
steve ... place elements and let’s design together ... 
many times we have to add background in photoshop 
for cover ... 

chARTTM

charity + ART = raising funds for charities + awareness for the arts, Vol. 5 No. 2, Central Florida Summer 2009
www.chARTcharityart.com                                                                             soon: Palm Beach, Naples

Building Art Summer 2009 
featuring
chART charity art collection

chARTist Laural DeWild
Builds Arts Events
& Now Creates 
Architectural Paintings 

Highlights on Arts Buildings
and Florida Citrus Sports 
Executive Director Steve Hogan

COMPLIMENTARY ISSUE
Provided to you by generous
advertisers & chART collectors

SUBSCRIBE for $24
to be on VIP list at events

and get special advertiser offers

At the chART gallery open house, 
Heather Mahan bought chARTist 
Toby Hayes painting to match 
one she commissioned through 
chART of her husband windsurf-
ing. “I’ll tell my grandchildren the 
sunbather was a portrait of me!”
More fun events inside!



Mercedes-Benz
Is “Going Green”

2009 ML320 BlueTEC
5-passenger luxury SUV extends your driving 

range, with up to 600 miles on a single tank of gas.

2009 GL320 BlueTEC
7-passenger luxury SUV combines powerful towing 

capacity with 23 MPG fuel effi ciency.

2009 E320 BlueTEC
Winner of the 2007 World Green Car award for 

blending fuel-effi ciency and low noise, without 

sacrifi cing power.

2009 GL320 BlueTEC

MBPO-0323 • BW 7.5X10 • ??/08 • CARMEN

of Orlando
I N  M A I T L A N D

810 N. Orlando Ave., Maitland

407-645-4222
www.mborlando.com

of Orlando I N  M A I T L A N D
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Reynolds & Co. Jewelers
The Reynolds Family Has Sparkled Park Ave. For Over 35 Years
232 Park Ave. North, Winter Park 407-645-2278

Gary and Beth Talmadge photographed by Christopher Yates

Reynolds & Co. Jewelers
puts the Special in Sparkle

35th Anniversary Sale this summer! Special values throughout the store up to 50%!

MEN’S WATCH Omega Deville stainless steel co-axial automatic movement

with black crocodile strap $4,700
MEN’S RING 14 kt. white gold, diamond channel set band $2,895
RING 18 kt. white gold ruby and diamond fashion ring $7,500
NECKLACE 14 kt. white gold ruby and diamond necklace $2,950
EARRINGS 18 kt. white gold ruby and diamond earrings $2,250
BRACELET 18 kt. white gold ruby and diamond bracelet $5,195

Owner David Reynolds
Manager George Bridges
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John L. Meisenheimer
Dermatologist
Chief of Dermatology Division at 
Orlando Regional Healthcare System, 
Assistant Clinical Professor at ORHS

The Meisenheimer Clinic 
Featured Services: 

Facial, Neck, Chest and Hand 
   Rejuvenation
Botox®

Juvederm®

Sculptra®

Laser-Facial Spider Veins
Beta Peels
Sclerotherapy
Laser Scar Revision
Acne Surgery
And More!

Beauty is skin deep

The Meisenheimer
Clinic

7300 Sandlake Commons Blvd.
Suite 105, Orlando 

407-352-2444
OrlandoSkinDoc.com

Summer
       Specials!

Now with Image and 
Pure Fiji products!

Organic Passion Peel

A papaya, pineapple, pumpkin 
and mango infused blend of 
organic and medical effective 
ingredients designed to rebal-
ance tired, stressed and dull look-
ing skin. This non-chemical peel 
naturally rebalances, regenerates, 
restores and smooths your skin 
with organic ingredients

$125

Massage & 
European Facial

$150 special offer

Medical Grade 
Microdermabrasion

$75 new clients ($115 value)

Special Offers 
valid through Aug. 31, 2009. 
Please mention chART for 
complimentary product samples 
with your service while supplies 
last.

Meisenheimer
Day Spa

7300 Sandlake Commons Blvd.
Suite 115, Orlando

407-351-8885
MeisenheimerDay   Spa.com

Julie Wicker
Medical Esthetician & 
Massage Therapist        #MA37445

Susan Meyer
Medical Esthetician &
Massage Therapist        #MA26269

Cinthia
Romero
Medical 
Esthetician



3 chARTTM    Summer 2009

chART
Brio Tuscan Grille in the Winter 

Park Village provided the food for 
the VIP area at the spring chART 
celebration. Brio in the Gardens 

Mall also sponsors events for 
chART in Palm Beach Gardens.

chART members get $10 
off at Brio, too!

charity
Timothy Nycum found two Winter 

Park scenes by chARTist Laural 
DeWild at chART member 

appreciation at Del Frisco’s.  
Timothy is active with Coalition for 
the Homeless and chose them for 

the 20% donation.

ART
chARTist Janet Tombros at Green 

Spring chART celebration at 
Mercedes Benz in Maitland. Janet’s 
coy fish, frogs and Buddhas have 

added dimension to her florals and 
architectural paintings. Janet is one 
of the top three selling chARTists.

4 Publisher’s Letter
Case(y) in point focus on current arts 
initiatives, innovators and celebrations ... 
and possibilities

7  Follow Your chART  
Travel Photos:  Readers pack their maga-
zines and go global with chART 

11  Legendary Leaders
People who passionately and creatively 
infuse our communities with the arts

12  Artistic Style Spotlight
Snapshot of the season’s couture and 
culture

14  Summer Feature 
chART-ist Laural DeWild trades 
in art events and promotions for a paint 
brush with a colorful outcome!

17  Art of Giving
Celebrate the charities chosen by chART 
collectors to get 20% and publicity in 
chART

20  Living With Art
Corporate and residential chART 
collectors share wall space and head 
spaces

29  Ask the Creatives
Brush strokes of trends, trend makers, 
and current thinking of Florida’s creative 
community

32  Guide to Good Taste
Dining, Shopping & Professional Services 
Guide for disciminating connoisseurs

38  chART celebrations
Events with chART exhibits supporting 
arts and charities

40  chART mini-gallery
Select pieces from chART charity art 
collection... choose from over 500 pieces 
of original fine art created by local artists 
exclusively for chART. 
Visit chART host locations or chART 
celebrations to see more art or stop by 
chART gallery in Winter Park!

44  Student Insights
Creative art curriculum, student art and 
charity initiatives

47  chART SMILE Art & 
Writing Contest
Students 5-19 particpate by creating art 
with artist statements

52  Final Touches
Recognition of behind the scenes arts 
supporters, promoters and volunteers

www.chARTcharityart.com 
407-865-0665
Weekly chART celebrations!

chART CONTENTS

Contentsmembers
 specials p. 8

more charities p. 18

more events p. 38

Look for the Nascar themed chART 
celebration around Valentine’s Day 
and Daytona 500 next February. 
Photo from planning meeting. You’ll 
not want to miss this one!
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  Building foundations.
The architecture and structure of my fam-
ily shifted significantly this spring as my 
son Carter turned 18, rose from 6’2” to 
6’3”, and prepared for college life at FSU.
  We celebrated in Atlantis in Nassau, 
Bahamas with the distinctive periwinkle 
pink twin towers behind me in the photo 
above. Below documents his first dolphin 
catch as part of him growing from child-
hood to manhood. 

