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chART =
chART Magazine celebrating 

7 years strong with CREATIVITY =
live music, art, books,

and, always a charity componenet 

Buy chART books from Dani Griffith spa 
manager at Beauty Spot in College Park

and other fine stores on page 6

charity +
Film maker Jesse Wolfe 

premiered his feature length film 
at the 2012 Florida Film Festival

at Enzian Theatre. Open air Eden Bar
greets guests with visual art 

murals and culinary arts.  

ART
Bill Nassal bought chARTist Jennifer 

Hirschmann’s “Yellow Tail” after 
seeing the art hanging at chART host 
site Shari Sushi. “I’m a big fisherman 
so just had to have this art,” he said. 
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Case(y) in point focus on current arts 
initiatives, innovators and celebrations ... 
and possibilities
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exclusively for chART
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Charity Innovators and Creative Talent

32  Ask the Creatives
Brush strokes of trends, trend makers, 
and current thinking of Florida’s creatives

34  Guide to Good Taste
Dining Guide for discriminating con-
noisseurs to support chART’s restaurant 
partners 

40  Palm Beach 
and Naples Snapshots
chART continues to grow in Florida 
coastal communities

39  Student Insights
Creative art curriculum, student art and 
charity initiatives

READ chART ONLINE:
www.chARTcharityart.com 

Contents

Film makers at 
Florida Film Festival

art buyers donate 
to chART charities 

AND get art!

Standard Poodle Charlie was one of three 
poodles adopted by Arlynda Eckstein of 
Leesburg through VIP Rescue which is a 
chART feature charity. 
Send your pet photo with a chART maga-
zine in the photo to the chART pet photo 
contest. 

chART attended Seminole State Col-
lege Dream Gala Feb. 2012 with WFTV. 
WFTV’s Martie Salt with Seminole State’s 
President Dr. Ann McGee
MORE EVENTS INSIDE!
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The sky is 
blue, right? 

Not always.
THE SEASON

  Things are not always as they seem. 
  At the Blue Bar at Pink Sands on Harbor 
Island, at the tip of Eleuthera in the Baha-
mas, the walls of the Blue Bar are painted 
a soft lilac. We laughed at the color 
discrepancy over mint mojitos at lunch. 
Much of the Bahamas is in various stages 
of completion or repair or correctness, 
all part of the island charming ambiance. 
At sunset, to savor one more view of the 
ocean before the sun set behind us, reflect-
ing upon the water before us, we humbly 
noted the sky was lilac, violet in fact. So, 
“sky blue” in Harbour Island is lilac. On 
a walk along the three-mile beach the next 
day, again we noted the violet tone to the 
expansive sky. The painter in me speculat-
ed it was due to the reflection of the pink 
sand beach against the blue of the sky. 
Pink and blue paint equals purple. 
  Creativity finds and engulfs me in nature 
and especially at any beach and this 
rush came in tidal waves. With Blue Sky 
creativity where the sky is limitless, why 
should the sky be blue? Reflect pink upon 
the world. Paint with all the colors. Color 
outside the lines. Take a chance. Experi-
ence life in all colors of the Bahamian 
rainbow and mix and match the colors to 
please you! 
  Things are not always as they seem but 
they are most certainly always as they 
should be. And with the eternal optimism 
of rose colored glasses always packed in 
my beach wardrobe, there is good in every 
situation. Seeing things with clarity brings 
beauty and light to every situation. 
  Beach time on this trip, coincided with 
the Bait For Fish Bigger Than I Am book 
going to press. I separate the end of  major 
projects with an excursion to clear energy 
and refresh. This season, with five more 
books celebrating the human spirit in 

 writeUPfront

various stages of production, a few days 
of sand and sky soothed the full-brain-
syndrome and rinsed in new topics. Like 
the tides themselves, when creativity flows, 
you can’t stop it. Creativity just is. It has a 
life of it’s own. 
  This will be a fun busy season of writing 
books and screenplays. You can buy them 
all as I write them on www.Amazon.com 
or other online stores, or attend chART 
celebrations, or support our retail part-
ners. The new www.CaseyCreates.com will 
showcase creative products such as books. 
Websites www.cut-edge.com for the ad 
agency and www.chARTcharityart.com for 
the magazine and charity / arts promotion 
will continue online as well. 
THE NEW BOOK: BAIT
Bait For Fish Bigger Than I Am, took 

priority as a birthday gift to my 21-year-
old son making education, career and life 
decisions. G-Rated Secrets of the Southern 
Shells last year was for my daughter when 
she turned 18. Bait is PG. The new books 
have a wide range of styles, “movie rat-
ings” and topics, for an appeal to many 
readers. 
  Bait is an inspiring analogy to bait in life 
to catch your dreams revealed through 
a fun novella overflowing with tips on 
marlin fishing, boating and travel in the 
Abacos, Bahamas. I did catch my first 
marlin this year, thus, the subject used to 
encourage a son to get started; you can 
always change from accounting to law 
school or business school. Life is not one 
choice, it’s fluid, and flows along with 
other people. Just get started, Bait! Bait 
and fish. Life lets you know if you need to 
change course.
CHART MAGAZINE AND EVENTS
  chART will continue to report art adven-
tures online and publish in the maga-
zine with chARTing Florida reports on 
creative people and charity innovators. To 

keep chART afloat, chART now charges 
for the content as many other publications 
do. I am philosophically against advertori-
als, but chARTing Florida articles are not 
exactly that, they are concepted and writ-
ten by chART so they flow with the soul 
of the publication. It was a survival-must 
as sadly other local publications have not 
survived the imbalance of overhead and 
time versus cash flow of a print publica-
tion. My creative problem solving, tenacity 
and passion for promoting creative people 
keep chART on the presses. 
  On the east coast, Palm Beach equals 
art. chART will continue with events at 
Taboo and Bice on the island. chART 
books are in the Sailfish Marina Ship 
Store on Singer Island and chART will 
participate in some of the Thursday art 
shows outside along the docks.
  In Naples, chART books are on 5th Ave. 
in Blue Mussel and Sheldon Fine Art. 
chART is forming promotional partner-
ships there now. 
  In Winter Park and Orlando, chART 
will continue with chART celebrations of 
book and art sales, with a refined selection 
of art for sale to benefit select charities.
  So, upon the sky, let’s all reflect pink, 
receive pink, click your camera, click your 
heels, shift in the sand, shift your think-
ing, and create goodness of every color. 

Casey Swann, Publisher
info@cut-edge.com

407-629-6366
www.chARTcharityart.com

www.CaseyCreates.com 
www.cut-edge.com  
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chART
raising funds for charities 

& opportunites for creative people

printed and online magazine,
website and internet promotion,

sensational celebrations,
moveable gallery of 

creative expression including 
fine art and books for sale,

chARTing Florida for creative people

www.chARTcharityart.com

chART is published by 
Cutting Edge Communications, Inc., 
PO Box 476, Winter Park, FL 32790  

407-629-6366  
info@cut-edge.com 
www.cut-edge.com

in cooperation with 
www.CaseyCreates.com

club chART:
Publisher & Editor,  Casey Swann

Graphics Freelancer, Brittny Ferrarini

club chART members / volunteers
Thanks to our many friends of chART!

mission: chART magazine 
is committed to providing our 

readers with innovative lifestyle news 
and experiences delivered with 

impeccable style and creativity, and 
immersed in community spirit.

mission: chART, charity art collection, 
is dedicated to raising funds for charities 

and raising awareness for the arts.

history: chART 
was created in 2004 as an 
intuitively inspired blend of 

passion for producing quality 
results-based promotions, desire to 

serve the community and commitment 
to support creative people. 

                              
MEMBERSHIPS / SUBSCRIPTIONS $24

COPYRIGHT 2012 by Cutting Edge 
Communications, Inc.  All rights reserved.  

chART™ charity art collection is a FEDERALLY 
REGISTERED TRADEMARK. Reproduction 
in whole or in part of the contents of this 

publication or of the trademark without written 
permission of the Publisher is prohibited.  
UNSOLICITED MATERIALS:  photographs / 

illustrations / articles are submitted at the risk 
of the photographer / artist / author. Cutting 
Edge assumes no responsibility for the return 

of unsolicited materials and may use them 
at it’s discretion. Neither the publisher or the 
advertisers will be held responsible for errors 

found in the publication. The Publisher accepts 
no responsibility for the accuracy of statements 

made by advertisers or contributing writers.

THE BOOK  Ocean-inspired Secrets of the Southern Shells, au-
thored by Casey Tennyson Swann, collects for the reader a small 
handful of loving advice for Southern Shells. Swann captures 
the timeless wisdom and timely advice from Southern mothers 
to their children through the adventure of a starfish named Star 
who ventures out into a rapidly changing global world. The book 
balances the delicate shell images with words of practical wisdom 
and comfort. chARTists from chART charity art created original 
fine art for the book illustrations. 

BUY BOOKS 
Read more about 
the books on the 
Shell Project and 
Bait Project pages 
www.chARTchar-
ityart.com
Books are $19.95 
retail (plus tax, 
shipping) at online 
bookstores such as 
www.Amazon.com

chART Magazine and www.chARTcharityart.com 

chART Celebrations with chART charity art

chART Secrets of the Southern Shells books

chART Bait For Fish Bigger Than I Am

Fan chART Magazine 
on Facebook. 

chARTing Florida Reports

THE BOOK Bait For Fish Bigger Than I 
Am is an adventure novella about catch-
ing a marlin. The story unfolds basics on 
boating and fishing, and travel tips for 
the Abacos in the Bahamas. The message 
is also a literary reminder to put out bait 
for what you want to catch in life. You get 
what you fish for. So, wish and fish big. 
Then bait to succeed.
THE GIST From Chapter 11
“Like the weather in boating, you can’t 
control your life. Be prepared and plan a 
course. Put your bait out and catch your 
marlin. Then catch another and another. 
It all starts with bait. To conquer things 
bigger than you, whether a goal, challenge, 
obstacle, passion or dream, nothing is big-
ger than you that can’t be won, overcome 
or achieved, then let it go and release it 
and move on to the next thing.”

  chART is exploring Florida for charity 
innovators and creative people for chART 
magazine and online on 
www.chARTcharityart.com. 
  Are you on the e mail list yet? Send 
your e mail address to info@cut-edge.com 
for regular chARTing Florida reports of 
creative expression. 

Carter Swann 
at a chART 
celebration and 
book signing. 
chART can bring 
art and books 
to your charity 
event with 20% 
to charities. See 
chART website 
for details. 

chART has promoted chartities and creative expression in 
Winter Park / Central Florida since 2005. chART expanded 
with events in Palm Beach and now is starting in Naples 
and Gulf Beaches. chART is posting the chARTing Florida 
reports on www.chARTcharityart.com to give readers more 
monthly editorial online. Be a part of chART! Read the 
PDF version of chART online anytime. Subscribe for just 
$24 for the year. Buy an ad or sponsorship!
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PAINTINGS: “Deep See” Series featured on the 
cover of the book Bait For Fish Bigger Than I Am
Brightly colored saltwater fish swim on water inspired 
abstracts, all ready to hang by themselves or grouped 
in an ocean! Acrylic on gallery wrap canvas, 16 x 20 
$175 each. With $250 or more of art sales, 20% goes 
to chART charities.

THE BOOK: Bait For Fish Bigger Than I Am by Casey Swann is an inspiring 
analogy to bait in life to catch your dreams revealed through a fun novella 
overflowing with tips on marlin fishing, boating and travel in the Abacos, 
Bahamas.
THE BOOK GIST: From Chapter 11
“Like the weather in boating, you can’t control your life. Be prepared and 
plan a course. Put your bait out and catch your marlin. Then catch another 
and another. It all starts with bait. To conquer things bigger than you, 
whether a goal, challenge, obstacle, passion or dream, nothing is bigger 
than you that can’t be won, overcome or achieved, then let it go and release 
it and move on to the next thing.”

BOOKS and ORIGINAL PAINTINGS AVAILABLE through chART. 
Books are also available at select retailers and online bookstores such as 
www.Amazon.com.

www.chARTcharityart.com    www.CaseyCreates.com
info@cut-edge.com 407-629-6366

“Deep See” Series 
16 x 20 acrylic on gallery 
wrap canvas $175 each

Bait 
For Fish Bigger

Than I Am



chARTTM   5

www.chARTcharityart.com    www.CaseyCreates.com
info@cut-edge.com 407-629-6366

PAINTINGS: “Deep See” Series 
featured on the cover of the book 
Bait For Fish Bigger Than I Am

Publisher’s Note Continued on Color:

  So, I snapped this photo from the open air 
windows of Breakers, my favorite dive beach bar 
in New Smyrna Beach, and noticed it resembled 
the abstracts I had just painted as a background 
for some of the acrylic fish paintings I was waiting 
to dry. 
  Out of necessity, I painted the fish for the walls 
at chART art host location Shari Sushi, then put 
them on the Bait book cover.  

  The experiences and 
colors we surround 
ourselves with surface 
in our paint brushes 
and pens, and in our 
lives themselves. 
This full moon on 
Worth Ave. in Palm Beach 
added depth to the colors 
of this season. 
Light is more interesting 
contrasted with dark, is it not?

   New Years Resolutions for 2012 were made over-
looking the hues of the Naples Pier. At the top 
of the list? Write my fifth book. Then write five 
more. And finish the screenplays.

  Resolutions, ambitions, dreams, 
wishes, desires, goals, visions, 
all can be driven by passion and 
creativity, yes,
but creativity has 
to be funded. 
The green of Harbor 
Island, Bahamas,
confirmed the plan 
to create cash flow
through book sales. 
Lots of book sales! 

  Stay grounded in the 
process. Creative process. 
Life process. The enor-
mous beach in Ft. Myers 
Beach gives a reminder 
that the earth itself is 
unique, ever changing, 
full of reflective light, 
and inspiring.

  A Clearwater Beach sunset 
kisses the state of Florida good-
night and reminds us in hues of 
blues to be restful and produce 
in a peaceful spirit.  
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BOOK REVIEW:
CLEVER “Secrets of the Southern Shells is a 
very clever and original allegory contain-
ing much wisdom that has been passed 
down from Southern mothers to their 
daughters, the Southern Belles. This 
charming book, filled with very attractive 
marine artwork, relates a powerful story 
of sea creatures, and how one, a mere star-
fish, overcomes impossible obstacles and 
achieves her dreams because she faithfully 
heeds her mother’s timeless advice. 
In seven words: 
Buy it, read it, and gift it!” 
— Bill Guggenheim, co-author 
of bestseller Hello From Heaven! photo-
graphed here at Briarpatch on Park Ave. 
in Winter Park

chART books in select stores across Florida
Buy chART’s Secrets of the Southern Shells and Bait For Fish Bigger Than I Am books at retail locations, also from chART, 

and online bookstores such as www.Amazon.com. Adding more retail locations! Ask about a book signing for your charity event, too!

The Blue Mussel, 757 Fifth Ave. South, 
Naples www.bluemussel.com
The Blue Mussel sells shells, and shell 
collectibles, jewelry and gifts. Owner Larry 
Liss was in the magazine industry for a 
time. He understands the intense time 
and effort to publish and, therefore, is 
supportive of chART magazine and the 
book sales. 