  In a world of plentiful structural shifts 
and major changes, chART remains 
grounded in it’s core beliefs that creative 
people and charities deserve a voice, and 
that there are advertisers and sponsors 
who can benefit from providing the voice 
through chART activities and promotions. 
I am grateful every day when I visit the 
post office box to find envelopes hold-
ing checks for ads, art and memberships 
confirming that what we are creating at 
chART is both valid and valued. chART is 
continuing to shift and adjust along with 
our advertisers to provide an effective, ef-
ficient advertising medium and uplifting, 
inspiring, purposeful journalism. 

  chART is still working on the website 
which will have the chART magazines 
posted as well as other new features. We 
are enhancing events to include additional 
exhibitors. We added a photography con-
test this issue to highlight photography as 
creative expression, page 28. UCF advertis-
ing intern Olivia Richardson will add ad-
ditional passion for fine art and youthful 
energy and excitement this summer to our 
events. And more changes coming!
  Feature chARTist Laural DeWild shifted 
the structure of her career from arts pro-
moter to artist with chART. Her colorful, 
whimsical, folksy architectural paintings 
have taken off in sales and admirers. 
  With our building theme, arts buildings 
themselves got space this issue along with 
the people who work inside them and 
work for them. Fashion, music, film mak-
ing, culinary arts and more complete the 
structure of this summer issue.
  So, that’s chART. As for me, I am a 
Type A. (A fun one, so that throws people 
off sometimes, but nonetheless A.) 
So, my life tends to be built on organiza-
tion and benchmarks. Journalism degree 
at 21, check. Professional career by 22, 
check. Manage major ad agency by 25, 
check. Marriage by 25, two children by 
30, check and check. Now gazing at this 
part of my life, I realize I don’t have the 
structure I had for my past. So this will 
be interesting and intriguing as freedom 
and opportunity direct me (and therefore, 
chART) on new and exciting adventures. 
As I continue to build a life on the foun-
dations and values, dreams and desires, 
of the person who not so long ago was my 
son’s age, I still have it. It, the anticipation 
and hopefulness and enchantment with 
the possible. People don’t change and rarely 
does their basic inner structure. 
  So, what are you building this summer? 
Build a sand castle. Build a relationship, 
a bridge, a plan to get what you want. 
Remember to pack your chART magazine 
now so you have it for photo opps for 
the chART travel page for your summer 
travels. Stop by the chART gallery when 
you are in town and come to our chART 
celebrations. chART’s foundation is the 
enthusiastic support we get from people in 
the community and we build each day by  
adding new members, art collectors and 
advertisers. 
-- Casey Swann, Publisher

 writeuPfront
 chART PUBLISHER’S PAGE
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chART
raising funds for charities 
& awareness for the arts

seasonal magazine & website 
& sensational celebrations

& gallery of creative expression
 

VISIT THE GALLERY
201 W. Canton Ave., #125A, 

Winter Park, FL 32789  
407-865-0665  

www.chARTcharityart.com

chART  is published by 
Cutting Edge Communications, Inc., 
PO Box 476, Winter Park, FL 32790  
407-629-6366  info@cut-edge.com 

www.cut-edge.com

club chART:
Publisher & Editor,  Casey Swann

Production Artist,  Steve Hew 
UCF Intern, Olivia Richardson

club chART members / volunteers
Patty Butler, Dana Clary, Megan Daemy, 

Lisa For-lee, Laura Hodges, Rene 
Graney, Nicole Huetter, Laura Lapointe, 

Amanda Mackoy, Lorrie Mann, 
Julie Naditz, Kevin Rambo, Karen Roffler, 

Vanessa Sain-Dieguez, 
Sandra Schmidt, Wendy Scotchie, 

Dawn Sena, Tricia Stein, 
Beth Talmadge, Therese Taylor & more. 

mission:  chART magazine 
is committed to providing our 

readers with innovative lifestyle news 
and experiences delivered with 

impeccable style and creativity, and 
immersed in community spirit.

mission: chART, charity art collection, 
is dedicated to raising funds for charities 

and raising awareness for the arts.
history: chART 

was created by Casey Swann in 2004 
as an intuitively inspired blend of 

passion for producing quality results-
based promotions, desire to serve 
the community and commitment 

to support creative people. 
                              

MEMBERSHIPS / SUBSCRIPTIONS, PAGE 8.
COPYRIGHT 2009 by Cutting Edge 

Communications, Inc.  All rights reserved.  
chART™ charity art collection is a FEDERALLY 

REGISTERED TRADEMARK. Reproduction 
in whole or in part of the contents of this 

publication or of the trademark without written 
permission of the Publisher is prohibited.  
UNSOLICITED MATERIALS:  photographs / 

illustrations / articles are submitted at the risk 
of the photographer / artist / author. Cutting 
Edge assumes no responsibility for the return 

of unsolicited materials and may use them 
at it’s discretion. Neither the publisher or the 

advertisers will be held responsible for ERRORS 
found in the publication.  The Publisher accepts 
no responsibility for the accuracy of statements 

made by advertisers or contributing writers.

Travel-inspired Lessons From A Falling Leaf, 
authored by Casey Tennyson Swann, 
reflects leisure travels and a life journey, 
both real and philosophical. The words 
explore change in an effort to experience 
love in all aspects, from intimate romantic 
to worldly global love of the earth. The 
book balances the delicate leaf images 
with words of enlightenment and 
encouragement and wonder. chARTists 
provided original fine art for the book 
illustrations. A song and music video are 
under development to involve additional 
art forms in the message.

Book Available for $11.95 at:
chART celebrations & chART gallery
201 W. Canton Ave. #125A
Winter Park, FL 32789
www.chARTcharityart.com  407-865-0665
www.cut-edge.com  407-629-6366

chART is planning now for 
book signings and a special tour 
of a select series of  the chART 
collection for next fall. Visit the 

website events page for updates on 
the special events being created. 
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The Buildings that Host 
chART’s 500 Piece 
Moveable Art Gallery
  chART charity art collection manages 
over 500 pieces of original fine art at 
any given time by artists contracted with 
chART. Much of the inventory is stored at 
chART gallery in Winter Park and parts 
of the collection are taken to weekly art 
shows around Florida. 
  About 25 percent of the art hangs at 
chART Host Sites. Advertisers can choose 
to be a chART Host Site and provide 
wall space for art to be exhibited for sale 
with small price tags. The art is changed 
frequently and the Host Site may be 
without art for a day or two during our big 
art shows where we collect all or most of 
the art. 
  To be a chART Host Site, the business 
has to be a chART advertiser with a half 
or full page. The chART Host Site logo 
must be in the ad to let people know the 
art is in the business. We also list the Host 
Sites on the chART website. 
  The Host Site must be in a high traffic 
area of potential art buyers, provide a safe 
venue and provide a distribution point for 
the magazine. While the Host Site has no 
liability for the art, we ask that they enthu-
siastically help us co-promote the art. 
  Current Host Sites are BB&T Banks in 
Winter Park and Palm Beach Gardens, 
Shari Sushi, Fields BMW in Winter 
Park and South Orlando, Fields Huston 
Cadillac in Lake Wales, Mercedes Benz in 
Maitland, Reynolds Jewelers, and others. 
  Since 2004, chART has exhibited at 
over 50 buildings. It takes untold hours 
to go around with our beach bag turned 
tool kit and hang all the art. So hundreds 
of pieces of art have been circulated to 
dozens of venues. And we sell maybe six a 
year “off the wall.” Art doesn’t sell itself; 
people do. 
  So, why do it? Because, it’s what we do. 
It’s our mission to raise awareness for the 
arts. What better way than to take the art 
to where the people are than to wait for 
them to find the gallery? 
  None of us involved will likely get rich 
selling chART art. What we are rich in is 
a sense of accomplishment and pride and 
positive energy from providing a cultural 
experience for the community, which also 
raises funds and awareness for charities, 
some 150 charities so far. Many thanks to 
our current and past chART Host Sites!

chART INSIDE



 6 chARTTM     Summer 2009

 Tim Huston
Partner, Fields Huston Cadillac
National Champion Waterskier

FIELDS-HUSTON
CADILLAC      BUICK      PONTIAC      GMC

People you know and trust... just a spray away!

19510 Highway 27, Lake Wales   888-676-2503
www.hustonmotors.com            863-676-2503

FIELDS-HUSTON
CADILLAC         BUICK         PONTIAC         GMC

People you know and trust... just a spray away!People you know and trust... just a spray away!People you know and trust... just a spray away!People you know and trust... just a spray away!People you know and trust... just a spray away!People you know and trust... just a spray away!People you know and trust... just a spray away!People you know and trust... just a spray away!

19510 Highway 27, Lake Wales   888-676-2503
www.fieldshuston.com 863-676-2503

HUSTON MOTORS
NAUTIQUES  SUZUKI  PREMIUM PREOWNED
21280 Highway 27, Lake Wales   863-676-0595
www.hustonmotors.com

TRUE
BLUE

Fields Huston cares about the 
community, the environment and you! 
Stop in for a test drive and get an eco-
friendly shopping bag. 
While supplies last. 
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1

2

3

Follow Your chART

1  Dottie and Chris Healey and Leah Germain in Waikiki, Hawaii 
2  Edith Ingenhaag at the Osake Castle in Japan 
3  Karen and Manny Person by Looking Glass Falls in Brevard, NC 
4  John Baker and Elizabeth Fogeman in Winter Park, CO wich hosts programs 
for National Sports Center for the Disabled www.nscd.org
5  Elinita Brodie in Easter Island
6  Jason Johnson in Bad Hofgastein, Austrailia

Pack your chART magazine in your luggage now so you remember to phtograph your travels. Send chART your travel photos with cul-
tural or arts content holding your chART magazine. Please mail your photo with description of content including names of people, the 
destination and subject. All submissions should have your name, address and phone number. Photos / submissions cannot be returned. 
Submissions may be edited. Mail to Cutting Edge, PO Box 476, Winter Park, FL 32790 .

1 2

4

3

6

5

chART TRAVELS
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janet “lucky frog”
toby h “curious”

laural “knowles”

 chART™
raising funds for charities & awareness for the artswww.chARTcharityart.com

Building Arts Summer 2009     colorful fun chART celebrationFri., May 8, 7 - 10pm, BB&T 

chART-ists:  Laural DeWild, Susan Guch, Toby Hayes, Mary Holcomb, Lisa Keating McEver, 

Jann Massey, Patty McNamara, Tammy Rejimbal Siems, Tracy Rosof Petersen, Melanie Ryan, 

Janet Tombros, Lorraine Turner, Toby Unwin & others 

Over 500 pieces of original fine art for sale

Summer 2009 Feature chART-ist Laural DeWild

laural “knowles”

melanie “melly jelly”

laural “eola”

 CELEBRATE...
Visit
www.chARTcharityart.com
for weekly events.

RAVENOUS PIGT
H

E

Meisenheimer
Day Spa

 your $24 = 4 issues 
& gift certifi cates 

& invitations to VIP
chART celebrations
Subscriber offers change and are all 
for a limited time. For admission to 

special events, one subscription required 
per person.

chART magazine subscription and membership
One year for only $24, or two years $40

Name____________________________________________________

Address__________________________________________________ 

City________________________________  ST_____  ZIP__________

Phones__________________________________________________  

e mail___________________________________________________

Mail your $24 check made out to Cutting Edge or chART  
PO Box 476, Winter Park, FL 32790  

407-629-6366   407-865-0665

CURRENT chART GIFT CERTIFICATES:
Look for them in your envelopes from chART!
$10 off Brio Tuscan Grille, 
           Winter Park
$10 off Ravenous Pig, 
           Winter Park
$20 off Meisenheimer Day Spa,
  Sand Lake area

SAVE THE DATES:
chART member appreciation celebration at 
Del Frisco’s Prime Steak and Lobster,
729 Lee Rd., Orlando, Wed. June 24, 6-9pm 
 
Mount Dora Art Stroll, Fri. July 10, 6-8pm

chART celebration and Fall magazine launch 
party, Fri., Sept, 4, 7-10pm at Mercedes Benz, 
Maitland

chART celebration Palm Beach V, Fri., Oct. 16, 
BB&T Bank, Palm Beach Gardens and more 
events that week!

chART magazine subscription and membership

...SuBSCRIBE
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B A N K I N G   I N S U R A N C E   I N V E S T M E N T S

AT BB&T, WE SEE BANKING AS MORE THAN JUST BUSINESS. It’s about the very life 

of a community. A working commitment to the prosperity of our neighbors, friends, 

and families. So whether you’re seeking personal fi nance expertise, or fi nancial 

business planning, come to BB&T. We invest in people.  

Serving Seminole, Orange, Osceola and Brevard Counties.
Visit BBT.com for locations near you.
Or Call Scott Greer, Area Executive – Metro Orlando – 407-563-4002

Serving a community 
means being a part of it.

BBT. Member FDIC. Only deposit products are FDIC insured. ©2009 BB&T. BBT.com

Fields BMW • Fields Takes Your Further
Winter Park • South Orlando • Daytona Beach • Lakeland • 1-800-New-BMWS • fieldsbmw.com 

Increase the Value of Your Garage 
The all-new BMW 7 Series  

FBW-000-2282-09-1-2.indd   1 4/2/09   2:43:23 PM
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Florida Citrus Sports Executive 
Director Steve Hogan feels as 
comfortable on the field playing his 
trumpet as he does playing sports.
  