Orlando Museum of Art Museum Shop, 
2416 North Mills Ave., Orlando / Loch 
Haven Park  www.OMArt.org
OMA Manager Maryann with Mary Ann 
Wainwright and Adriana Ramirez hosted 
a book signing at the Festival of Trees 
in December. They sell books by local 
authors in the museum shop including 
chART books. 

Secrets of the    Southern Shells
Timeless Wisdom and Timely Advice
for Southern Shells and Other Belles 
The book was written in Palm Beach, New 
Smyrna Beach and the Bahamas and illus-
trated by chARTists with ocean paintings. 
A must-have coffee table book for any 
beach home! Makes a great gift!

Florida Frame House and Gallery, 444 W. 
New England Ave. Suite 118, Winter Park 
www.floridaframehouse.net
Baxter Matthews was one of the first 
advertisers and has attended many of the 
chART celebrations. He has the chART 
books in the front display. Stop in the 
Hannibal Square shop on New England 
Ave. perpendicular to Park Ave., to visit 
the chic restaurants, especially for the 
wine walk on Second Thursdays. 

“How cool is that! People will enjoy your 
book, hook, line and sinker!”
David A. Odahowski, President and CEO
Edyth Bush Charitable Foundation, Inc.
www.edythbush.org
David is photographed here with Penny 
Mahan at the National Philanthropy Day 
awards ceremony. 
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Sailfish Marina Ship Store, 98 Lake Dr., Palm Beach Shores on Singer Island / Palm 
Beach Shores, www.sailfishmarina.com
Sailfish Marina Ship Store is the state’s gem for nautical must-haves for the yachts lining 
the marina. The store has a spectacular selection of gifts, home accessories, clothes and 
personal accessories. Megan Frink likes the Mail a Message hand painted cocoanut post 
cards for $24.95 including postage created right on Singer Island!
Also, see page 43 for photos from the weekly Thursday art show hosted by Sailfish 
Marina. See www.chARTcharityart.com events page for dates chART will participate!

MORE STORES:

Annabelle Hart, 2308 Edgewater Dr., 
Orlando / College Park 
Owner Shirley Krauklis and manager Gail 
create stunning displays in the boutique 
including ocean themes with the Secrets of 
the Southern Shells book.

Kathmandu, 352 N. Park Ave., Winter 
Park, www.tribalasia.com
Owner Gary Schwartz sells the books 
and also distributes thousands of chART 
magazines from his stores in Winter Park 
and Downtown Orlando.

Dolly’s Gifts, 405 Flagler Ave., New 
Smyrna Beach  www.g-a-dollysgifts.com
Owner Sally Dolly supports local artists 
and authors in her eclectic gift shop. 

Island Collection and Phil Carpenter, 
A.S.I.D. and N.C.I.D.Q., 
304 Flagler Ave., New Smyrna Beach 
www.islandcollection.com
Phil and Regina Carpenter design their 
furnishings and jewelry then commission 
artisans world-wide to create the items.

Sheldon Fine Art, 460 5th Ave. South, Naples www.sheldonfineart.com
Susan Slayter has assembled an excuisite ocean lovers dream of a nautical gallery in Olde 
Naples. The gallery has a 20 year history in Naples and Rhode Island. 

Let Us Frame It, 2214 Edgewater Dr., 
Orlando / College Park, 
www.letusframeit.com
Owners Jill and Giovanni Vianello frame 
much of chART art including this Laural 
DeWild acrylic for art buyer Terry Davis. 
Jill sold two books the first week and put 
the shell book in the window display for 
Mother’s Day. 

2nd Wave, 5414 Deep Lake Rd., Winter 
Springs / East Winter Park, corner Aloma 
Ave. and 417, 407-960-4876
Renee Taylor is now selling the shell book 
in her new shop 2nd Wave in Oviedo. 
It’s near Bougainvillea Clinique in East 
Winter Park where chART members 
may remember her from events chART 
did there. Her shop saves the planet by 
recycling clothes, primarily fun Florida 
coastal clothes for guys and gals, teens 
and college students. Moms, there are 
Lilly dresses, Coach bags and lots of fun 
jewlery for you, too! 
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Follow Your chART
Pack your chART magazine in your luggage now so you remember to photograph your travels!
Send chART your travel photos with cultural or arts content holding your chART magazine. Please mail your photo with description of 
content including names of people, the destination and subject. All submissions should have your name, address and phone number. 
Photos / submissions cannot be returned. Submissions may be edited. You may e mail to info@cut-edge.com but send only one image 
please. Mail to Cutting Edge, PO Box 476, Winter Park, FL 32790.

  chART magazine joined Snow magazine in Aspen in March for the Silver Rush mobile cocktail party and the Silver Queen Ball at the 
Caribou Club to benefit US Olympic Committee. Snow is published by Bonnier Corp. with offices in the Winter Park Village. World 
Publications of Winter Park joined Bonnier in 2007 and the consumer publishing group now produces 50 special interest magazines 
with over 1,000 employees. 
PHOTOS left to right:  Snow magazine hosts Julie Wilson, Maggie Strassel and Joan Valentine at the Caribou Club event check in.
Donna Snow and Julie Wilson at Meridian Jewelers during the Silver Rush wine walk among Aspen merchants. 
chART Publisher Casey Swann with one of the Olympic Gold Medalist who gave a panel discussion on the Olympics.
Snow magazine’s Editor in Chief David K. Gibson and Publisher Barbara Sanders at Baldwin Gallery. Note the China Doll exhibit.
Viceroy’s Eight K chef in Snow Mass next to Aspen with Rebecca Armstrong with Ski Portillo in Chile and PR Director Maureen.

ASPEN FASHION TIP:  Aspen is known for fashion forward winter style. Note the two different earrings on Model Shannon Herring in 
this issue’s style page inspired by Aspen’s socialite Helga Matuska at Little Nell Apres Ski. 

Charity in ASPEN. Art in PARIS. 
chART travel page is about chART travelling this issue. Readers, remember to send your travel photos featuring charity 

and arts and chART magazine in the photo for next issue!

  chARTing iconic arts experiences in Paris for inspiration, I 
started at the Lourve the world’s largest museum with the world’s 
largest waiting line to get in and with rain coming. Mona Lisa and 
I would be meeting for the third time, and the Paris art culture 
beckoned beyond the spacious Tuileries Garden. The galleries 
along rue de Rivoli and rue de Faubourg Saint Honore offered 
a wide array of international art. My favorite was Artclub Gal-
lery directly across from the Lourve at 172 rue de Rivoli, photo-
graphed here with owner Olivier Dyan and work from Parisian 
artist Delamonica. www.artclub.fr . With bright colors, details, 
large scale, and add a starfish ... well, perfect for chART! I went 
back to the Lourve after buying tickets in advance at FNAC (www.
fnac.com) on Champs Elysees. The Musee de Orsay, in the train 
station converted to a museum, showcased my favorite Van Gogh 
self portrait. No art jaunt is complete without lunch or dinner at 
Georges at the Pompidou Center filled with vibrant contemporary 
art. While there, the Galleries National du Grand Palais, had an 
exhibit of impressionist art, which is always soothing and serenc 
to wrap up a Paris art excursion.

Paris Art Exploration  
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  chARTing performing arts experiences in NYC for inspiration 
between publishing periods, I sought out Evita, a fresh perfor-
mance in 2012 on Broadway. The play tells the story of Eva Per-
one, married to Juan Parone, the president of Argentina up until 
her untimely death from cervical cancer in 1945. The plot, acting, 
singing all were magnificent from my tenth row center orchestra 
seat. 
  PRE-SHOW For a pre-show wine and app, the recommendation 
was Daniel Bolud’s DB Bistro Moderne on 44th Street between 
5th and 6th Avenues, a block from the Marquis Theater. The 
“bar” was a grouping of two high tops put together by the hostess 
stand. It wasn’t conducive for me since I was by myself. (I love his 
restaurants and will go back with friends!) The doorman directed 
me to two hotels. Concierges don’t send you to other hotels, you 
have to find out about the in-hotel bars and restaurants elsewhere. 
  Next door at the stately Iroquois Hotel, Bar Triomphe, wel-
comed you into NY style sophistication with dark woods reminis-
cent of London’s Library Bar, again, more fun with friends, but 
good to know about. 
  Across the street, I settled into the hip Royalton Hotel with the 
lounge Forty Four. The lounge space divides into numerous gath-
ering and seating spaces spanning nearly a city block inside the 
massive lobby area, all packed with meetings and minglers. Bingo. 
I found a spot on a barstool at the horseshoe bar overlooking the 
chic multi level seating areas filled with New York’s trendy set. 
  Every experience in NYC has a creative element and exploring 
the city inspires back in Winter Park in volumes!

NYC Theater 
Evita and Art Exploration

  If you ask my Winter Park friends, I am 
(annoyingly-so) a creature of culture and 
culinary habit. I rarely put more than 
three miles at a time on my car.
  When I travel, I’m quite the opposite, 
seeking unique experiences every time I 
go to or return to a place.
  Especially in NYC, certainly no two 
trips are the same. My favorite recent 
art experience was Evita. For me, on par 
with Phantom. 

  At the Waldorf Astoria piano bar for 
after dinner, there’s nothing better. 
Piano bars are a favorite activity in any 
city, and a few are listed on pages 13-15.

Did I mention I find everything in NYC creative? This isn’t just any skyline view. It’s from the unisex 
restroom in the Top of The Standard, one of my favorite restaurant / bars in Meatpacking District. The 
architect had some creative fun with this project! 
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232 N. Park Ave., Winter Park  
407-645-2278   www.ReynoldsJeweler.com 

Reynolds & Co. 
Jewelers 

All that glitters ... 

Q u a l i t y  |  S e r v i c e  |  S e l e c t i o n  |  i n t e g r i t y  f o r  3 5  y e a r S  
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Drink Like A Fish
chART hosts pop up performances around Florida and finds the most fun 
places to cocktail to end on a high note with Piano Venues on Pages 13 14, 15

Cover Model RAMONA SNOWDEN also is the talented Composer / 
Musician / Singer / Co-star in the www.YouTube.com/chartfilms film 
created by Florida Film Festival President Henry Maldonado. Ramona’s 
“Sweet Southern Shell” song is featured in the film along with other com-
posers, the book author, the artists, the dancer and the film maker. 

Ramona in THML dress from Beauty Spot in College Park / Orlando, “Deep See” series by chART, hair 
and makeup by Kristina at Marvaldi Hair and Makeup Studio on North Park Ave. in Winter Park, nails 
by Adam at Beauty Spot in College Park, photographed by www.BrionPricePhotography.com at Shari 
Sushi in Thornton Park in Downtown Orlando, bling by Reynolds Jewelers on Park Ave. in Winter Park: 
necklace 18kt white gold diamond pave pendant 6.25cttw $9,200, hoops 18kt white gold diamond pave 
7.02cttw $11,500

Looking for creative accessories? Stop by Tresor Gallery on Park Ave. in Winter Park across from Park 
Plaza Gardens for one-of-a-kind chic lines such as Rock’n Glam at right. 
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A HAIR & MAKEUP STUDIO
 348 N. Park Ave., Suite 3, Winter Park

(in the courtyard)
407-628-4440 www.marvaldistudio.com

INTELLIGENT
NUTRIENTS

339 south park avenue
winter park, 32789

407.637.2937
www.violetclover.com

Bait ‘Em With Bling:
Diamonds Go With 

Everything on Land and Sea

Model SHANNON HERRING in Modern Love dress from 
Beauty Spot in College Park / Orlando, “Deep See” series 
by chART, 
photographed by www.BrionPricePhotography.com at Shari 
Sushi in Thornton Park in Downtown Orlando
Bling by Reynolds Jewelers on Park Ave. in Winter Park: 
necklace 18kt white gold 1.49cttw $5,000, 
earring one 14kt white gold drop earrings 1.20 cttw $1,395, 
earring two 18kt white gold square .29ct $1,300

Mix and Match earring style tip from Aspen’s socialite 
Helga Matuska at Little Nell Apres Ski. 
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2  At HILLSTONE on the lake in Win-
ter Park, Jack Swope, Jim Pietkawicz, Bill 
McKee, enjoy the sunset and jazz trio 
including a piano. The sunsets are spec-
tacular at Hillstone overlooking the herb 
garden and expansive lakeside garden.  Jack, 
Jim and Bill frequent THE RED FOX on 
Wednesdays along with other influential 
businessmen. They said the iconic duo 

Mark Wayne and Loma Lamby are deeply 
missed after Mark’s passing this spring. The 
married couple performed some 20 years of 
their kitschy lounge music with organ play-
ing and singing at the lounge tucked inside 
the Mt. Vernon Inn across from Hillstone. 
The lounge is popular with Winter Park 
residents and also Rollins College students 
for it’s value priced strong drinks, dance 
floor and live music. 

3  PARK PLAZA GARDENS had a white 
baby grand and pink tablecloths that many 
of us remember in the ‘80s. Now the piano 
is in the restaurant for quieter dining than 
the sidewalk café. NASCAR fans Brain 
Blatt, Warren Tompkins, Tom Baldwin, 

Allan Stalvey of Columbia, SC, join Winter 
Park’s Marshall Vermillion for NASCAR 
2012 at Park Plaza where they stay in the 
hotel. Rained out, the annual festivities in 
Winter Park along Park Avenue kept the 
annual visitors occupied at the many new 
restaurants along the Avenue, on New Eng-
land Ave. in Hannibal Square and in Win-
ter Park Village. Speaking of Nascar, two 
favorite Park Ave. restaurants, both LUMA 
and PRATO, have Nascar ownership. 
HANNIBAL SQUARE VENUES
  On New England Ave. in Winter Park’s 
Hannibal Square a few blocks from Park 
Ave., DEXTER’S is the music hub for live 
music on weekends, sometimes the music 
features a piano or keyboard, but always 
guaranteed lively music, generally rock, with 
an active dance floor. Adrain Mann, of 
Dexter’s placed the very first ad in chART 
magazine and his wife Lori who is a decora-
tor, helped hang all the art in all the host 
venues. Dexter’s still distributes thousands 
of magazines each issue from their bustling 
restaurant. 

chARTing Florida: Charity Innovators and Creative Talent
chART Report from Winter Park, Palm Beach, Travels 

See chART’s recommended musicians and bands that have performed at 
chART celebrations on www.chARTcharityart.com 

1  Wes Hamrick at downtown Orlando’s Grand 
Bohemian at the BOSENDORFER LOUNGE can 
play any request. The melodic tunes drift into the 
bar and restaurant areas but are best savored in the 
intimate setting of the lounge. 

chART Pop 
Up Music 

and Favorite 
Piano Venues
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4  Across the street, is HANNIBAL’S, who 
placed full page ads with chART when 
it was under ownership of Dan Bellows 
who developed Hannibal Square. Michael 
Lamy’s performances there on Fri. and 
Sat. nights are a must-do for music lovers. 
In the intimate chic setting, Michael plays 
and sings mostly lively show tunes and 
takes requests. You might recognize him 
or his opera singer sister from their dinner 
club days in Orlando. A number of singers 
and musicians pop-up and perform with 
Michael, making it always an interesting 
and unique music experience. Many of the 
regulars are greeted by name as they walk 
in to get their favorite spots at the bar or 
oversized chairs. Kudos to Chez Vincent 
(next door who owns both restaurants and 
supplies the yummy food at Hannibal’s) for 
supporting musicians in Winter Park! 