  “I was in band first. I tried varsity football my senior year in high 
school and before that played in the marching band and played 
soccer and baseball. At UCF, I played football and took an art 
class as an elective. I’m an ultra sports guy but I get the arts,” said 
Hogan.  
  Orlando and Orange County are raising funds for the “venues” 
which entails a renovated Florida Citrus Bowl Stadium, along 
with a new NBA arena and a new performing arts center. Hogan 
champions all three from his personal passions and also he notes 
that Florida Citrus Sports past leaders are some of the largest 
donors to the performing arts center. 
  Hogan said that Florida Citrus Sports is identical to the arts 
groups as they all provide entertainment events, rent space to hold 
events, and are non-profits.
  “People see us on ESPN or ABC so there is a perception that 
we have funds because we create major games, concerts and 

Legendary Leaders
Florida Citrus Sports Executive Director Steve Hogan Supports Both Sports and Arts

sporting events, but in reality we run on a lean budget and a 20 
person staff. We create billions of impressions for the stadium 
in 10 nationally televised games this year, plus web, newspaper, 
billboard, TV, radio as a result of the stadium’s events. This has a 
value to branding Orlando as a tourism destination as well as an 
entertainment activity and significant revenue source for the local 
community,” said Hogan. 
  Florida Citrus Sports hosted it’s first bowl game in 1947 to raise 
funds for a children’s hospital in Umatilla and Hogan said that 
children are still a focus. The non-profit now provides funding for 
at-risk students for free and reduced lunches and educational en-
richment. The rich history of Florida Citrus Sports spans over 60 
years of community service and sporting events. Under Hogan’s 
leadership the past 13 years, it’s now one of the nation’s leading 
membership-based sports organizations. They have 1,100 members 
who account for 40,000 tickets out of 120,000 to the Champs 
Sports Bowl and Capital One Bowl and eight others. 
  “We are not unlike the Ballet, Opera or the Philharmonic in that 
we are all non-profits paying rent on a facility to stage events and 
sell tickets and do charitable giving in our community. Sports and 
arts are different forms of entertainment and expression we just 
use different business models. We generate income more from 
ticket sales and the arts rely more upon donations,” said Hogan. 

Steve Hogan shares his trumpet and his very first painting he created while in an art class at the University of Central Florida. Hogan’s 
creativity translates to innovative marketing and business practices which keep Florida Citrus Sports successful and will help guide the 
renovation for the Citrus Bowl.

chART LEADERS
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Fashionably Great

TOP:  Pam Kasper in jewelry from REYNOLDS & CO. JEWELERS on Park Ave: necklace in 18k yellow gold with 12.53 ct. 
orange sapphire with 2 ct diamond paved and 1.25 ct. bagguettes $39,000 retail / $29,500 sale, and bracelet in 18k yellow gold 

with 3.40 ct diamond paved links $6,500 retail / $4,500 sale. Sky cotton dress from LIZ’s on Park Ave. 
chARTist Susan Guch’s original oil on canvas “Waiting to Dance” $150. 

Hair by Tim Holmes at MARVALDI. Makeup by Douglas Marvaldi of MARVALDI on Park Ave. 
Smile by DR. PAUL SKOMSKY in downtown Orlando.

Pam is photographed with the model of The Dr. P. Phillips Orlando Performing Arts Center which will be built in downtown Orlando 
featuring two grand performance halls, a community theater, outdoor plaza and performance space, rehearsal rooms, 

administrative offices, educational programming space and commercial real estate.

RIGHT:  Jamieson Thomas is the Orlando Museum of Art Museum Shop Buyer and Manager and ... artist! 
Her “Queen of Hearts” original paintings are sold through chART for $75 each. 

She is wearing a Tommy Bahama cotton halter dress from SIEGEL’S on Park Ave. $132.50. 
Necklace is handmade by SONRISA of seashell, coral, Swarovski crystals with sterling silver chain $119.

Photographed by Steve Hew. Find merchants in the Shopping Guide pages in the back of chART magazine.

LEFT:  Construction begins in May on the 
University of Central Florida’s Arts II Complex 
on the main campus in east Orlando. Phase 
one includes 75,000 square feet of academic 
and office spaces and is scheduled for comple-
tion fall 2010. Phase two includes 150,000 
square feet of state-of-the-art music and theatre 
performance spaces. 

RIGHT:  For Arts Group held their spring 
meeting at the Cornell Fine Arts Museum on 
Rollins College campus in Winter Park. The 
museum exhibits from it’s own world class 
collection and other collections, also local 
artists’ work and an impressive student and 
faculty exhibit. The building itself is a work of 
art with it’s Mediterranean flair situated on the 
picturesque Winter Park chain of lakes. 

Building Summer Style With Fashion, 
and Adding Bling with Fine Art, 

and Arts Buildings

chART STYLE
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A HAIR & MAKEUP STUDIO 
348 N. Park Ave., Suite 3, Winter Park

407-628-4440 www.marvaldistudio.com

photo from cd in background 
have to scan and recreate 
marvaldi logo and hair/ makeup 
studio if you can’t match type
simple black border

A HAIR & MAKEUP STUDIO
 

348 N. Park Ave., Suite 3, Winter Park
407-628-4440 

www.marvaldistudio.com

DoWNEAST
Your destination for

fashion forward summer 
dresses & accessories!

Featuring 
Milly & Jack Rogers

& other
notable designers
such as Shoshana, 
Liquid, CK Bradley,

& Susan Monaco 

130 N. Park Ave., Winter Park

407-645-5100

Style article is on page 31.

 chART STYLE
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11 “Rollins Knowles Chapel II” #ld0409-20, 12 “Rollins Knowles Chapel III” #ld0409-21, 13 “Lake Eola” #ld0409-22, 
all 16 x 20 $150 each

Dress from Tuni on Park Ave. in Winter Park, styled by Jess Torres. Hair by Phillip Rosado at Altamoda Salon on Central in 
Downtown Orlando. Make up by Paola Bolivar at Magda’s on Canton Ave. in Winter Park (by chART gallery.) 

Photographed by Christopher Yates.

Building 
Art
chARTist Laural DeWild paints 
houses, buildings, scenes and 
now is venturing to new subjects

all original acrylic and oil 
on gallery wrap canvas $150 each

7  “Cheers” #ld0908-1  18 x 24  
8  “Dance Party” #ld0908-2  18 x 24  
9  “That’s Entertainment” #ld0908-3  16 x 20 
10 “In the Kitchen” #ld0908-4  16 x 20 

all original acrylic and oil 
on gallery wrap canvas $150 each

1  “Florida Ave” #ld0908-5  16 x 20
2  “Park House” #ld0908-6 16 x 20
3  “Winter Park Park Plaza” #ld0908-14  20 x 16
4  “Winter Park Trains” #ld0908-15  16 x 20
5  “Winter Park Dexter’s” #ld0908-16  16 x 20
6  “Park Ave. South” #ld0908-17  16 x 20