5  Next door at ARMANDO’S Eddie 
serenades Tresor Gallery owners enjoying 
the keyboard and strings with vocals on 
select nights on the sidewalk café. Eddie 
also performs at Hannibal’s with Michael 
sometimes. 

PALM BEACH
chART member Sally enjoys the classic 
tunes at Cafe L’Europe. Look for a music 
report on Palm Beach in the next issue of 
chART!

NYC
NYC DEL POSTO www.delposto.com is a 
favorite for lunch at 10th Ave. and 14th St. 
across from the Chelsea Market and close to 
the art galleries on 10th and 11th from 20th 
to 25th Streets.   
NYC TOP OF THE STANDARD  
www.standardhotels.com at the Standard 
Hotel in Meatpacking District is a sun-
set destination. Make a toast to America 
overlooking the 911 site and the river. The 
energetic entertainment features several 
musicians and singers and even tap dancers. 
NYC PEACOCK ALLEY at the Waldorf 
Austoria with classical music overlooking 
the gilded historic lobby is the perfect note 
to end a day after dinner. Photo on travel 
page 9.

THERE’S AN iPHONE APP FOR THAT! 
You can listen to piano music anywhere 
with iPhone app CAT PIANO! You can 
even choose your cat cat-egory of genre of 
meow music! Music guru Daniel Flick also 
recommends other music and film apps 
such as a chromatic tuner, a metronome, 
SMPTE film scoring calculator, a drum kit, 
numerous music educational apps for music 
theory and specific instruments.

Look for chART Pop Up performances, 
and look for more live music venues in the 
next issue of chART. Kudos to venues that 
support creative people, such as these fine 
musicians! 
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CHRISTNER’S DEL FRISCO’S David Christner remembers his father playing the piano and 
singing which endeared Orlando to the restaurant, (along with the amazing cuisine and superb 
service.) The Christner’s host chART celebrations in the piano bar with David Witte. A great way 
to support your favorite musician? Tip, of course, but also buy CDs so you can listen to them all 
the time! Witte sells one of romantic music, and one of his own music.

nestled in chic Thornton Park, Shari adds a level of sophistication and a 
tingle of excitement to the area with its spirited new style of award winning 

Asian fusion cuisine. Full bar and expansive space. Innovative drinks and 
unique menu selections. More than sushi, it’s Shari.

Oil on canvas by chARTist Jennifer Hirschmann, 30 x 30 “Red Snapper” $475

Sun-Wed 5pm-10pm 
 Thurs-Sat 5pm-11pm
621 East Central Blvd  
Downtown Orlando 

(Thornton Park)
407 420 9420 

www.sharisushilounge.com

Sun-Wed 5pm-10pm 
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  Fields BMW renovated the Winter Park showroom at 
the same time that chART charity art started. General 
Manager John Mantione planned for a chART art wall in 
the customer lounge as a focal point of the dealership. The 
symbiotic win-win relationship works like magic. 
  Dan Fields bought chARTist Jennifer Hirschmann’s series 
of three offshore fish (at left) when he saw them on exhibit 
at the dealership. 
  Vagabondi restuarant in West Palm Beach bought the 
octopus in that series for his restaurant; owner Carlos 
Semagalia saw the painting in a chART magazine he picked 
up on Worth Ave. in Palm Beach. 
  chART charity art also manages a major art exhibit at 
Shari Sushi in Thornton Park in Downtown Orlando. 
chART initially had over 50 art host locations and man-
aged thousands of pieces of art. chART now exhibits less 
art in select advertiser venues. 

chARTing Florida: Charity Innovators and Creative Talent
chART Report from Florida  

Art Collector Dan Fields Catches Three Fish (Paintings) 
  Dan Fields bought chART art as a gift, 
supporting a local artist and his favorite 
charity.
  “I’m a big fisherman. I saw them and im-
mediately had to have them. I love all three 
of those fish,” Fields said.
  He was referring to the original oil on 
canvas fish paintings by chARTist Jennifer 
Hirschmann exhibited at the Fields BMW 
Winter Park dealership. 
  “I’m giving them to my parents for their 
Hobe Sound beach house. The art makes 
sense for a Florida house, plus my mom is 
a big watercolor artist so I know she will ap-
preciate them. I keep my boat there to off-
shore fish weekends unless the wind is blow-
ing. I’m lucky to get to use the house. I’m 
obsessed with fishing. Offshore, onshore, 
bass, fly fishing are all passions. That’s the 
great thing about living in Florida now that 
I can fish more,” said Fields. 
  The one thing Fields hasn’t yet moved 
from Chicago to Florida is his 250 gallon 
fish tank with fish as large as three-feet. His 
passion for fish absorbs his leisure time and 
is also luring him to other business ventues 
he plans to announce in the next year. 
  He is the outgoing Chairman of the 
March of Dimes Chicago Chapter so chose 
the Florida Chapter to get the 20 percent 
chART art donation. 
  “We hosted events every month in our 
Chicago stores. Most of our stores have 
kitchens and cafes, plenty of parking and 
large showrooms. It’s a goal to host more 
good charity events in Orlando. It gives 
non-customers a way to see our facilities 
and meet us and it’s an effective way for us 
to support the community,” he said.
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chART magazine, chARTists, Art Supporters and Sponsors all WIN with chART!

1. Fields BMW customer bought chARTist Janet Tombros “At The Shore” series as chART was changing the exhibit. 
“My wife saw them and wanted the paintings. I’m getting them for her as a gift,” said Mark Watson. 

2. chART supports New Hope for Kids Wine on Wednesdays at Brio in Winter Park Village spring 2012 with Art of the Vine hosted at 
Fields BMW.  John Mantione, Maggie Coffman and Tim Scheid all of the main sponsor of Art of the Vine, Fields BMW
3. Dave Joswick and Gloria Capozzi of New Hope for Kids with volunteer Christina Bolduc

chART 
celebrations
raising funds for charities 
and awareness for artistic expression
  
www.chARTcharityart.com

To schedule a chART exhibit 
at your charity event ...
The events chART promotes have a chART 
exhibit and sale of our moveable art gallery 
of original fine art created by Florida artists 
contracted with us and books produced by 
chART. We measure art and books in “tables” 
of art so just tell us to bring a table or two. 
Turn-key.  To book a chART exhibit and sale 
at your big galas or even small private parties, 
just call or e-mail and if we have the date 
available, we will add it to the chART website 
on the events page, set up an hour prior to 
event, sell the art, give your organization 
20% and publicity in the magazine. We take 
photos for the social pages and when the art 
sells, it earns space in the charity pages for the 
designated charity.   Easy. Fun. Win-win.

chART celebrations ...
See www.chARTcharityart.com for a listing of 
charity art events.

chART charities earn 20% ...
Give a chART charity 20% of art and book 
purchases over $250. Donations will be given 
to the host charity if chART participates in an 
event hosted by a charity. 

donates 20% of art sales 
to charities. See website for details.

ARTISTS benefit from a professional marketing program
with artist development, promotion with typical gallery fees.

HOSTS benefit from exhibiting fine art in their business locations,
business from potential art buyers and goodwill with charities and arts. 

CHARITIES benefit from donations from the art sales and added 
promotional value simply by including a chART exhibit and sale at 

fundraising events.

balance
Publisher: Cutting Edge Communications, Inc.

PO Box 476, Winter Park, FL 32790
407-629-6366  www.cut-edge.com

www.chARTcharityart.com

ART   ART PROMOTION & EDUCATION   CHARITIES   HOSTS   YOU

chARTist Janet Tombros 
all original acrylic on canvas

 
“Sailing Sun 1” jt0112-208 30 x 15 (3 sails) $275

“Sailing Sun 1I” jt0112-209 30 x 15 (no sails) $275

“Sailing Sun 1II” jt0112-210 30 x 15 (2 sails) $275

“Crab 1” jt0112-211 18 x 24 (red on tan) $225

“Lobster 1” jt0112-212 18 x 24 (red on tan) $225

“Blue Crab” jt0112-211 16 x 20 (blue on tan) $225
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Arts & Culture Organizations
Albin Polasek Museum and Sculpture Gardens  407-647-6294  www.polasek.org
Ballet South / School of Performing Arts  407-831-1770
Casa Feliz  407-628-8200  www.casafeliz.us
Central Florida Ballet Movement Mentor  407-849-9948  www.centralfloridaballet.com
Central Florida Ballet Scholarship Fund  407-849-9948  www.centralfloridaballet.com
Charles Hosmer Morse Museum of American Art 407-645-5311  www.moresemuseum.org
Cornell Fine Arts Museum 407-646-2526   www.rollins.edu/cfam
Downtown Arts District, Inc.  407-648-7060  www.dadorlando.com
Florida Film Festival  407-644-6579  www.floridafilmfestival.com
Florida Motion Picture and Television Association www.fmpta-orlando.org
Florida International Piano Competition  407-645-2525  www.floridapiano.org NEW
Friends of the (Lake County) Horticulture Learning Center 352-343-4101  
  www.discoverygardens.ifas.ufl.edu
Gateway Center For The Arts, DeBary  386-668-5553  www.gatewaycenterforthearts.com
Historic Bok Sanctuary Gardens, Belltower & Estate 863-734-1221 www.boksanctuary.org
The History Center Downtown Orlando 407-836-8500  www.thehistorycenter.org
Lake Eustis Museum of Art 352-483-2900 www.lakeeustismuseumofart.org
Lake Wales Art Center and Art Council  863-676-8426  www.lakewalesartcenter.org 
Maitland Art Center  407-539-2181 www.maitlandartcenter.org
Maitland Middle School Band  407-332-1711
Mount Dora Center for the Arts  352-383-0880  www.mountdoracenterforthearts.org
Orlando Ballet 407-426-1734  www.orlandoballet.org
Orlando Conservatory of Music 407-245-7343  OrlConservMusic@aol.com
Orlando Opera 407-426-1717  www.OrlandoOpera.org
Orlando Philharmonic Orchestra  407-896-6700  www.orlandophil.org
Orlando Shakespeare Theater  407-447-1700  www.orlandoshakes.org
The Mennello Museum of American Art  407-246-4278  www.mennellomuseum.org
The Seminole Cultural Arts Council 407-261-2314  www.seminoleculturalarts.org
The Center For Contemporary Dance, 407-695-8366  www.TheCenterForDance.org
United Arts of Central Florida  407-628-0333 www.UnitedArts.cc

ARTOFGIVING
In the 7th Year, over 150 charities have benefitted from chART charity 

art sales with publicity in chART magazine and 20% of every art purchase 
donated to the buyer’s charity of choice.

chART Featured Charities for spring / summer 2012
Effective 2012, designated select chART charities will be eligible for the 
donations generated from art, book and ad sales at chART celebrations. 
chART charities now pay a promotional fee to be in the magazine and 

online with a chARTing Florida article. (Separate from chART fundrais-
ing, chART exhibit /sales for art and books are still available for all charity 

events with 20% of sales going to the charity that is hosting the event.)

Angel Flight Southeast 352-326-0761 www.angelflightse.org
Emotions Dance Company 407-788-1659  www.EmotionsDance.org

Florida Film Festival 407-629-1088 www.floridafilmfestival.com
Foundation for Foster Children 407-422-4615 

www.foundationforfosterchildren.org
VIP Rescue (Poodles)  407-504-8318 www.viprescue.org

World Ballet Competition www.wbcorlando.com

chART’s Facebook Central Florida Ballet 
Nutcracker ticket winners Wendy Proctor 
and Nancy Gajewski above. 
“What a wonderful way to spend a De-
cember afternoon. The Nutcracker was 
completely engaging. We enjoyed seeing 
the competent dancers bring to life the 
Tchaikovsky score, and especially the added 
element in the second act of an aerialist. 
This is one ballet you won’t want to miss.” 

Central Florida Ballet’s Vasile Petritiu 
made many contacts in his native Romania 
for performances he will manage there and 
in Europe. At Winter Park’s Armando’s re-
cently, he discovered one number without 
a name but decided to save it because he 
might need to call it. Vasile is fun which 
is one more reason chART supports his 
international performances, besides talent 
and charm!

chART celebration for VIP 
Rescue at Pookie’s on Fairbanks 
Ave. in Winter Park
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 Medical / Health / Wellness Organizations
Alzheimer’s Association  407-228-4299,  www.alz.org www.alzflorida.org
American Cancer Society  407-843-8680  www.cancer.org
American Diabetes Association  407-660-1926  www.diabetes.org
American Heart Association  407-843-1330  www.heart.org
Arthritis Foundation, Florida / Central Region  407-647-0045  www.arthritis.org
Autism Society Greater Orlando  407-855-0235  www.asgo.org  NEW 
Autism Speaks 407-247-7810 www.autismspeaks.org www.walknowforautism.org
B.A.S.E. Camp Children’s Cancer Foundation  407-673-5060  www.basecamp.org
Beta Center 407-277-1942  www.betacenter.org
Buoniconti Fund to Cure Paralysis  800-STANDUP  www.miamiproject.org
Center For Independent Living 407-623-1070
Children’s Cancer Center  www.childrenscancercenter.org
Children’s Tumor Foundation  1-800-323-7938 www.ctf.org
Conductive Education Center of Orlando 407-671-4687 SeeWhataChildCanDo.org
Cystic Fibrosis Foundation  407-896-1113  www.cff.org
Easter Seals Florida  407-629-7881  www.fl.easterseals.com
Florida Hospital Cancer Institute 407-303-2784  foundation.floridahospital.com
Florida Hospital Eden Spa 407-303-9570 
  www.floridahospitalcancer.com/survivorship/support
Florida Hospital Foundation / Michael Buonauro Found. for suicide prevention
Florida’s Vision Quest 386-917-1001  www.flvq.org NEW
Give Kids The World 407-396-1114  800-995-KIDS www.gktw.org
Glennon House 407-647-8925  www.allsaintswp.com/healingministry.htm
Healing The Children  407-877-4304  www.youcanheal.org
Hope and Help Center  407-645-2577  www.hopeandhelp.org
House of Hope  407-843-8686   www.houseofhopeorlando.com
Hospice of the Comforter  407-862-0808  www.hospiceofthecomforter.org
Jess Parrish Medical Foundation  321-269-4066  www.parrishmed.com/foundation
Juvenile Diabetes Research Found. 407-774-2166  www.jdrf.org/central florida
Kids Beating Cancer 407-894-2888 www.kidsbeatingcancer.com
Leukemia and Lymphoma Society  407-898-0733  www.lls.org
Melanoma Research Foundation  800-MRF-1290  www.melanoma.org
Metu and Lee Fund  www.metuandlee.com
National Brain Tumor Foundation  800-934-CURE (2873) www.braintumor.org
National Multiple Sclerosis Society, Mid Florida 407-478-8880 nationalmssociety.org
Nourish The Children  www.nourishthechildren.com
Pan American Medical Association, Ladies Auxiliary  www.pamacfl.org
Special Olympic Florida 352-243-9536  www.sofl.org
St. Jude Children’s Research Hospital  800-822-6344 www.stjude.org
Susan G. Komen Breast Cancer Found./ Run for the Cure 888-888-3317 komen.org
& Central Florida Affiliate 386-676-2321 www.kamencentralflorida.com
The Michael J. Fox Foundation Parkinson’s Research 800-708-7644 michaeljfox.org
Threshold Center for Autism  407-671-7060  www.threshold-center.org
TWLOAH To Write Love On Her Arms  www.twloha.com 
Women Playing for TIME (Orlando Health Foundation) www.orhs.org
Winter Haven Hospital Foundation 863-293-1121 www.mfmsfoundation.org