14 chARTTM     Summer 2009
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9 10
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  chARTist Laural DeWild started out in California and in 1993 
left her Valley Girl life for Florida. 
  “I was in culture shock at first but quickly fell in love with the 
slower pace. I like having my family here and being grown up 
here,” said Laural.
  She attended junior college and then University of Florida in 
Gainesville and spent a decade there.
  “I started as a student with a bicycle, then transitioned to a 
newlywed young professional, then to a stay at home mom in 
a mini-van. I called it Gainesville Island; it actually had a lot of 
culture there once you found it,” said Laural.
  Laural was hired by the City of Gainesville to revitalize the down-
town area with cultural events so she planned festivals, concerts 
and art festivals. 
  “It’s so interesting being on both sides now, first as a promoter 
and now as an artist. I understand the balance between business 
and arts. The businesses want art but they don’t want competition 
for galleries and there are issues with parking and need for spon-
sors. It was so much work and so many tedious details and now 
it’s much easier to paint,” said Laural.
  She started her interest in art in her dad’s law firm where she 
would glue together papers to create mini sculptures. She sees 
similar creativity in her children, Audrey 4 and Ethan 6.
  “My teachers would get mad because my Santa was blue and 
green and not red. It’s hard for me to paint accurately because I 
don’t want the white building white, I want to add a little color 
to how I see it that day. I describe myself as a whimsical, primi-
tive, folk-y artist who likes to create vibrant art. I’m a colorful 
individual so it comes out in my art. Color is my favorite part of 
the process, adding color in free flowing designs. My favorite color 
was teal but now orange,” said Laural.
  She described her Gainesville home as an Easter Basket with all 
the bright colors and now her Baldwin Park home she has tried to 
be more subdued with the colors and started adding her paint-
ings to add color. For fun she painted the houses around her with 
their interesting architecture and her house portraits created quite 
a following from her garage where she was discovered by a chART 
member.
  “I’m so honored and flattered to be part of chART. I love the 
fellow chART-ists. I learn from them and share ideas on how to 
grow as an artist. There’s a built in strategic marketing system to 
help develop your art and expand your subject matter. Now I’m 
not just doing architectural house art but also motorcycles for the 
Motorcycles & Martini event, and more. I like that I am doing art 
for a purpose and each sale benefits a charity in my community. 
chART equals opportunity for the artists involved. Plus, it’s help-
ing me learn about my community and helping me to be involved 
in my community. What better way?” said Laural.

“In Front” #ld0908-7  16 x 20  $150

  Laural is still painting commission paintings for house portraits 
but also is developing collectors for her Palm Beach, Winter Park 
and downtown Orlando scenes created for chART.

“Palm Beach Breakers” #ld0908-13  16 x 20  $150

  

Dr. Charles DeWild and Laural at the Green Spring chART 
celebration at Mercedes Benz in Maitland and Tammy Rejim-
bal Siem’s “Simply Cinderella” that Laural bought.

  Laural decorated her husband’s new solo practice Florida Oral 
Surgery in Sanford. She did a soothing, spa-like tropical theme in 
celery, olive and brown with calming palm tree paintings for the 
diverse patients that come to the office. 
  “I’m 35 and just now discovering myself. I never knew I could be 
creative in so many ways. I am painting and decorated a medical 
office. It makes me feel so good; I didn’t know I had it in me. I 
like that my art is selling and that part goes to charity. It’s good 
that it’s priced affordably because it’s not about the money, it’s 
about me having involvement in my community in a meaning-
ful and enjoyable way. My art is happy art. It makes me feel good 
inside and it brightens my day every time I paint,” said Laural. 

“I did a few art shows and it felt like selling, so not so fun. It’s 
not fun to sell your art by yourself. At chART events, it feels like 
socializing and it’s fun to hob-nob. It’s a great excuse to see and 
be seen and the art gets sold while everyone is having a good 
time and working together. I admire the other art like the shoes I 
bought by Tammy (Rejimbal Siems.) I can’t do what she does; it’s 
so different from mine but still bright and happy art,” said Laural.

chART FEATURE chARTist
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Polly Magruder and Lura Peck restyled this living space to better showcase the art by placing the portrait above the fi replace 
as a focal point, replacing the smaller piece of art. They made the seating area straight rather than angled. They moved the 
leather trunk to the side of the sofa and replaced it with the ottoman which was in front of the chair, creating a better fl ow in 
the whole room. They arranged lighting, art, photos, and every item. The transformation was dramatic. 
Interior Designers and Decorators ... e mail info@cut-edge.com if you would like to do a Room For Joy makeover on a charity offi ce. 

  Build A New Space  
Using Existing Furnishings, Makeover a Whole Space in Two Hours! 

Creative Tips To  .  
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307 S. Park Ave., Winter Park

407-951-8986
www.ldglife.com   www.jandjsecurity.com

HOME THEATRES AND
HOME CINEMA PROJECTORS

 chART ASK THE CREATIVES



What are your bookshelf tips?

1.  Before re-arranging shelves, take 
everything out and group together 
similar items.
2.  When arranging bookshelves, 
place them vertically and horizontally, 
placing a few large ones leaning 
against the back of the shelf like a 
painting.
3.  Pay attention to the varying heights 
creating balance and symmetry mak-
ing sure that your items “move” within 
the shelves.
4.  If you have a small painting that 
gets lost on a wall, place it in between 
books on a shelf.

Creative “Green” Decorating  

  A picture is worth a thousand words. 
In this case, even the photos barely 
capture the thousands of details that in a 
whirlwind two hours and two decorating 
dynamos transformed an entire living / 
dining / kitchen space with all new energy 
by rearranging and recreating existing 
items. The thoughtful rehanging of the 
art especially showcased each painting. 
Polly Magruder and Lura Peck suggest also 
that bookshelves are key to an interesting 
room. 

  Build A New Space  
Using Existing Furnishings, Makeover a Whole Space in Two Hours! 

Creative Tips To  .  

Polly Magruder and daughter Lura 
Peck can be hired for two hour make-
overs for residential and corporate 
spaces. PollyVT@aol.com

Before    After

After    Before
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Arts & Culture Organizations
Albin Polasek Museum and Sculpture Gardens  407-647-6294  www.polasek.org 
Artists of Palm Beach County   www.artistsofpalmbeachcounty.org 
Ballet South / School of Performing Arts  407-831-1770
Casa Feliz  407-628-8200  www.casafeliz.us
Central Florida Ballet Movement Mentor Program  407-849-9948  
   www.centralfloridaballet.com 
Central Florida Ballet Scholarship Fund  407-849-9948  www.centralfloridaballet.com 
Charles Hosmer Morse Museum of American Art 407-645-5311  www.moresemuseum.org 
Cornell Fine Arts Museum 407-646-2526   www.rollins.edu/cfam 
Downtown Arts District, Inc.  407-648-7060  www.dadorlando.com 
Florida Film Festival  407-644-6579  www.floridafilmfestival.com 
Florida Motion Picture and Television Association www.fmpta-orlando.org 
Friends of the (Lake County) Horticulture Learning Center, Inc.  352-343-4101  
   www.discoverygardens.ifas.ufl.edu 
Gateway Center For The Arts in DeBary  386-668-5553  www.gatewaycenterforthearts.com  
Historic Bok Sanctuary Gardens, Belltower and Estate 863-734-1221 www.boksanctuary.org 
The History Center Downtown Orlando 407-836-8500  www.thehistorycenter.org 
Lake Eustis Museum of Art 352-483-2900 www.lakeeustismuseumofart.org 
Lake Wales Art Center / The Lake Wales Art Council, Inc. 863-676-8426  
   www.lakewalesartcenter.org 
Maitland Art Center  407-539-2181 www.maitlandartcenter.org 
Maitland Middle School Band  407-332-1711
Mount Dora Center for the Arts  352-383-0880  www.mountdoracenterforthearts.org 
Orlando Ballet 407-426-1734  www.orlandoballet.org 
Orlando Conservatory of Music 407-245-7343  OrlConservMusic@aol.com 
Orlando Opera 407-426-1717  www.OrlandoOpera.org 
Orlando Philharmonic Orchestra  407-896-6700  www.orlandophil.org 
Orlando Shakespeare Theater  407-447-1700  www.orlandoshakes.org 
The Mennello Museum of American Art  407-246-4278  www.mennellomuseum.org 
The Seminole Cultural Arts Council 407-262-7774  www.seminoleculturalarts.org  
The Center For Contemporary Dance, formerly U-Turn Dance  407-695-8366  www.The-
CenterForDance.org 
United Arts of Central Florida  407-628-0333 www.UnitedArts.cc 

ARTOFGIVING
Now in our 5th Year, over 150 charities have benefitted from 

chART charity art collection and the 20% of every art purchase 
that is donated to the buyer’s charity of choice. 

The artists give their talent, the collectors share their abun-
dance, Club chART members contribute their time, 
and numerous lives are positively impacted weekly.

The Third Annual World Ballet 
Competition and Gala of The Stars will be 
staged in Orlando’s Bob Carr Center for 
the Performing Arts June 22 to 27. 
The competion was founded by the 
Director of Central Florida Ballet, Vasile 
Petrutiu to bring world class dancing to 
Orlando. 
Photos from 2008 competition:
TOP: Andres Figueroa and Diana Gomez
CENTER: Taras Domitro
BELOW: Rebecca housenechct and 
Jong Suk

chART CHARITIES
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Medical / Health / Wellness Organizations
Alzheimer’s Association  407-228-4299,  help line 800-272-3900 www.alz.org   
   www.alzflorida.org 
American Cancer Society  407-843-8680  www.cancer.org 
American Diabetes Association  407-660-1926  www.diabetes.org 
American Heart Association  407-843-1330  www.heart.org 
Arthritis Foundation, Florida / Central Region  407-647-0045  www.arthritis.org 
Autism Speaks 407-247-7810 www.autismspeaks.org  www.walknowforautism.org  
B.A.S.E. Camp Children’s Cancer Foundation  407-673-5060  www.basecamp.org 
Beta Center 407-277-1942  www.betacenter.org 
Buoniconti Fund to Cure Paralysis  800-STANDUP  www.miamiproject.org 
Center For Independent Living 407-623-1070
Children’s Cancer Center  www.childrenscancercenter.org
Children’s Tumor Foundation  1-800-323-7938 www.ctf.org 
Conductive Education Center of Orlando (CECO)  407-671-4687  www.See-
WhataChildCanDo.org 
Cystic Fibrosis Foundation  407-896-1113  www.cff.org 
Easter Seals Florida  407-629-7881  www.fl.easterseals.com 
Florida Hospital Foundation / Cancer Institute  407-303-2784  www.foundation.
floridahospital.com 
Florida Hospital Foundation / Michael Buonauro Foundation for
    suicide prevention
Give Kids The World 407-396-1114  800-995-KIDS www.gktw.org 
Glennon House 407-647-8925  www.allsaintswp.com/healingministry.htm 
Healing The Children  407-877-4304  www.youcanheal.org  
Hope and Help Center  407-645-2577  www.hopeandhelp.org 
House of Hope  407-843-8686   www.houseofhopeorlando.com 
Hospice of the Comforter  407-862-0808  www.hospiceofthecomforter.org 
Jess Parrish Medical Foundation  321-269-4066  www.parrishmed.com/foundation 
Juvenile Diabetes Research Foundation 407-774-2166  www.jdrf.org  
   www.jdrf.org/central florida 
Kids Beating Cancer 407-894-2888 www.kidsbeatingcancer.com 
Leukemia and Lymphoma Society  407-898-0733  www.lls.org 
Melanoma Research Foundation  800-MRF-1290  www.melanoma.org 
Metu and Lee Fund  www.metuandlee.com 
National Brain Tumor Foundation  800-934-CURE (2873) www.braintumor.org 
National Multiple Sclerosis Society, Mid Florida 407-478-8880  
   www.nationalmssociety.org 
Nourish The Children  www.nourishthechildren.com 
Pan American Medical Association of Central Florida, Ladies Auxiliary  
   www.pamacfl.org
Special Olympic Florida 352-243-9536  www.sofl.org 
St. Jude Children’s Research Hospital  800-822-6344 www.stjude.org 
Susan G. Komen Breast Cancer Foundation / Run for the Cure 888-888-3317 
   www.komen.org
& Central Florida Affiliate 386-676-2321 www.kamencentralflorida.com 
The Michael J. Fox Foundation for Parkinson’s Research 800-708-7644  
   www.michaeljfox.org  
Threshold Center for Autism  407-671-7060  www.threshold-center.org  NEW
Women Playing for TIME (golf and tennis for cancer fundraising / Orlando Health 
   Foundation)  321-841-2272  www.orhs.org 
Winter Haven Hospital Foundation 863-293-1121 www.mfmsfoundation.org NEW

TOP: chARTist Lorraine Turner’s “Midnight Gig” 
original acrylic on canvas 20 x 16 $200 available 
through chART. 

BOTTOM RIGHT:  Visit Orlando Museum of 
Art to see Jerry Pinkney: Aesop’s Fables and Other 
Tails, May 9 to Aug. 16. The sixth annual Art of 
the Picture Book Series, features Pinkney’s delight-
ful portrayal of animals from such well-known 
stories as The Tortoise and the Hare, The Wolf in 
Sheep’s Clothing, and The Ugly Duckling.
Image Credit: Jerry Pinkney, The Tortoise and the 
Hare, 2000, pencil and watercolor on paper. Illus-
tration for Aesop’s Fables, ©Jerry Pinkney, 2000. 
Published by Chronicle Books, 2000.