Resources for helping you choose a charity:
A copy of the official registration and financial information for charities is available from the Department of Consumer Services by calling 
toll-free within the State  1-800-435-7352.  Registration does not imply endorsement, approval or recommendation by the State.

www.give.org  Wise Giving Alliance    www.charitynavigator.org  Charity Navigator
www.guidestar.org Guide Star    www.afpnet.org Association of Fundraising Professionals
www.charitywatch.org American Institute of Philanthropy www.irs.gov/charities/index.html IRS site

Education / Professional / Social Organizations
American Marketing Association (for scholarship fund)  www.amacentralflorida.org
Crew Boosters of Winter Park 321-303-5396  www.winterparkcrew.com
Crummer School Alumni Association www.crummer.rollins.edu/Alumni_Relations
Florida Public Relations Association (FPRA)  www.fpra-orlando.org
(to benefit Nicholson School of Communication at University of Central Florida and 
Hamilton Holt School at Rollins College)
Orange County Bar Association Foundation  407-422-4551 www.ocbanet.org
Rollins College / The Robert Hartley II ‘91 Memorial Scholarship Fund 407-647-1196
Trinity Preparatory School Drama Club 321-282-2525 www.trinityprep.org 
University of Central Florida Women’s Club 407-882-1256  www.womensclub.ucf.edu 
University of Central Florida College of Education Foundation 
Winter Park High School Foundation, Inc.  407-622-3201

  Let Us Frame It provides creative framing 
solutions, such as burl wood, for chARTist 
Laural DeWild’s piece for Terry Davis. 
Owners Jill and Giovanni Vianello have 
supported chART for years, distributing 
chART magazines in the College Park and 
Orlando Country Club areas. They also 
now sell Secrets of the Southern Shells and will 
sell select chART art. 
  “My husband and I both worked on 
Carnival Cruise Lines so we love the 
Bahamas. I have daughters ages 16 and 5 so 
I immediately bought one of the Southern 
Shells books for them. I volunteered for 
a planned parenthood organization; this 
book would have been good for self esteem 
for the girls coming in. I can see how it 
could be a good read for almost anyone.” 
– Jill Vianello, Let Us Frame It 
in Orlando’s College Park 
www.letusframeit.com 407-422-7692

Art collector Terry Davis with “Riley” a 
commission of her mother’s home as a 
gift as her mother downsized. Terry has 
bought chART art as thoughtful gifts for 
her daughter’s wedding and also some for 
her own home. Terry is photographed here 
with chARTist Janet Tombros, and Janet’s 
mother Marge Lynch, at Mitchell’s Fish 
Market chART celebration. 
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Community Organizations
A Gift for Teaching  407-345-0515   www.agiftforteaching.org
Adult Literacy League 407-422-1540  www.adultliteracyleague.org 
All Saint’s Episcopal Church  407-647-3413  www.allsaintswp.com
American Red Cross of Mid Florida  407-894-4141 midfloridaredcross.org
Association of Florida Conservation Districts  407-310-1744  www.afcd.us 
Basket Brigade  407-948-7788  www.basketbrigadeflorida.com NEW
Best Friends Animal Society  435-644-2001 www.bestfriends.org
Camp Boggy Creek 352-483-4200  www.BoggyCreek.org
Campus Crusade for Christ  407-826-2100  1-888-CRUSADE www.ccci.org
Child Rescue Network www.ChildRescueNetwork.org www.MotorcyclesAndMartinis.com
Children’s Home Society of Florida, North  352-334-3827 x312  www.chsfl.
Children’s Home Society of Florida, Central  407-895-5814  www.chsfl.org
Circle of Love  407-539-0550  www.circleofloveinternational.org
City Of Life 407-571-2605  www.cityoflifeorlando.org NEW
Coalition for the Homeless of Central Fla. 407-426-1255  www.centralfloridahomeless.org
Col. Potter Cairn Rescue Network (for Cairn Terrier Dogs) www.cairnrescue.com
College Park Baptist Church 407-843-0140  www.mycpbc.org
Destiny Foundation of Central Florida 407-849-0079  www.battlepoverty.org 
Dress For Success Greater Orlando 407-849-6660 www.dressforsuccess.org/orlando
Eagle Ranch in Chestnut Mountain, GA 770-967-8500  www.eagleranch.org
Emmaus Counseling Center  407-740-5575
Family of Friends / The Ranch  407-330-9318
Family Service of Metro Orlando  407-398-7975  www.fsmetroorlando.org NEW
Farm Workers Association of Florida  407-886-5151  www.farmworkers.org
First Baptist of Orlando  407-425-2555  www.firstorlando.com
First United Methodist Church of Downtown Orlando,  Pipe Organ Fund  407-849-6080
Five Stones Project  505-414-8477  www.fivestonesproject.org 
Girl Scout Troop #1154  407-629-1017
Give Hope Foundation  407-927-9366  www.givehopefoundation.org
Give Kids The World 407-396-1114  800-995-KIDS www.gktw.org
Good Samaritan Fund (See under N.)
Harbor House  407-886-2244  www.harborhouseoccadv.com
Heart of Florida United Way 407-835-0900  www.hfuw.org 

chART / Casey Swann is a member of 
UCF Town and Gown Council and sup-
ports UCF in partnering with the commu-
nity. Two of the members, photographed 
here at the spring luncheon, add to UCF’s 
support and to the creative culture in 
Central Florida. Deb Halye was a music 
major and plays the cello for her church 
and leads the music ministry. Margie Pabst 
authored Enrich Your Caregiving Journey 
and is a major supporter of arts. Harriet’s 
Favorite Things Brunch hosted in April, 
honored Margie for her generosity. She 
filled over 400 seats to raise funds for 
Winnie Palmer Hospital for Women and 
Babies. “We didn’t have enough parking 
or chairs, but those were good problems to 
have,” smiled Margie.

Deborah Kalish, with husband Wayne at 
the Cosgrove’s Winter Park Art Festival 
party, was one of the first salespeople 
volunteering with chART during those 
first chART celebrations with thousands of 
guests. She has since been certified by the 
Rollins College Philantrophy & Nonprofit 
Leadership Center and now is a Major Gift 
Officer with the American Red Cross. Deb 
is recruiting for Red Cross Tiffany Circle, 
a national society of women leaders. The 
name for Tiffany Circle honors the 1917 
Louis Comfort Tiffany windows installed 
in the Red Cross headquarters in Wash-
ington, DC. Interestingly, Winter Park is 
home to the Morse Museum which hosts a 
major collection of Tiffany art, which is not 
connected to this Red Cross Tiffany Circle.
407-516-6048, Deborah.kalish@redcross.org

Volunteers make 
our charities work! 
2012 Florida Film 
Festival volunteers 
tip a few at Eden Bar 
at Enzian Theater: 
Hank Alberson, 
Laurie Morgan, 
Cindy Dahlman, 
Suzi Adams

Author Walter “Buckie” Allen did a book 
signing at Orlando Museum of Art for the 
Dec. Festival of Trees  along with chART’s 
Casey Swann and other local authors. 
He sold Growing Up In Old Orlando and 
a book on Orlando lawyers. Allen retired 
from his family’s pharmaceutical company 
and writes as his hobby. He’s a popular 

speaker among local groups. 
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Horseshoe Creek Wildlife Foundation  863-295-3457  www.horseshoecreek.org
International Community School  407-645-2343  www.icsfla.org NEW
Intervention Services  407-331-8002  www.interventionservices.com
Jewish Federation of Greater Orlando  407-645-5933  www.jfgo.org 
Junior Achievement of Central Florida 407-898-2121   http://orlando.ja.org
Junior League of Greater Orlando  407-422-5918  www.jlgo.org
KORE   407-874-2384  koreeducation@gmail.com
La Amistad Foundation  407-331-7226  www.laamistad.org
Lisa Merlin House, Inc.  407-292-0109  www.lisamerlinhouse.com
Make A Wish Foundation 407-622-4673  www.wishcentral.org 
Magic Forrest Institute  407-447-5511  www.magicforrest.org
Margarita Ball Society  NEW
Miss Florida’s Outstanding Teen www.missfloridaoutstandingteen.org 
Morning Star School  407-295-3077
N. Donald Diebel, Jr., MD Good Samaritan Fund dondiebelgoodsamaritanfund.com
National House of Hope  407-843-8686  www.houseofhopeorlando.com
New Hope for Kids www.newhopeforkids.org
The Oasis for Women   407-645-2482
Orlando Rowing Club
Primrose Center, Inc.  407-898-7201  www.primrosecenter.org
Red Shoe Foundation, Palm Beach 561-846-9181  www.theredshoeinc.com 
Rotary Club of Windermere
Russell Home for Atypical Children  407-855-8063  www.russellhome.org
Safe House of Seminole County 407-302-5220 www.safehouseofseminole.org
Salvation Army 407-423-8581  www.salvationarmyorlando.org 
Second Chance Foundation  www.2ndchancefoundation.org 
Shepherd’s Hope 407-876-6699  www.shepherdshope.org
SPCA of Central Florida 407-351-7722  www.ohs-spca.org www.OrlandoPets.org
St. Margaret Mary Catholic Church 407-647-3392
Surfrider Foundation Orlando Chapter  407-327-3755  www.surfrider.org
The Golden Rule Foundation  407-647-4047  www.dountoothers.net
The Jobs Partnership of Central Florida  407-235-1522  www.JobsPartnershipFL.org
Wings of Peace International  407-977-8208  www.wingsofpeaceinternational.org
Willow Creek PCA  407-699-8211  www.willowcreekchurch.org
Winter Park Day Nursery  407-647-0505  www.winterparkdaynursery.org
WMFE Public Radio and TV  407-273-2300  www.wmfe.org
YMCA Youth Scholarship Fund  407-896-9220 or 407-895-8612  www.cfymca.org

David Odahowski, President of the Edyth 
Bush Charitable Foundation awarded 
Sarah Elaine Dewitz a $1000 check. The 
student got 763 books donated for under-
privileged children for a project and now 
has over 60,000 books donated to her 
charity Just 1 Book. (www.just1book.net) 
Sarah was recognized at the Central Florida 
Chapter of the Association of Fundrais-
ing Professionals (AFP) November Annual 
National Philanthropy Day Awards at the 
Ritz-Carlton Orlando Grande Lakes. 
chART added a Secrets of the Southern Shells 
book to Sarah’s charity, photographed here 
with her parents.

chART celebration at 
Christner’s Del Frisco’s piano 
bar in Orlando
1.  Ann Louise Drake, Hank 
Alberson, Marty Vevera, 
Dawn Sena
2. Tracy and Tricia Stein

Marty Vevera of the Coalition 
for the Homeless came to pick 
up Nutcracker tickets she won 
on chART Magazine Face-
book page. She also delivered 
art made by children at the 
Coalition for a brochure on 
being a child advocate that 
Cutting Edge (chART pub-
lisher) did for Dick Batchelor 
Management Group 
(www.Dick Batchelor.com)
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  Through a Junior League project, four 
compassionate friends united to combine 
passion, talents, resources, leadership and 
business acumen to form Foundation For 
Foster Children (FFC.) After four years of 
major success, other communities are now 
looking at replicating the program, which 
focuses on best practices to use resources 
efficiently and effectively by providing 
communication between existing charities, 
social workers, foster parents, the foster 
children and the community. 
  Catherine Kirkpatrick now lives in 
Jacksonville, while Michelle Chira-Carlton, 
Lara Lee and Laura Eidson Cosgrove 
impact many organizations and hundreds of 
children. 
  “We are building a bridge between 

resources, the community and the children. 
We spent two years researching the needs 
of foster children in the tri-county area. We 
gathered data and did focus groups with 
social workers, case managers, foster kids 
and foster parents. Educational support is 
paramount. They come into care at 9 or 10 
and don’t know letters. How can a 13-year-
old in a third grade class have a sense of 
love or value or self-esteem? We allocate half 
our resources to education, especially to 
tutoring,” said Michelle, who is President 
of FFC. 
  The charity also creates initiatives to 
provide normalcy to the foster children’s 
lives, the second greatest need their research 
identified. For example, they provide house-
warming baskets for 18-year-olds graduating 

Foundation For Foster 
Children founders 
Laura Eidson Cosgrove, 
Michelle Chira-Carlton 
and Lara Lee assemble a 
housewarming basket for 
a child graduating from 
foster care at 18-years-
old. They have strategi-
cally identified and ad-
dressed many such needs 
for foster children.

chARTing Florida: Charity Innovators and Creative Talent
chART Report from Central Florida and Expanding 
Foundation For Foster Children 

Blends Business Sensibility and Caring Sensitivity  

from foster care to give them essentials to 
move out on their own. 
  chART supporters funded Secrets of the 
Southern Shells books and audio books to 
add to the baskets in Jan. 2012. The FFC 
board members and staff continually cul-
tivate many creative solutions and partner-
ships. 
  “We give backpacks with toiletries when 
children come into care with age appropri-
ate comfort items such as stuffed animals or 
journals. Through donations, we give grants 
for field trips, summer camps, karate or 
music or dance lessons so they can partici-
pate with other children. We also collabo-
rate with other organizations to get unsold 
camp spaces donated, or to get a used crib 
or stroller from The Sharing Center. We let 
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PHOTOS LEFT TOP TO BOTTOM:
The FCC founders are active in the com-
munity in many capacities. Mark and Laura 
Cosgrove support the arts and collect art in-
cluding the Andy Warhol dress on the front 
cover. Their Winter Park home exterior 
and interior spaces are a testament to their 
interests in creativity and fine art. 