BOTTOM LEFT: The Orlando Philharmonic 
Orchestra announces the 2009 Season of its 
Sounds of Summer Series.  This popular chamber 
music series is comprised of five concerts, and 
highlights the musicians of the Philharmonic with 
diverse programs and fabulous musical experiences.  
The Series takes place in the Margeson Theater in 
the Lowndes Shakespeare Center, on Mondays at 7 
pm starting with Sovereign Brass on June 22.

chART CHARITIES



Community Organizations
A Gift for Teaching  407-345-0515   www.agiftforteaching.org 
All Saint’s Episcopal Church  407-647-3413  www.allsaintswp.com 
Amanda Cole Fund  407-302-4547
American Red Cross of Central Florida  407-894-4141  www.centralflorida.redcross.org 
Basket Brigade  407-948-7788  www.basketbrigadeflorida.com  NEW
Best Friends Animal Society  435-644-2001 www.bestfriends.org
Camp Boggy Creek 352-483-4200  www.BoggyCreek.org 
Campus Crusade for Christ  407-826-2100  1-888-CRUSADE www.ccci.org 
Child Rescue  www.ChildRescueNetwork.org  www.MotorcyclesAndMartinis.com 
Children’s Home Society of Florida, North  352-334-3827 x312  www.chsfl.org   
    www.HelpFloridaChildren.org 
Children’s Home Society of Florida, Central  407-895-5814  www.chsfl.org
Circle of Love  407-539-0550  www.circleofloveinternational.org 
Coalition for the Homeless of Central Florida, Inc.  407-426-1255  
    www.centralfloridahomeless.org 
Col. Potter Cairn Rescue Network (for Cairn Terrier Dogs) www.cairnrescue.com 
College Park Baptist Church 407-843-0140  www.mycpbc.org 
Conductive Education Center of Orlando (CECO)  407-671-4687  
    www.SeeWhataChildCanDo.org 
Destiny Foundation of Central Florida 407-849-0079  www.battlepoverty.org  NEW
Dress For Success Greater Orlando 407-849-6660 www.dressforsuccess.org/orlando 
Eagle Ranch in Chestnut Mountain, GA 770-967-8500  www.eagleranch.org 
Emmaus Counseling Center  407-740-5575
Family of Friends / The Ranch  407-330-9318
Family Service of Metro Orlando  407-398-7975  www.fsmetroorlando.org  NEW
Farm Workers Association of Florida  407-886-5151  www.farmworkers.org 
First Baptist of Orlando  407-425-2555  www.firstorlando.com 
First United Methodist Church of Downtown Orlando,  
    Pipe Organ Renovation Fund  407-849-6080
Five Stones Project  505-414-8477  www.fivestonesproject.org 
Girl Scout Troop #1154  407-629-1017
Give Hope Foundation  407-927-9366  www.givehopefoundation.org 
Give Kids The World 407-396-1114  800-995-KIDS www.gktw.org 
Good Samaritan Fund (See under N.)
Harbor House  407-886-2244  www.harborhouseoccadv.com 
Heart of Florida United Way 407-835-0900  www.hfuw.org  
Horseshoe Creek Wildlife Foundation  863-295-3457  www.horseshoecreek.org 
Intervention Services  407-331-8002  www.interventionservices.com
Jewish Federation of Greater Orlando  407-645-5933  www.jfgo.org  NEW
Junior Achievement of Central Florida 407-898-2121   http://orlando.ja.org 
Junior League of Greater Orlando  407-422-5918  www.jlgo.org 
KORE   407-874-2384  koreeducation@gmail.com 
La Amistad Foundation  407-331-7226  www.laamistad.org 
Lisa Merlin House, Inc.  407-292-0109  www.lisamerlinhouse.com 
Make A Wish Foundation 407-622-4673  www.wishcentral.org 
Magic Forrest Institute  407-447-5511  www.magicforrest.org 
Miss Florida’s Outstanding Teen www.missfloridaoutstandingteen.org 
Morning Star School  407-295-3077
N. Donald Diebel, Jr., M.D. Good Samaritan Fund  407-415-7117  
    www.dondiebelgoodsamaritanfund.com 
National House of Hope  407-843-8686  www.houseofhopeorlando.com 
The Oasis for Women   407-645-2482
Orlando Rowing Club
Primrose Center, Inc.  407-898-7201  www.primrosecenter.org 
Rotary Club of Windermere
Russell Home for Atypical Children  407-855-8063  www.russellhome.org 
Safe House of Seminole County 407-302-5220 www.safehouseofseminole.org 
Second Chance Foundation  www.2ndchancefoundation.org 
Shepherd’s Hope 407-876-6699  www.shepherdshope.org 
SPCA of Central Florida / Humane Society  407-351-7722  www.ohs-spca.org   
    www.OrlandoPets.org 
St. Margaret Mary Catholic Church 407-647-3392
Surfrider Foundation Orlando Chapter  407-327-3755  www.surfrider.org 
The Golden Rule Foundation  407-647-4047  www.dountoothers.net 
The Jobs Partnership of Central Florida  407-235-1522  www.JobsPartnershipFL.org 
Wings of Peace International  407-977-8208  www.wingsofpeaceinternational.org 
Willow Creek PCA  407-699-8211  www.willowcreekchurch.org 
Winter Park Day Nursery  407-647-0505  www.winterparkdaynursery.org 
WMFE Public Radio and TV  407-273-2300  www.wmfe.org 
YMCA Youth Scholarship Fund  407-896-9220 or 407-895-8612  www.cfymca.org

Dress For Success of Greater Orlando 
hosted their first Upscale Rummage 
Sale at the Winter Park Farmer’s 
Market on Mar. 5. 

TOP: Event Co-Chairs Patrice Phillips and 
Adriance Reeves
MIDDLE: Lisa Maile and Guest
BOTTOM: Director of Professinal Woman’s 
Group Christina Boiling and President of 
Dress for Success Marie Mendel

Photos by chART volunteer Kathy Hagood
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Education / Professional / 
Social Organizations
American Marketing Association (for scholarship fund)  
www.amacentralflorida.org 
Crew Boosters of Winter Park, Inc. for Winter Park High 
School  321-303-5396  www.winterparkcrew.com 
Crummer School Alumni Assn. 
www.crummer.rollins.edu/Alumni_Relations 
Florida Public Relations Association (FPRA)  
   www.fpra-orlando.org 
(to benefit Nicholson School of Communication at Univer-
sity of Central Florida and Hamilton Holt School at Rollins 
College)
Orange County Bar Association Foundation  407-422-4551
www.ocbanet.org 
Rollins College / The Robert Hartley II ‘91 Memorial 
   Scholarship Fund
Trinity Preparatory School Drama Club 321-282-2525 
   www.trinityprep.org 
University of Central Florida Women’s Club 407-882-1256  
   www.womensclub.ucf.edu 
University of Central Florida College of Education 
   Foundation  NEW
Winter Park High School Foundation, Inc.  407-622-3201

Resources for helping you choose a charity:
A copy of the offi cial registration and fi nancial information for charities is available from the Department of Consumer Services by calling
toll-free within the State  1-800-435-7352.  Registration does not imply endorsement, approval or recommendation by the State.
www.give.org  Wise Giving Alliance    www.charitynavigator.org  Charity Navigator
www.guidestar.org Guide Star    www.afpnet.org Association of Fundraising Professionals
www.charitywatch.org American Institute of Philanthropy www.irs.gov/charities/index.html IRS site

Romeo and Juliet completed Orlando Ballet’s season. 
Eddy Tovar and Chiaki Yasukawa 
photographed by Michael Cairns.

The Albin Polasek Museum and Sculpture Gardens in Winter Park 
presents an exhibit of superior craft, The Fine Art of Craft, running 

from May 19 through June 29 and featuring works by Volusia County 
potters Tim Ludwig and Sang Roberson, mixed media artist Akiko 

Sugiyama and ceramic sculptor Libby Ware.

 chART CHARITIES
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These art collectors recently chose these 
charities to receive 20 percent of their art purchases 
and get publicity in chART magazine. Start or add to 
your art collection from the vast selection of original 
fine art by Florida artists for sale through chART!