1 The couple also collects interesting 
friends such as Bob Reese a.k.a. Dr. Hunter 
S. Thompson Fear and Loathing in Winter 
Park with Matthew Hogan at the Cosgrove’s 
event during art festival weekend. 
Winter Park Art Festival is one of the 
largest in the U.S. attracting over 350,000 
guests in three days since 1950. Plan for 
March 16-18, 2013!
www.cityofwinterpark.org

2 Mark Cosgrove in center
3 Laura Eidson Cosgrove on left
4-5 Creative outdoor spaces to entertain 
and enjoy our Florida weather!

chART and FFC
Collaborations
DANCE TICKETS  chART connected 
World Ballet Competition in Orlando in 
June with tickets for Foundation For Foster 
Children. Everyone wins. chART connects 
desires and solutions between chART chari-
ties. FFC gets tickets for children interested 
in dance and/or to reward volunteers, staff 
and sponsors.  The dancers get enthusiastic 
spectators who may in-turn become sup-
porters. Win-win. 
CHART BOOKS  At the chART 7 Year An-
niversary Party, chART collected donations 
for the Secrets of the Southern Shells books 
and audio books to be donated to FFC to 
put in the baskets given to graduating foster 
children. 
BOOK REVIEW BY FFC MEMBER
  “I related to the chapter Kill Meanness 
With Kindness with the starfish and the 
jellyfish. I remember in the Caymans night 
diving which I don’t normally do and trying 
to swim back to the boat and having to get 
through jellyfish. It stings but you just had 
to get through it, just like in life sometimes. 
I’ve heard all the Southern advice in the 
Secrets of the Southern Shells book all my life.  
It’s advice I follow in business, friendship 
and adventure.” 
– Laura Eidson Cosgrove, Eidson Insurance 
www.eidsoninsurance.com

other charities do what they already do well 
and just connect the needs with the solu-
tions,” said Lara.
  Michelle explained that other organiza-
tions tend to work all providing a specific 
function. FFC hosts monthly meetings of 
core collaborators and all case management 
organizations to assess current needs and 
discuss solutions. 
  “Along with our core collaborators, we 
are out in the community networking for 
the foundation. For example, Annette and 
Gavin Ford raised funds through dough box 
donation boxes at Panera Bread locations. 
Through further communication, Annette 
had Panera become one of our employment 
partners. They hire foster children and 
guide them through how to fill out an ap-
plication, how to dress, how to keep gainful 
employment. If your parents didn’t teach 
you, how would you know? We want to 
make the foster children contributing mem-
bers of society by building their self esteem 
and giving them a foundation to give back 
through a job,” said Laura. 
  The group said 60 to 70 children a month 
join the 1,400 children in foster care in 
Orange, Seminole and Osceola counties. 
  “We started the foundation in the Eidson 
Insurance conference room. We make it 
social and fun to work together and we love 
that this cause touches homelessness, teen 
pregnancy, drug abuse, incarceration, and 
education. Through intervention, we can 
help prevent community issues by touching 
these children in positive ways,” said Lara.
  “These children are victims with no voice 
and no choice. They are severely abused, 
severely neglected and / or abandoned. 
The state of Florida focuses on staying in 
the house, so we only see the worst of the 
worst cases. The foster parents only get $14 
per day so we can provide a huge support to 
foster families,” said Michelle. 
  With May designated as National Foster 
Care Month, and summer looming, the 
focus in the FCC office located in the build-
ing behind Eidson Insurance on Edgewater 
Drive, is for summer camps and activities.
  “We use our connections to get tickets 
donated for foster families to visit the 
amusement parks like Universal, Wonder 
Works, Sea World, Disney and many more. 
We oversee summer camp opportunities to 
use resources wisely by matching children 
and opportunities,” said Laura. 

CONTACT  407-422-4615
www.foundationforfosterchildren.org
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Angel Flight Southeast

creatively combines art passion, 

charity fundraising, 

and entrepreneurial thinking 

for a winning combination.



chARTTM   25

  Steve Purello, CEO of Angel Flight South-
east has flown for 20 years and volunteered 
with Angel Flight for 15 years, originally 
with Angel Flight Northeast based in New 
York. 
  Angel Flight provides free transportation 
for medical or compelling humanitarian 
needs. The group averages 3,000 missions a 
year in the six southeast states with the sup-
port of 650 pilots and 300 volunteers. The 
southeast region based in Leesburg in Lake 
County, Fla.
  “I flew 25 missions last year in my 182 
Cessna Skylane, which sounds like a lot but 
there are still missions to fill. In five weeks 

we did four transplant missions. One was 
for an 8-year-old girl we flew from Jackson-
ville to Miami for a liver transplant. We 
have to get the organ and patient together 
in three hours so it’s imperative we are 
prepared to fly,” said Purello. 
  He said anyone can participate by donat-
ing a $1 per mile donation to Mercy Miles. 
Donors can choose from 90 days of mis-
sions, adopt a mission that appeals to them, 
and watch the mission online help those in 
need. 
  “We help all kinds of people. There are 
little kids. Sadly some people pass away. 
One veteran turned 95 while in the V.A. 

Angel Flight Southeast CEO Steve Purello is selling 20 limited edition prints on canvas by 
artist Thomas Kinkade, ranging 16 x 20 to 28 x 42-inch in size, at half retail price, from 
$200 to $1000 to benefit Angel Flight Southeast. Contact him at Angel Flight for a list of 
art for sale.

hospital in West Palm Beach. He had been 
a pilot so really appreciated what we did for 
him. I surf with one veteran who used our 
services who is legally blind,” said Purello.
  Angel Flight also transports abuse victims, 
which falls under the humanitarian cat-
egory.
  “We got a call from a woman who was in 
danger and needed to be transported up 
north. We flew her to Angel Flight Mid 
Atlantic, which took her to Angel Flight 
Northeast and they delivered her safely to 
her family in Boston. The regions work 
together on the longer missions,” added 
Purello. 
  He said after the Jan. 2010 earthquake in 
Haiti, they spent an intense three weeks 
at Sanford airport flying U.S. citizens who 
had been trapped in Haiti. From Sanford, 
they flew them to various places in the U.S. 
He added for the 2005 Hurricane Katrina, 
Angel Flight did 1,500 missions alone for 
that emergency situation. 
  “After a hurricane or earthquake, Angel 
Flight partners with Homeland Security and 
we are the first aircraft in after the military, 
even before the media,” said Purello. 
  For fun, Purello enjoys spear fishing off 
Key West. As a man of many interests, he’s 
also a serial entrepreneur who has owned 
and sold art galleries, was the CEO of 
Workstream a publicly traded software com-
pany, and now is building Meal Mobs, Inc. 
based in New York which helps restaurants 
promote through loyalty programs. Meal 
Mobs is operating in two test markets now 
with nationwide expansion being planned.  
(www.mealmobs.com)
  Always seeking ways to combine his inter-
ests and passionately support the commu-
nity, Purello is selling remaining inventory 
from his framing and art galleries in malls 
in New York to benefit Angel Flight South-
east. He’s selling 20 limited edition prints 
on canvas by artist Thomas Kinkade, rang-
ing 16 x 20 to 28 x 42-inch in size, at half 
retail price, from $200 to $1000. Contact 
him at Angel Flight for a list of art for sale. 

CONTACT www.angelflightse.com 
352-326-0761

chARTing Florida: Charity Innovators and Creative Talent
chART Report from Southeast U.S. 

Angel Flight Southeast CEO Steve Purello 
Flies Lofty Missions
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 Artistic Director / Choreographer Larissa 
Humiston of Emotions Dance Company 
(EDC) founded the contemporary dance 
company to address social and environ-
mental issues through the art of dance. 
Emotions do run deep with this licensed 
clinical social worker, who for much of the 
company’s history has partially funded it 
personally. 
  “It’s important to have a message with art, 
not just art for art’s sake. Even if people 

take away a different message or incom-
plete message, it’s a success. If you get an 
emotional response, you can care about 
an issue. If you care, you’ll make changes. 
Conversely, if people are not emotionally 
attached to an issue, they won’t care and 
won’t make changes. I do it because I can’t 
not do it. Performing helps me become 
a better therapist and a better person,” 
explained Humiston. 
  She gave examples of EDC’s performanc-

chARTing Florida: Charity Innovators and Creative Talent
chART Report from Winter Park / Central Florida 

Emotions Dance Company is Jumping for Joy 
over Growth and Adding Board Members

es, with a goal of four major and four small 
performances each year. Element Earth 
show explores the ideas of climate change, 
pollution, extinction, bio diversity and car-
ing for the planet. Untold Stories addresses 
every day issues that people don’t like to 
talk about such as addictions, relationships, 
death, poverty, human trafficking, child 
abuse and such. A collaborative show each 
year enhances the audiences experience by 
adding multiple mediums in one perfor-
mance such as poets, composers, musicians, 
artists, painters, sculptors, and body paint-
ers, as well as other dance companies. 
  “We communicate through dance to 
positively impact society. For example, a 
performance on addiction is abstract, not 
in people’s faces. The dancers sit in a circle 
like a support group. It’s not obvious but 
each dancer gets up and communicates 
their own story through movement. Some 
people thought it was a family. That’s OK. 
The ultimate message was that the people 
were there to support each other, and the 
audience could relate to that in some way,” 
said Humiston. 
  Through collaboration, EDC performs at 
larger venues to share costs and combine 
promotional power to sell the tickets. EDC 
generally performs in intimate settings 
because it fits their budget. 
  “In five years we’ve grown and expanded. 
The goal is to do more performances. What 
comes with performances? More need 
for funding, marketing, fundraising, and 
networking. We have the artistic side of 
dancing down and now are concentrating 
on the business side,” said Humiston. 
  EDC has five board members and plans to 
double in size this year. Humiston’s board 
supports EDC currently with music, pho-
tography, website creation, bookkeeping, 
and staffing ticket sales at performances. 
She’s now adding to her Board of Direc-
tors specifically looking for people with 
knowledge of law, finance, marketing and 
networking. The dancers have grown in 
numbers, the audiences have expanded, and 
now to sustain, additional business support 
follows. 

CONTACT www.emotionsdance.org  
407-788-1659
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Larissa Humiston, social worker (www.LarissaHumiston.com) 
keeps Secrets of the Southern Shells in her office. The soothing 
images and self-esteem building messages make good reading 
material for her clients.
When this dynamo isn’t being a therapist, she’s on stage with 
her dance company Emotions Dance Company (www.emotion-
sdance.org) sharing life experiences through dance and perfor-
mance art. She’s beautiful inside and out and contributes her 
talents to chART, even gracing the fashion page as a model in a 
previous issue. The dance company is largely funded by Larissa 
herself and after five years has grown exponentially under her 
leadership as Artistic Director / Choreographer. She’s now 
adding to her Board of Directors specifically looking for people 
with knowledge of law, finance, marketing and networking. To 
make a charitable contribution or to contribute your time and 
talents, contact Larissa at 407-788-1659.
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  Florida Film Festival President Henry 
Maldonado cites creative problem solving 
for chART’s film as the cure for boredom 
and anxiety that kept him alive during a two 
month medical fiasco emenating from a 
simple kidney stone.
  “This uplifting, enjoyable, lovely piece of 
work is in my memory forever as I’d edit 
then go to the emergency room three times 
in a week. This project kept me anchored in 
life as the doctors tried to kill me. Nor-
mally I’d wallow in bed thinking of all the 
horrible things that could go wrong and 
re-live the pain, but instead I was engaged 
in something more productive. I’d sit in 
the ER with IVs in me figuring out how to 
connect the pieces in the edit suite,” said 
Maldonado. 
  Maldonado’s sunny disposition, positive 
outlook and humor give him an edge on 
any situation, and it came in handy in Janu-
ary as he edited the film for the Shell Proj-
ect on the Secrets of the Southern Shells book. 

The film can be viewed on www.YouTube.
com/chartfilms. It brings to life the last few 
chART magazines which told of an author, 
artist illustrators, composers, musicians, 
dancers, voice talents, and Maldonado as 
the film maker collaborating to tell the story 
of Star the starfish in the book. Maldonado 
shot some of the footage and some was 
provided by Daniel Flick, who also managed 
the music production. 
  “You get a feeling of what it’s about with 
the narration taken from the audio book. 
You get the philosophical overtones that 
give direction of what to feel when watch-
ing the film. You can have a pleasant time 
with the music, performing artists and the 
art. All the elements are sharp, professional, 
well conceived and well executed. But now 
you are sitting here with separate elements 
trying to figure out how to integrate them,” 
he said. 
  Maldonado said the singer (Ramona 
Snowden) and the dancer (Mallory Glad-

CONTACT www.enzian.org
www.floridafilmfestival.com 407-629-0054

www.YouTube.com/chartfilms see the Shell Project Film 

chARTing Florida: Charity Innovators and Creative Talent
chART Report from Winter Park and Florida 

chART Film Saves The Life of Florida Film Festival 
President Henry Maldonado (Really!)

man) became the shell characters to him 
and that helped him tell the story. He said 
the paintings added beauty, the lyrics in the 
songs added meaning, and the audio book 
gave a way to add narration. 
  “With creative problem solving, you have 
to give yourself time. It’s like cooking in 
your head where you put all the ingredients 
and let it percolate. You can’t force a solu-
tion. How do I do it? I’m terrified I’ll never 
do it again. The steps to do a film come up 
as an idea, then execute, then finish,” he 
added.  
  His creativity appears to be flowing with 
just a quick peek at www.YouTube.com/
maldomovie where he’s posted over 30 films 
with over 300,000 views on topics rang-
ing  from his dog to Cuba with narration 
by Andy Garcia. Those are his fun films. 
He also produces all the trailers for Enzian 
Theater and commits to reels of films for 
arts groups and other requests from the 
community. 
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chART MAGAZINE ASKS:

“WHAT IS YOUR FAVORITE THING ABOUT THE FLORIDA FILM FESTIVAL?”

MORE FROM SIG ON ENZIAN: It was 
my Aunt Tina Tiedtke who had the vision 
to create this place. She felt there was a 
void in the cultural community that Enzian 
could fill. She created Enzian to be a place 
where people could share a common 
passion, a place where anyone would feel 
welcome and at home. Some 23 years later, 
that same sense of hospitality was at the 
forefront of my brother’s mind in building 
Eden Bar at the Enzian. He gave us a place 
to get together and have that same experi-
ence even if we only have time for a quick 
drink or have already seen the movie. 
  We have over the past few years moved 
towards a food culture here at Enzian and 
Eden Bar that’s uncomplicated and relaxed. 
With lunch here 7-days-a-week, it is our goal 
to bring some relief from the four-wall-of-
fice. We hope you will see Enzian as a little 
piece of oasis in the middle of your work 
day. Whether you have only 30 minutes for 
a quick but good meal, or bring your laptop 
and use our WiFi and make this your office 
for the day, we hope to share a bit of com-
fort, good food, and a sense of welcoming 
that you won’t find anywhere else. 

”For a cinephile the Florida Film Festival is 
a must attend event. The number and qual-
ity of independent and foreign films played 
during the festival is unmatched in Central 
Florida. Add to that the casual nature by 
which we can meet and socialize with film-
makers makes this event one of a kind.”
-- Donald Tynes, Producer and Director
www.visionchasermedia.com
with Suzy Spang former Orlando Film 
Commissioner with the Metro Orlando 
Film & Entertainment Commission

“I like the Florida Film Festival for the con-
nections. The FFF brings together creative 
minds in an atmosphere that is conducive 
to collaboration. You never know who 
you are going to meet at the Eden Bar, or 
sitting next to you at a screening or festival 
event. A few years ago, while working at the 
festival I met Campbell Scott (The Amazing 
Spiderman, Rodger Dodger, Singles, Big 
Night and TV’s Damages and Royal Pains.) 
A movie he directed was opening the festi-
val and over the week he was in town, and I 
was assigned to “wrangle” him while he was 
a guest of the festival. We spent a lot of time 
together at the various screenings, Q&A’s 
and events, and we hit it off. We stayed in 
sporadic touch over the years, and when 
it was time for me to cast my feature film 
directorial debut, Eye Of The Hurricane 
(www.eyeofthehurricanemovie.com), I gave 
him a call. He loved the script, and asked 
if I was available to talk in New York later 
that week. I bought the next plane ticket to 
Manhattan and we sat in a Chelsea diner in 
for hours discussing the project. As we got 
the check he said, ‘Jesse, I’m in.’  Two years 
later with the film finished, he and I will 
be back at the festival April 2012 as Eye of 
the Hurricane was selected to be this year’s 
Florida Showcase Film. Had I not been a 
part of the FFF, I never would have met 
Campbell and who knows if my film would 
have gotten off the ground?”
-- Jesse Wolfe, Writer/Director Eye of the 
Hurricane, Florida Film Festival alum and 
supporter
photograhed with Sean Myers the executive 
producer on the film whose daughter was 
featured for her artistic talent in a chART 
magazine Park Maitland School article. 
Creativiy runs in the family! 

My favorite part of the Florida Film Festival 
is standing back and watching folks make 
connections and friendships. Weddings and 
businesses have started here. My favorite 
part of the Florida Film Festival is discov-
ering an awesome film I’d never heard of 
anywhere before. My favorite part of the 
Florida Film Festival is knowing how hard 
and smart the gang that makes it happen 
works. My favorite part of the Florida Film 
Festival is the audience. Our audience is the 
best audience a filmmaker could hope to 
have. My favorite part of the Florida Film 
Festival is the filmmakers, who have such 
great stories to tell, onscreen and off.
I could go on forever. 
-- “Sig” Sigrid Tiedtke, Chairman Enzian, 
Eden Bar, Florida Film Festival
photographed with Sheri Cook, Enzian 
Marketing Manger

“My favorite part of the Florida Film Festi-
val is the immediacy the festival brings to 
Central Florida encouraging our students, 
up-and-coming filmmakers and veterans 
in our industry to celebrate and explore. 
It’s like for that time, the film industry is 
focused on Florida and when it’s over, we’re 
left entertained, exhilarated and inspired.”  
-- Anne Watters, Program Director of Film, 
Full Sail University

“My favorite part of the Florida Film 
Festival has to be the Filmmaker Welcome 
Party sponsored by Full Sail University. This 
event, like the festival itself, is a wonderful 
opportunity for filmmakers from around 
the country and the globe to connect with 
film educators, film students and film lovers 
from right here in our local community. 
You can connect with those just starting 
and those who have had an amazing career 
and the energy from that interaction can 
be explosively creative. I always walk away 
from this event with a smile and a few new 
ideas.”
 -Rick Ramsey, Director of Visual Arts, Full 
Sail University
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chARTing Florida: Charity Innovators and Creative Talent
chART Report from Palm Beach 

Kerri Burrus, The Saint of the Sea 

PHOTOS left to right:
1.  Kerri’s “office” behind her father’s house near Sailfish Marina in Singer Island / Palm Beach Shores.
2.  Kerri with husband Michael Barry, in Rum Cay. They met while competing in tournaments and also as hosts on different fishing 
shows.
3.  Besides the fishing tournament she recently helped to launch, in another creative fundraising effort, Kerri was the model in the 2001 
calendar that promoted her fishing team and raised funds for World Billfish Series. It’s now a collector’s item in marine circles. 
“How many 40-year-olds do a calendar? I’m pretty shy so they had to give me Jack Daniels before the shoot,” she laughed. 
4.  Kerri Burrus with camera crews and fishing crews in St. Thomas
5.  Kerri with her father David Burrus at Sailfish Marina
BELOW: Michael Barry, Kerri Burrus relaxing near home base, at Sailfish Marina. 
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  Self described tomboy, Kerri Burrus has spent much of her life in seas 
from New Orleans to Florida, surrounded by boat crews and camera crews. 
  “I am the biggest Saints fan on the planet. Born and raised in New Or-
leans, I’ve been going to their games since I was 8-years-old and, of course, 
the tournament brings a little more Saints into my life because of Heath,” 
she said. 
  Kerri is referring to the Super Sailfish Bowl fishing tournament held for 
the second year in Jan. 2012. It benefits the Heath Evans Foundation (www.
HeathEvansFoundation.org) founded by the New Orleans Saints player to 
benefit women and children of abuse. She enthusiastically helped to start 
the tournament in 2011, holding the meetings in her dad’s, David Burrus, 
house in Palm Beach Shores / Singer Island and helping with sponsors. The 
tournament also raises funds with art donated by fine artist KC Scott 
(www.KCScottart.com) and by charging anglers entry fees, which they can 
win back part of it as prize money.
  “Palm Beach IS fishing so it’s a logical way to raise money. You are doing 
something fun, you can win nice prizes, and part of the money goes to a 
good cause, plus the tournament is very social. This event marries fishing 
and football, my two favorite sports. The celebrity presence with the football 
players on every boat helped raise awareness,” she said. 
  Kerri is a celebrity herself, earning the title World Billfish Series (WBS) 
Top Professional Female Angler in the World, in 1999, 2000, and 2001. 
Kerri was the host of ESPN’s Big Game Fishing of the World and BXRL in 
1998 for five years. Her husband Michael Barry was host of Fox Sports Reel 
Adventures for 12 years, and Kerri joined him as co-host in 2006.
  “I was the top lady angler in almost every tournament. I’d fly all over the 
world to fish big blue marlin, Panama, Costa Rica, Mexico, Venezuela, Ha-
waii, St. Thomas. Very few women fish, usually just with a husband. I’d fish 
against 36 men and be the only chick team owner. My last husband made 
me choose him or fishing. I’d fish tournaments by myself and a crew and 
that became my therapy to get through the divorce. It was very motivational. 
If you are going through something really bad, do what you love to do. It 
really works. I fished more and harder and bigger,” she explained.
  During that time, Kerri moved with her son and daughter to Palm Beach 
to be close to her father.  Her son is the third generation big game fisher-
man, and was the top Junior Angler in the WBS series. 
  “How cool is that? As a single mom, I bonded with my 16-year-old son 
travelling and competing all over with him. Boating is such a good family 
activity. Both of my parents are big anglers. I spent more time on a boat 
than a playground. When I was a teenager, my dad knew that I was with the 
family and not out in French Quarter. I had my first drink at 12. It was a 
natural way to grow up there,” she said. 
  Her parents took her fishing when she was seven, competing at a young 
age, and she didn’t fun fish until in her forties. She claims, “Everything 
happens for a reason.” Now Kerri and her fishing family, including an avid 
angler third husband, all happily reside in Palm Beach, the fishing capital of 
the world ... and, the bonus, she gets to give to her community through her 
passion for fishing!
CONTACT www.billfishgirl.com 

“Everything 
happens for a 

reason.”
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chARTing Florida: Charity Innovators and Creative Talent
chART Report from Winter Park / Orlando 

The “Original” chART VIP Party Musician Pete Pasha 

  Pete Pasha creates. Period. He can sing and play almost any song and can paint reproductions of masters in acrylics on left and oils on 
right to make museum curators look twice. He’s a self described art history buff with the knowledge and passion of an art professor, 
which he is. 
  “At a Rollins College lecture, I met Edward Dolnick best selling author of The Forgerers Spell about buying, selling, forging, destroy-
ing and smuggling art. He assisted the FBI art squad. Stolen art is the number three international crime, a $7 billion annual industry, 
behind drugs and guns. Dolnick told me, ‘I hope I never meet you professionally,’ after he reviewed my reproduction of ‘The Milk Maid’ 
by Vermeer,” said Pasha. 
  Pasha laughs that he’s too poor to be an art smuggler. He does earn a steady stream from art commissions and live music events.
  “In music and art, I like ocean themes. Dubsdread Country Club was my regular gig in the 1980s where I played ‘sailor music’ like 
Jimmy Buffet, Bob Marley and the Beach Boys. My parents were both sailors and raced lightnings which are competition race boats on 
the St. Lawrence Seaway in upstate New York,” said Pasha. 
  Pasha’s wife chaired the St. Charles Borromeo Catholic Church fall festival and asked her husband to play. He and friend Bob Roth 
named themselves the Alter’d Boys as a joke and the name stuck. The guests loved the energetic, creative vibe by the two friends and 
people began hiring them for parties and events and the duo formed a band. (Immediately after chART event, they booked two!)
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ABOVE: You know, you just can’t fake be-
ing a member in good standing in the Etch-
A-Sketch professional artist organization. I 
commissioned a starfish and seven minutes 
later, I had my portrait complete with palm 
trees, ocean and sunset. It took me longer 
to photograph it than it did for Pete to 
create it. As lead artist and illustrator for 
Panama Jack since 1985, ocean themes 
come naturally to this talented artist. He 
teaches graphic design, fashion design, and 
digital media at IADT in Orlando and also 
gives art lessons for charity fundraising at 
his Winter Park art studio. 

www.TheAlterdBoys.com

PETE PASHA
  Can you describe the genre of music that 
you play?  I’ve been a solo singer / guitarist 
for over 30 years and have had the pleasure 
of playing out all over the USA and in Eu-
rope. In that time I’ve picked up my favorite 
songs in classic pop, soul, funk, punk, 
blues, country, world music, and rock ‘n 
roll. The music we play is sort of our life’s 
soundtrack. If you can sing along with it or 
dance to it, we try to bring it to you.
   How did you get involved in music?  I’m 
the fourth of seven children in a musical 
family. My Dad gigged in Big Bands in 
the 40’s and early 50’s. All of my brothers 
play an instrument and one of my sisters 
sings professionally. I’ve been a self-taught 
guitar hack since I was 11-years-old. My first 
Sears Silvertone has since evolved into four 
six-string acoustic guitars, one twelve-string 
acoustic guitar, three electric guitars, two 
Spanish guitars, a mandolin, and a ukulele. 
I like to bend strings. Bob Roth and I have 
played together in various bands both pro-
fessionally (The Alter’d Boys) and by happy 
accident (the band that played at your VIP 
party) for decades. Jeff Cleveland and I have 
been playing as a double act for so long that 
I married his sister to make it official (that, 
and the fact that Kathy is the Love of my 
Life.)
  Where do you perform now? I’ve enjoyed 
a regular solo gig on Sundays at the beauti-
ful and huge Holiday Inn Orange Lake Re-
sort near Walt Disney World for a year now. 
My local musical duties with Bob Roth and 
the Alter’d Boys take me everywhere from 
the Swamp House dockside bar and grill 
in Debary to parts unknown as the house 
band for Del Webb Communities.  “No hall 
too small, no bar too far.”
   How are you involved with chART?  I’m 
just getting started, or chARTed, if you will. 
I love chART’s mission and the resulting 

benefit to the community. By day I may be 
only a mild-mannered freelance artist and 
art educator but I believe that I can make 
a real contribution to chART’s ongoing 
charitable efforts. I’d like to help make the 
difference that chART makes every day.

BOB ROTH
  Can you describe the genre of music you 
play? We play Classic Rock.  There’s a hand-
ful of other stuff like blues, alternative, but 
mostly classic.  
  How did you get involved in music? Took 
lots of lessons, started playing the guitar 
when I was 7, yes, it’s taken that long.  
Started playing for money when I was 13, 
first gig was a CYO to meet Catholic girls.  
So I did that gig for a while. Started in bars 
at 16. Worked my way through college play-
ing and after graduation, moved to Nash-
ville to pursue my musical career, FAIL.  
  Where do you perform now? Mostly 
in the shower. If we play we play, if not, 
we golf.  We do it for fun, as there is NO 
MONEY IN IT. We have been playing at 
the Swamp House in Debary, Fitzgerald’s in 
Lake Mary. But we have gotten into a few 
corporate gigs and and private parties and 
we like that much better.  They feed you, 
too.
  How are you involved with chART? I 
enjoy how you have taken such a difficult 
genre, ‘the local artist’ and elevated them to 
a stature they most certainly deserve.  After 
all, Picasso was once a ‘local artist’!
  What is your “day job”?  For my ‘day 
job’, as musicians say, I am a partner at IHS 
Website Solutions, an Internet firm, special-
izing in website design and Internet market-
ing. We’ve been in business since 1996. We 
work with both B to C and B to B clients 
including Florida Hospital, Lewis Cobb Pest 
Control and other national firms. Before 
that I was in the traditional advertising busi-
ness for 16 years, and was President of the 
Orlando Advertising Federation in 90/91.

ABOVE: Alter’d Boys band members Bob 
Roth standing left and Pete Pasha far right 
are joined in the jam session by Michael 
Schmidt on guitar (and drums), Mike 
Haines on drums (and bongos) and Jeff 
Cleveland on guitar and vocals. 
Read about all of the musicians on 
www.chARTcharityart.com. 
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THANKS! chART’s 7th Anniversary Party acknowledged chART’s supporters. Many more people attended who 
were not photographed at the party, and thousands more that have subscribed, advertised, sponsored, attended 
events, purchased art and books, have all made chART’s success happen! Each person is VERY appreciated!
chART LOVES LUMA (and now Prato, too, under the same ownership!) Guests enjoyed an after party at Luma 
on Park on Park Ave. in Winter Park. Luma generously hosts chART celebration after parties! 
CHARITY BOOKS  Guests funded chART’s Secrets of the Southern Shells books to be donated to Foundation for 
Foster Children to be put in gift baskets for 18-year-olds graduating from foster care. Both hardcover books and 
audio books were donated. 

1.  Heather Graham, Dana Clary, big chART art collector (yay)    2. Michelle Thatcher, Daniel Flick chART’s music partner    3. Susan 
and Kevin Ryan chART’s culinary contributing writer    4. Rene and Billy Graney, Kim Roberts    5. Dorine Olive, Laura Hodges watch 
the film, Laura sold ads for chART, too!

1. Amy Davis, Sherrill Gall    2. Beth and Gary Talmadge    3. Rich Palmano    4. Penny and Heather Mahan     5. Jill Anthony, chARTist 
Toby Unwin

chART VIP Party Rocks in the 7th Year 
and Premiers Secrets of the Southern Shells Film
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1. Dawn Sena, Karen Kolozs, Joe Anson, Barb Scherer    2. Tony Smothers, Brian Fatigati, Wayne “Oz” Osley    3. Julie and Tobi Wilson, 
David and Megan Cross, Megan bought the very first ad in chART!

THE FILM PREMIERE: chART magazine and www.chARTcharityart.com present the Shell Project, based on the book Secrets of the 
Southern Shells. The project is a collaboration of an author, fine art illustrators, a voice talent of an audio book, composers / musicians, a 
choreographer / dancer, a music producer and a film maker. Read about the Shell Project documented on the chART website. On www.
YouTube.com/chartfilms watch the story of Star the starfish interpreted by a team of creative people. On her journey at sea, Star learns 
about herself and the world around her, taking her Southern values and culture with her. The author Casey Swann, the female composer 
Ramona Snowden, the dancer Mallory Gladman, and the book voice over talent Laney Jones are all southerners from Florida, or “South-
ern Shells.”
Above, Sue and Dan Gladman are proud parents of Mallory Gladman who starred in the chART Secrets of the Southern Shells film posted 
on www.YouTube.com/chartfilms and viewed for the first time at the party. Mallory was on the cover of the Spring 2011 chART. 
Since Mallory’s cover on chART, her dance career has flourished as reported by her mother Sue: “Mallory is dancing and singing on Hol-
land America’s Nieuw Amsterdam cruise ship! It’s a great job as she is paid well and has no other duties on board.  And she’s doing what  
she loves!”

1. Chris Heidrich, Casey Swann, Allison Edwards
2. Billy and Rene Graney Winter Park’s dance stars! Rene helped launch chART by selling ads in the 2004 Nutcracker program produced 
by Cutting Edge Communications, with the chART prototype pages in the program. 
3. Bob Reese, developer of downtown Maitland and now has expanded to the island of Curacau. With his colorful personality and 
creative costumes at the Buoniconti Fund to Cure Paralysis events, he won the spotlight feature photo on the cover of chART magazines 
more than any other single person in seven years, including this issue! Entertainment Lawyer Larry Haber, who did the legal work way-
back-when to trademark chART, keeps a watchful eye on the trademark and usually, too, on the publisher.
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CREATIVITY: FILM MAKING 

Q.  What are the top 10 reasons to go to 
a film festival?  

A.  In case David Letterman has not yet 
come up with a list, I took the liberty of 
creating a “TOP 10” reasons list to attend 
film festivals. 
  1. Film festivals usually have great par-
ties! Film festivals are often sponsored by 
catering or liquor companies, so they have 
great wining and dining along with a lot 
of interesting, creative people. Festivals 
are the perfect recipe for a fun afternoon, 
evening, or even a full day of revelry while 
enjoying great films.
  2. You get to meet incredibly talented 
people including celebrities. People are 
shocked to see major celebrities at film 
festivals outside of Sundance, Tribecca, or 
some of the big Hollywood festivals. No 
matter how small a festival, this shouldn’t 
be a surprise as these film stars, and most 
often directors & producers, will travel 
anywhere to promote their film. It is not 
uncommon for a director or producer to 
spend five to ten years developing a film 
by the time it has been shot and ready to 
screen, so these films are often passion 
projects where these film makers want 
their finished film to be screened to as 
many audiences as possible. If your local 
film festival does not have any celebrities 
this year, you will still enjoy the company 
of incredibly talented filmmakers, talent, 
not to mention cinematographers, musi-
cians, etc.

  3. You get to see great films! It is easy to 
view a festival’s schedule in a program, or 
browse the selection of films on-line so 
you can cherry pick the films including 
the genre, directors, or stars. Sometimes 
you will be the first public audience to 
screen a film, which is exciting in itself. 
  4. You can collect cool stuff for yourself 
or your home. There are usually cool give-
aways at festivals including DVDs, T-shirts, 
hats, sometimes free drinks and great 
food. You can collect movie posters of all 
genres, which can help decorate any movie 
buff’s home or office.
  5. If you’re single, festivals are a great 
place to find a date or just meet people. 
Film festivals seem to have a lot of single 
people attend. If you aren’t single or 
interested in meeting new people for any 
kind of relationship, you can still meet 
some great new friends or reconnect with 
old friends. The best way to break the ice 
at a festival is to walk up to a complete 
stranger after a screening and ask, “What 
did you think of the film?”
  The last five (5) reasons to attend a film 
festival apply mainly to filmmakers or 
people in the entertainment business.
  6. Film festivals are the best film industry 
networking opportunities ever! If you’re a 
director or producer or even an aspiring 
one, you are surrounded by other film-
makers. If you are talent or crew, you are 
surrounded by hundreds of people who 
are in the position to hire you! Don’t go 
to film festival without business cards or 
leave a festival without networking!
  7. Collaborate with other filmmakers. I 
was lucky enough to attend a DGA screen-
ing of The Hurt Locker just two weeks 
before it won the Academy ® Award for 
best picture. I walked up to the director 
Kathryn Bigelow immediately after the 
screening and the Q & A to compliment 
her. As you might know she also won an 
Academy ® Award for Best Director. My 
point is at any festival or film screening 
you can walk up to any film maker with 
the proper decorum and talk to them. 
Compliment him or her on their movie 
and then ask them questions. That is what 
they are there for! 
  8. Get your film seen by lots of people. 
Most film festivals have film scouts, 
acquisition people from studios, and 
distributors. The most famous local story 
a few years back is the Haxan Film guys 
getting the The Blair Witch Project picked 
up at Sundance for theatrical distribution, 
but there have also been dozens of films 

Scott duPont, chART’s contribut-
ing writer on film, grew up in Palm 
Beach, lived in Winter Park and now 
in L.A. Here he is with actor Ryan 
Gosling at a SAG screening of the 
independent film Blue Valentine.

I know of that have gotten picked up or 
noticed by distributors at Florida film 
festivals. Even if your film does not im-
mediately find a distributor, you may get a 
local news article, or get a little buzz from 
a blogger or journalist. 
  9. Get free advice. If you saw a film that 
you had an interest in, you can go up to 
the filmmaker after their film screened 
and get advice in how they made that film. 
How did they raise the money, find their 
talent, choose their locations, etc. Once 
again if you approach these film makers, 
talent, or cinematographers in the film in 
the right manner, they are happy to talk 
with you about their film and give you 
friendly advice.
  10. Be altruistic and show your support 
for fellow filmmakers. Anyone who is a 
filmmaker or talent in a film can’t begin 
to describe what an amazing feeling it is 
to have friends and supporters show up at 
their film festival screening. It also makes 
me feel good if I can help fill a seat at a 
fellow filmmaker’s premiere and applaud 
and cheer as the end credits roll. 
  Luckily, we have one of the world’s 
TOP 10 film festivals right here in our 
backyard. The Florida Film Festival has 
been going strong for over 20 years and 
brings in some of the best films and talent 
in the world every year. There are many 
film festivals including the Daytona Film 
Festival, the Global Peace, and Kissimmee 
Film Festivals. In South Florida there is 
the well-established Palm Beach Interna-
tional Film Festival, the Delray Beach Film 
Festival, the Miami International Film 
Festival, the Sarasota Film Festival, and 
many more. Search on ProductionHub.
com or FilmFestivals.com for a detailed 
list of films festivals around the state.

 Scott duPont is an award-winning 
actor who has appeared in over 50 films 
and TV shows over the past 13 years. As a 
producer, Scott has produced over a dozen 
film and TV projects. duPont was State 
President of the Florida Motion Picture & 
Television Association, served on the Board 
of Film Florida, is the past Chairman of the 
Florida Alliance of Media & Entertainment, 
and served as past President of the Florida 
Cast & Crew Association. Scott received the 
R. John Hugh Award for excellence and 
professionalism in the entertainment in-
dustry and was also awarded the “Up and 
Comers” Award by the Orlando Business 
Journal. Scott now works on both U.S. 
coasts, and his latest film (which he hosted 
and produced) “What is the Electric Car?” 
released Nov. 2011.
407-738 -1608  www.ScottduPont.com.
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LEFT: Culinary contributing writer Kevin Ryan searching the high seas for the most interesting news of seafood starting with Josef Jung-
wirth, Corporate Chef for Royal Caribbean Cruise Lines in the kitchen of the largest cruise ship in the world, The Allure of the Seas.
RIGHT: Kevin and Susan Ryan with Captain Sig of The Deadliest Catch. The popular TV show on Discovery Channel films the crew 
harvesting king crab in the treacherous Arctic Ocean in Alaska. 

Kevin Ryan is president and founder 
of Marketing A La Carte, the nation’s only 
marketing firm specializing is chef’s as-
sociaitions. From the World’s Association 
of Cooks Societies, an alliance including 
chefs from 52 nations worldwide, to the 
International Corporate Chefs Associa-
tion, an organization of the nations most 
powerful corporate chefs from the top 
200 chains, Kevin has worked with and 
traveled with the best chefs in the world. 

CULINARY ARTS

Q. What is The World’s Largest and 
Best Kept Culinary Secret at Sea? 

A. There are chefs that won’t share a 
single recipe and then there are chefs who 
open the doors to their kitchen even when 
security frowns upon it. Corporate Chef 
Josef Jungwirth from Royal Caribbean 
International recently treated the board 
of directors of my chefs association to a 
private tour of the Allure of the Seas, the 
world’s largest cruise ship. 
  On the drive many of these world-trav-
elled chefs stated they were not interested 
in going on a cruise. After just two decks 
of the 19 deck tour their tone changed. 
They were texting photos to their spouse 
and stating their kids would love this! 
That deck is just for kids. Royal Carib-
bean’s Award winning Adventure Ocean 
Youth Program is for children from babies 
to teens. There are secure activities and 
custom designed rooms full of activities 
so you and your spouse can dine in the 
luxury of a fine dining restaurant on the 
Central Park level or just have a wine and 
cheese nibble at Vintages. The dining 
choices are almost endless.
  Even the buffets are amazing. They moni-
tor statistics on the guests each week and 
match the flavor profile of the audience 
including increased sushi displays for the 
Asian market or exotic fruits for the South 

American contingency. The ship is divided 
into seven distinctive neighborhoods 
including a Central Park that features 
Top Chef Contestant Molly Brandt as the 
Chef de Cuisine at 150 Central Park. This 
elegant and creative restaurant could be 
successful in any major city and showcases 
her vast experience working for Daniel 
Boulud as well as Emeril Lagasse and Iron 
Chef Contestants in her role as a chef at 
the Food TV Network.
  Central Park on the eighth deck show-
cases the most amazing feature I have ever 
witnessed on a cruise ship. Royal Carib-
bean has this on two ships now, the Oasis 
of the Seas and the Allure of the Seas. 
Walking through the lavishly landscaped 
gardens you will weave between fine din-
ing restaurants including Chops Grille, 
a Tuscan inspired Giovanni’s Table, and 
the aforementioned 150 Central Park. In 
addition the Central Park deck includes 
Vintages, a wine cellar inspired lounge 
where you can enjoy wine tastings and 
nosh on gourmet cheeses and tapas style 
offerings, or the more casual Park Cafe, 
Trellis Bar and Rising Tide bar which 
extends over three decks while you sip on 
a creative culinary cocktail. Yes, this deck 
is on hydraulics so you can enter on deck 
six and get off on deck eight.
  There’s a section of the ship that looks 
like the boardwalks on the east coast 
complete with a carousel, ice cream parlor, 
donuts shop, Seafood Shack Restaurant, 

Johnny Rockets and of course the Board-
walk Bar for the adult in you. The Royal 
Promenade has been a feature on many of 
the upscale Royal Caribbean Cruise Ships 
and it includes too many restaurants and 
bars to include in this article, but a few of 
my favorites are the laidback Champaign 
Bar, Bow and Stern Pub (very authentic), 
Bolero’s Latin Bar for dancing and ever 
popular Cupcake Cupboard.
  Upper decks include Izumi Asian Cui-
sine plus numerous bars with breathtaking 
views including Solarium Bar, Sky Bar and 
Mast Bar on the 16th deck. The 17th deck 
features the Viking Crown Lounge, which 
at night changes into a nightclub for danc-
ing and shows, Loft lounge plus what is 
called the Pinnacle chapel – no you don’t 
drink in a church, but you can get married 
at sea. This beats Elvis in Vegas. 
  The entertainment is so vast, but a few 
mentions of unique venues, a full Center 
Ice Rink, Aqua Theater and of course 
casinos.   
  By the way the port security does frown 
upon kitchen visitors when a ship has only 
six hours to restock for a week-long cruise 
for 6000 passengers. Imagine the number 
of pallets of food and beverage that was 
loaded as our group walk through the 
kitchens. Thanks for going on the Allure 
of the Seas virtual tour with me – right 
now I’m in LA about to embark on a tour 
of Food Trucks. It might just be the inspi-
ration of my next article.

Ask The Creatives:
Brush Strokes of Trends, 
Trendmakers, & Current Thinking 
on Creative Expression
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chART celebrations 
at Shari Sushi feature 
art for sale and book 
signings. Manger 
Chris offers chART 
members a glass of 
wine and happy hour 
sushi during the 
events. 

DINING -- ORLANDO, WEST 
& DISNEY’S CELEBRATION

CAFE D’ ANTONIO
691 FRONT ST., CELEBRATION
407-566-2233  
www.antoniosonline.com
Antonio’s Owner Greg Gentile recreated 
Tuscan villa style dining from his travels. 
Authentic multi-regional Italian-inspired dishes 
are all prepared to order using fresh ingredi-
ents. Recipes for fresh fish and daily specials 
of steak, pork, veal and lamb keep guests 
returning. Fresh baked bread and a selection 
of over 250 wines and full bar all with superb 
service brings Tuscan charm to Orlando.  
AUTHENTIC ITALIAN

DINING -- ORLANDO, 
BALDWIN PARK 

JACK’S STEAKHOUSE
4868 New Broad St., Orlando  
407-896-2688 
www.jacksorlando.com
FINE STEAKS SEAFOOD

SEITO SUSHI
4898 NEW BROAD ST., Orlando  
407-898-8801
www.seitosushi.com
SUCCULENT SUSHI

DINING -- WINTER PARK 
& MAITLAND

ANTONIO’S
611 S. ORLANDO AVE., MAITLAND  
407-645-5523 
www.antoniosonline.com
Antonio’s Owner Greg Gentile recreated 
Tuscan villa style dining from his travels. 
Authentic multi-regional Italian-inspired 
dishes are all prepared to order using fresh 
ingredients. Recipes for fresh fish and daily 
specials of steak, pork, veal and lamb keep 
guests returning. Fresh baked bread and a 
selection of over 250 wines and full bar all 
with superb service brings Tuscan charm 
to Orlando.  AUTHENTIC ITALIAN

DINING -- LAKE MARY &
LONGWOOD &  ALTAMONTE

DEXTER’S in Lake Mary
950 MARKET PROMENADE AVE.
LAKE MARY 407-805-3090
www.dexwine.com

SEASONS 52
S.R. 436 AT THE ALTAMONTE MALL  
www.seasons52.com 407-767-1252
FRESH GRILL, WINE BAR

STONEWOOD GRILL & TAVERN
1210 S. INTERNATIONAL PKWY., 
HEATHROW  407-333-3292
www.stonewoodgrill.com
FRIENDLY GRILL

TERRAMIA WINE BAR & TRATTORIA
1185 S. SPRING CENTER BLVD., 
ALTAMONTE SPRINGS 
407-774-VINO (8466) 
AUTHENTIC ITALIAN CUISINE

DINING -- ORLANDO, WEST 
& RESTAURANT ROW

ANTONIO’S
7559 W. SAND LAKE RD., 
ORLANDO IN FOUNTAINS PLAZA 
407-363-9191
www.antoniosonline.com
Antonio’s Owner Greg Gentile recreated 
Tuscan villa style dining from his travels. 
Authentic multi-regional Italian-inspired 
dishes are all prepared to order using fresh 
ingredients. Recipes for fresh fish and daily 
specials of steak, pork, veal and lamb keep 
guests returning. Fresh baked bread and a 
selection of over 250 wines and full bar all 
with superb service brings Tuscan charm 
to Orlando.  AUTHENTIC ITALIAN

ROY’S ORLANDO
7760 SAND LAKE RD., ORLANDO  
407-352-4844 roysrestaurant.com
Zagat rated.  FLAVOR, FRESH, 
HAWAIIAN FUSION CUISINE

SEASONS 52
7700 SAND LAKE RD., ORLANDO  
407-354-5212 www.seasons52.com
FRESH GRILL & WINE BAR

STONEWOOD GRILL & TAVERN
5078 DR. PHILLIPS BLVD., 
ORLANDO  407-297-8682
www.stonewoodgrill.com
FRIENDLY GRILL

GUIDE TO
GOOD TASTE
Dining Guide
Experience Central 
Florida’s Culinary Arts!
chART hosts events with our restaurant 
partners. chART appreciates these fine 
restaurants for advertising and / or 
sponsoring events. 

DINING - ORLANDO, 
DOWNTOWN & COLLEGE 
PARK

PAXIA ALTA COCINA MEXICANA
2611 EDGEWATER DR., ORLANDO  
407-420-1155
www.paxiarestaurant.com 

SHARI SUSHI LOUNGE
621 E. CENTRAL BLVD., ORLANDO  
407-420-9420
www.sharisushilounge.com
This contemporary urban delight consistently 
serves a creative selection of sushi items made 
from the freshest ingredients as well as seafood, 
chicken, pork and steak entrees. Watch 
as the line of sushi chefs artfully prepares 
each dish in the open kitchen by the bar.  
Stop in for happy hour, sit outside and be 
entertained by the who’s-who people watch-
ing in downtown.  HIP URBAN SUSHI
chART host site and monthly events!

TAP ROOM AT DUBSDREAD,
DUBSDREAD BANQUETS
549 W. PAR ST., ORLANDO  
407-650-0100
www.taproomatdubsdread.com

URBAN FLATS, DOWNTOWN 
183 S. ORANGE AVE. 
321-332-6889 www.urbanflats.net
URBAN FRESH CUISINE

WHITE WOLF CAFE 
1829 N. ORANGE AVE. 
321-439-8422 
www.whitewolfcafe.com
Catering services, private dining room, and 
open breakfast, lunch and dinner.
AMERICAN CAFE 

Bleu 
Sunshine 
Cheese
Aged  
Raw Milk  
Artisanal  
100% Natural

Handcrafted with farm fresh milk from 
pasture grazed Jersey cows in Florida’s 
only urban Micro-Dairy
Winter Park Dairy

Saturdays at the Winter Park Farmer’s Market



chARTTM   39

BRIO TUSCAN GRILLE
480 N. ORLANDO AVE., 
IN WINTER PARK VILLAGE
407-622-5611 www.brioitalian.com
Featuring a lively bar and authentic 
Itlalian dishes with generous sidewalk 
seating for people watching.  ITALIAN 

DEL FRISCO’S 
PRIME STEAK & LOBSTER
729 LEE ROAD, ORLANDO
407-645-4443
www.delfriscosorlando.com
Featuring USDA Prime Steaks, Australian 
cold-water lobster tails, 6500 bottles of select 
wines, extensive collection of single malt 
scotch, private rooms and piano lounge 
entertainment.  PRIME STEAK, LIVE PIANO

DEXTER’S in Hannibal Square
558 W. NEW ENGLAND AVE., 
WINTER PARK   407-629-1150
www.dexwine.com
Handcrafted fresh food with monthly 
changing menus served with your choice 
of 30 red and white wines, champagnes, 
ports by the glass, and a wine vault with 200 
selections and full liquor bar. Live music, 
wine tastings and dinners, and an urban 
feel gives Dexter’s their cool hang status.   
CHIC AMERICAN / LIVE MUSIC
Pick up chART magazine at Dexter’s!

EDEN BAR AT ENZIAN THEATER
1300 S. ORLANDO AVE., 
WINTER PARK  407-629-1088
www.enzian.org
Outside garden setting always accompanied 
by intelligent interesting conversations! HIP
chART magazines here!

HANNIBAL’S ON THE SQUARE
511 W. NEW ENGLAND AVE., 
WINTER PARK  407-629-4865
Owned / operated by Chez Vincent 
next door to Hanniabal’s with amaz-
ing French cuisine. NEW AMERICAN  
CUISINE, LIVE PIANO MUSIC

HOT OLIVES
601 S. NEW YORK AVE.
at corner of FAIRBANKS AVE., 
WINTER PARK  407-629-1030
www.hotolives.com
FRIENDLY CASUAL GOURMET

LUMA ON PARK
290 PARK AVE. S., WINTER PARK  
407-599-4111 lumaonpark.com 
MODERN AMERICAN CUISINE
Book the wine cellar for your next event!

MITCHELL’S FISH MARKET
WINTER PARK VILLAGE
407-339-3474
www.mitchellsfishmarket.com
FRESH FISH, HAPPY HOUR, 
OUTSIDE PATIO

PARK PLAZA GARDENS
319 PARK AVE. S., WINTER PARK  
407-645-2475
www.parkplazagardens.com
POPULAR PARK AVENUE POSH, MUSIC

POWER HOUSE CAFE
111 E. LYMAN AVE., WINTER PARK  
407-645-3616
Since 1970, Power House has been famous 
for pita pocket sandwiches and wraps, fresh 
soups and salads, middle eastern special-
ties, yogurt shakes, fresh fruit smoothies, 
energy boosters and desserts.  HEALTHY 
smoothies, using only fruits and honey to 
sweeten; never sugar! FRESH FRIENDLY
chART magazines here!

SPICE
326 PARK AVE., WINTER PARK  
407-772-8176
MODERN STEAKHOUSE, MUSIC

WINTER PARK FISH CO.
761 N. Orange Ave., Winter Park
407-622-6112 
FRESH, OUTDOOR DIN-
ING AT IT’S BEST!

DINING -- NEW SMYRNA BEACH

HEAVENLY CAFE
115 Flagler Ave., New Smyrna 
Beach  386-427-7475
Cafe, smoothies, wraps, wine!
chART magazines here!

DINING & SHOPPING
WINE SHOPS, WINE BARS 
& GOURMET INDULGENCES

the CHEESE SHOP ON PARK
329 N. PARK AVE., WINTER PARK 
407-644-7296
www.thecheeseshoponpark.com

the SPICE & TEA EXCHANGE
309 N. PARK AVE., WINTER PARK
407-64SPICE (647-7423) 
www.spiceandtea.com
chART magazines here!
 

chART celebrations 
at Del Frisco’s fea-
ture art for sale and 
book signings and 
are highlighted by 
the live piano music 
by David Witte. 
Guests Beth Doug-
las, Cathy Cline, 
Ruth Jamieson get a 
close view.

“The Best Steak at any Restaurant,
in any City, at any Price.”ZAGAT SURVEY

America’s Top Restaurants

729 Lee Road, Orlando, 2 blks W. of I-4. Open 5 PM. Closed Sundays.
Coat/Tie Optional. Major CC’s. Valet Parking.

“Open Table” Reservations and Directional Map

RESERVATIONS RECOMMENDED 407.645.4443
www.delfriscosorlando.com

PLEASE VISIT US AT:

We feature USDA Prime Steaks, Australian Cold-Water Lobster Tails and over 6500 Bottles of

Select Wine. At Del Frisco’s, it’s great food, great service and great to have your business!
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CELEBRATE.... Visit 
www.chARTcharityart.com

for chART events!

chART exhibits at the monthly New Smyrna Beach Wine Walks on 
Flagler Ave. at Heavenly Cafe and / or the patio at Island Collection.
chARTist Jennifer Hirschmann with her fish art and chARTist Laural 
DeWild’s sailboats above with lots of book buyers! 
VIP Rescue got a $500 check from a guest who read VIP’s article in a 
free chART magazine passed out at this event! win-win. 

Jeff
 Clark
407-733-0773
j.clark@coldwellbanker.com

chART magazine subscription and membership
one year $24, two years $40 per person
You get chART magazine mailed to you

plus chART member benefi ts such as 
free wine or appetizers at chART celebrations!

Mail your name, address, e mail, phone number to:
with your check made out to chART 

to PO Box 476, Winter Park, FL 32790
or call with your Visa / MC number:  407-629-6366

SUBSCRIBE... 

1.  chART found the 3-D found object artist with the perfect “office” in Naples at Tin City overlooking the marina where you can shop, 
dine and rent boats. You can see her work in person or at www.docksbyjen.com. 
2.  chART attended the boat parade at the Cove Yacht Club with the judges at the City Dock next to the club. The parade marks the 
final day of the Christmas for Children fundraising campaign held at the private club each year. Alex Martin founded the club in 1969 
and manager Cindy Mallory coordinates the fundraiser with the 150 members. 
 

NAPLES chART celebrations  www.chARTcharityart.com 

NEW SMYRNA BEACH chART celebrations  www.chARTcharityart.com 

UNIQUE STERLING 
SILVER JEWELRY, EXOTIC 

ARTIFACTS, ETHNIC TEXTILES

2 LOCATIONS  352 N. Park Ave., Winter Park  407-647-7071
23 S. Court Ave., Downtown Orlando  407-316-0026
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PALM BEACH RESTAURANT 
PARTNERS for chART celebrations 

SAILFISH MARINA RESORT 
on SINGER ISLAND
98 Lake Dr., West Palm Beach
561-842-8449
www.sailfishmarina.com

264 THE GRILL
264 S. COUNTY RD., PALM BEACH
561-833-6444 www.264thegrill.com

BICE RISTORANTE
313 1/2 WORTH AVE., PALM BEACH
561-835-1600
www.palmbeach.bicegroup.com

CAFE L’ EUROPE
331 S. COUNTY RD., PALM BEACH
561-655-4020  www.cafeleurope.com

LEOPARD LOUNGE 
AT THE CHESTERFIELD HOTEL
363 COCOANUT ROW, PALM BEACH
561-659-5800 
www.chesterfieldpb.com

TA-BOO
221 WORTH AVE., PALM BEACH
561-835-3500 
www.taboorestaurant.com

Get chART magazines at Taboo and Bice

VAGABONDI
319 BELEVEDERE RD., WEST PALM 
BEACH 561-249-2281

Carlos Semaglia bought chARTist Jennifer 
Hirschmann’s Octopus for Vagabondi.

PALM BEACH GARDENS:

BRIO TUSCAN GRILLE
IN THE GARDENS MALL, PGA BLVD.,
PALM BEACH GARDENS
561-622-0491   
www.brioitalian.com

SEASONS 52
PGA BLVD., PALM BEACH GARDENS
561-625-5852  
www.seasons52.com

Palm Beach Area Non-Profit Organizations ... chosen by chART charity art 
buyers to get 20 percent of art and book sales over $250. chART has been creating and 
enhancing events for seven years, generating hundreds of art purchases and donations to 
over 150 organizations. 
American Cancer Society  561-655-3449  www.cancer.org
Artists of Palm Beach County  www.artistsofpalmbeachcounty.org
Center For Creative Education  561-805-9927  www.cceflorida.org
Cystic Fibrosis Foundation Palm Beach 561-683-9965  www.cff.org
Clay Glass Metal Stone Gallery  561-588-8344  ClayGlassMetalStone.com
Little Smiles 561-262-8590  www.littlesmiles.org 
New Hope Charities 561-366-5093 www.newhopecharities.org
Palm Beach Maritime Museum 561-832-7428
Red Shoe Foundation 561-846-9181  www.theredshoeinc.com

PALM BEACH chART celebrations  www.chARTcharityart.com 

1. Taboo’s Bobby  2. Taboo’s Ozzie and Cindy  3. Terry Lee Kaly, director of national 
events / membership and CEO / Pres. Dr. Robin Ganzert the American Humane Society

Bice’s manager Sascha Benneman hosts 
chART celebrations in the bar area. 

Miss Annie competed in February at the 
Sailfish Open Palm Beach tournament. You 
can charter Miss Annie and other boats 
for half and full day rates. Choose from 30 
to 60-foot boats to experience the best big 
game fishing in the world or charter the 
sailboat for a sunset sail. Call Michelle at 
the Sailfish Marina office at 561-420-9177 
for details!

Tom McElroy of T&M Rods of Jupiter, 
customizes rods using epoxy and paint pig-
ments accented with specialty wood work. 
He recently sold 50 customized with a teak 
faux finish and teak wood grips for the 
musician Alan Jackson. Rods run $125 to 
$300 or he can customize your rod for $50 
to $75. 561-644-7154
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Top From Left: 1. The Sailfish Marina Thursday eventing art 
shows bring Palm Beach area’s best artists to the beautiful 
shores of Singer Island. 
2. Jim Adams, Sally Barolucci visit the chART book signing
Left From Top: 1. Diana Hires custom jewelry  
2. Sue Geckler hand painted gifts from the sea  
3. Darwin creates stone sculptures in amazing details as 
decorative items and lamps 
Right: Artist Kathy Ammendolia created her loyal following of art collectors while being a dock attendant 
at Sailfish Marina and doing the art shows there. As an activites director at a local resort, her bright pen 
and ink designs are sold as art and also put on hats, T-shirts, pillow cases and other items, and she teaches 
other people her techniques. A T-shirt company discovered her and now prints her designs on products 
sold in the Bahamas. She also creates art with found objects. Living on Singer Island for 16 years, she’s 
found mountains of objects such as buoys, driftwood, seashells, buttons, beer tops and such. She’s famous 
around the island for her mermaids. 
  “The guys at the marina buy my art as fast as I can make it. They tease me, ‘if you stand still long enough, 
she’ll paint you,’” said Kathy. She also created the Memory Tree on the beach a short walk from the inlet 
where she and others leave found objects creating a living art that changes daily. 

PALM BEACH chART celebrations  www.chARTcharityart.com 

Get chART magazines and buy chART’s books at the Sailfish Marina Ship Store! 
chART will do book signings at some of the Thursday art shows. See www.chARTcharityart.com for details!
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Park Maitland School

Art Teacher Nick Wozniak
Presents at National Conference

  Art teachers Nick Wozniak and Sandy Bonus of Park Maitland 
School in Maitland attended the National Art Education Con-
ference in New York City in March. Wozniak was a presenter on 
his research study from 2009-10 on a new instructional method 
in art education. 
  “Essentially you construct art as a response to a big idea or 
big issue. In the past, art education focused on the media and 
skill in reproducing master’s art. We focus now on the holistic 
student, give the student prompts, let them choose the medium. 
It becomes conceptual art rather than teacher driven. I get a 
high when I talk about it. We now teach open ended expression 
for true creativity,” said Wozniak. 
  His study contrasted Ansel Adam’s peaceful classic landscapes 
and Robert Adams (not related) contemporary photography of 
landscapes after people influenced it. 
  “We watched the Power Point presentation, completed a 
questionnaire on the environment, then brainstormed in small 
groups to collaborate on an art project. We explored what 
happens to birds when bulldozers come through. We sculpted 
animals and made bird nests out of mulch and organic materi-
als and then put it back out into the world,” said Wozniak. 
  He said some students chose a polar bear to discuss losing 
habitats. One student chose a giraffe and talked about logging 
and forestry in Africa. 
  “In public schools art teachers struggle for schools to integrate 
art into academics. Here (at Park Maitland) art is equal to 
academics. Art and music here are a vibrant integrated part of a 
student’s experience,” said Wozniak. 

Student Arts Spotlight: 
Park Maitland School  

At chART magazine every creative professional interviewed 
for articles gives praise to a person in their early child-
hood who fostered the creative spirit within them. chART 
celebrates the educators, institutions and individuals who 
cultivate creators in our communities, like art teacher Nick 
Wozniak.
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    Gail  McNulty  

Charles M. Greene, P.A.
Attorneys at Law

Civil Litigation
Criminal Defense

55 E. Pine Street
Orlando, Florida 32801

407-648-1700
www.cmgpa.com

Allison 
Edwards

132 Park Avenue South Winter Park  407-629-7944

Ritz Carlton Grand Lakes Orlando
Ritz Carlton Naples

Third Street South Olde Naples

www.johncraigclothier.com



The Future Looks Fast

AvAiLAbLe AT  Fisker of Orlando
199 S. Lake Destiny Rd. • Orlando, FL 32810 • 407.695.9100 • fieldsauto.com

2012 FiSkeR kARmA
The first true electric luxury vehicle

An Icon Has 
Been

Redefined.

Fields BMW Fields Matters Because You Matter
Lakeland • South Orlando • Winter Park • Daytona Beach

1-800-NEW-BMWS (1-800-639-2697) • fieldsbmw.com 

Test Drive the All-NEW
2012 BMW 3 Series today at

Fields BMW .
Lease and finance rates available.

We’ve given the all-new 3 Series a fuel-efficient, 
turbocharged 4-cylinder engine that has the 
power of a 6-cylinder. The Head-Up Display 
andthe ConnectedDrive infotainment system 
bring the outside world within arm’s reach.
A rebirth has never felt more familiar.

We only make one thing.
The Ultimate Driving Machine®