Charity:  Adult Literacy League
Art Collector:  Dr. Charles DeWild
Artist:  Tammy Rejimbal Siems “Simply Cinderella”
chART host:  Green Spring chART celebration

Charity:  American Cancer Society
Art Collector:  Allison Edwards
Artist:  Lorraine Turner “Citrus Grove”
chART host:  Green Spring chART celebration

Charity:  Arthritis Foundation
Art Collector:  Jan Blake
Artist:  Janet Tombros “Luck Frog XIIIA”
chART host:  chART member appreciation at Del Frisco’s 

“I bought a large painting at the very first chART event at the Lofts 
searching through walls and walls of art and 2,000 people. Now, I’ll add 
this to my collection for my daughter who likes frogs.”

Charity:  Basket Brigade
Art Collector:  Jan Edwards
Artist:  Melanie Ryan “Red Lounge”
chART host:  chART gallery Leaf-let Seminar Series

Charity:  Coalition for the Homeless 
Art Collector:  Timothy Nucum
Artist:  Laural DeWild “Dexter’s” & “Train Station”
chART host:  chART member appreciation at Del Frisco’s 

Charity:  Cornerstone Hospice
Art Collector:  Amy Davis
Artist:  Virginia Frederick Nucci “Bull Dolphin”
chART host:  chART gallery

Charity:  Crummer School Alumni Association
Art Collector:  Gabriela Ramirez 
Artist:  Laural DeWild “Knoles Chapel”
chART host:  chART gallery
...for a wedding gift for Robert and Emily Sitz. Robert graduated from 
Crummer at Rollins College and the couple married at Knowles Chapel 
on the Rollins College campus. 

Charity:  Family Services of Metro Orlando
Art Collector:  Jan Edwards
Artist:  Susan Guch “Mr. Right”
chART host:  chART gallery commission art order

Charity:  Junior Achievement 
Art Collector:  Elinita Brodie
Artist:  Janet Tombros “Sea Breeze I”
chART host:  Green Spring chART celebration

Charity:  
Lukemia Society
Art Collector:  
Joseph Liguori 
Artist:  
Lorraine Turner 
“Small Town 
Within A City”
chART host:  
Baldwin Park 
Art Festival
chARTist Lorraine Turner’s art was chosen for the poster and program 
for the spring 2009 Baldwin Park Art Festival. Her daughter lived above 
Valdiano’s restaurant in Baldwin Park which was the subject of the 
painting. The original owner of Valdiano’s, Joesph Liguori, bought the 
painting. 

Representatives of Beattie Orthodontics passed out forms for the chART’s 
Student SMILE Art & Writing Contest. Beattie Orthodontics sponsors 
the art contest and accepts art entries for the contest year round at all 
three locations, including Baldwin Park. See form and addresses page 47.

Charity:  New Hope for Kids
Art Collector:  Celia Torres
Artist:  Janet Tombros “Red Koi” and “White Koi”
chART host:  chART gallery open house

 
“Rich (Palmano) had admired 
the paintings at the chART 
holiday open house. I’m buying 
them for a surprise birthday gift 
for him for his new office for 
Palmano Group in the 
Winter Park Village.”

Charity:  Salvation Army
Art Collector:  Carol Gadsden
Artist:  Susan Guch “Lemon Zest”
chART host:   Fields Huston Cadillac in Lake Wales

THE START 
OF GIVING

chART CHARITIES
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  Allison Edwards immediately was drawn to the colorful folksy 
painting “Citrus Grove” on the hostess table at the Green 
Spring chART celebration in March at Mercedes Benz in Mait-
land. chARTist Lorraine Turner had just delivered it for chART 
inventory.
  “I thought it was a trap. It didn’t even have a tag on it so I as-
sumed Casey (chART publisher and long-time friend) placed it 
there just waiting for me,” said Edwards. 
  Edwards showed it to her mother Marilyn Smith and Edwards 
recalls, “My mother said it reminded her of pulling fruit at 
harvest time with my father when they first got married. They 
started with small groves and built E. B. Smith Citrus, a picking 
and hauling company in Sanford that closed after the 1983 and 
1985 freezes. It was Christmas and the coldest day ever,” said 
Edwards.
  Some of Edwards’ art from chART hangs in her downtown 
Orlando law office. The remainder, including this sentimental 
piece, hangs in her College Park historic 1925 Mediterranean 
home, a block from historic Dubsdread Country Club built 
shortly before her home. 
  “Mimi and Papa (Edwards grandparents) were some of the first 
golfers at Dubsdread. My grandmother was even one of the first 
presidents of the Florida Women’s Golf Association. She loved 
golf. When I walk Zach (her dog) I picture my grandmother 
playing golf on the holes around my home,” said Edwards.

Building 
An Art 

Collection

Allison Edwards Adds a 
Sentimental Citrus Inspired 

Painting to Her Art Collection

Allison Edwards resonated with a citrus painting which 
reminded her of her childhood in a citrus family. She also 
has fond family memories of historic Dubsdread near her 
College Park home. Dubsdread with it’s wrap around 
porches and new clubhouse (in the background) is a local 
favorite not only for golf, but special occasions such as 
parties and weddings.  

Another citrus family, the Greens, now produce gourmet 
cheese at Winter Park Diary. Visit David Green at the 
Winter Park Farmer’s Market on Saturday mornings to 
sample his locally created cheeses!

chART LIVING WITH ART
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New Hope For Kids
by Dave Joswick, Executive Director

What is your organization?
   The mission of New Hope for Kids is to support children and 
families grieving the death of a loved one and to grant wishes to 
children with life-threatening illnesses in Central Florida.
 

What is an accomplishment?
   The accomplishment I’m most proud of as the Executive Direc-
tor is that we have become a very sound organization. We are 
recognized in the community as an essential resource for families 
facing a death experience. We have outstanding board leadership 
and volunteers that have supported our mission for many years. 
We return approximately 92% of donations to family support.
 

What is a current challenge?
  Our current and ongoing challenge is to create awareness in the 
community of the important role proper grief support provides 
to families grieving a death so that emotional and psychological 
issues are held in check.  

 Describe a life your organization has touched.    
  One life that New Hope for Kids has touched is that of Carolyn 
Moore. Carolyn was with her husband on Feb. 14, 2000 when 
they were struck by another car. Carolyn was not hurt but her hus-
band received a head injury and subsequently died. Carolyn was 
left with two daughters, an architectural business, and a great deal 
of emotional pain. She did not leave her home after the funeral 
for three months. She was coaxed into coming to New Hope by 
her minister. After a slow start Carolyn and her daughters moved 
through the grief process that took over a year. During that time 
she was forced to close the architectural business and focus as an 
independent Interior Designer to make a living. She became very 
successful at that endeavor capturing clients like Allan Jackson. 
In 2003 Carolyn became the first widow to join the New Hope 
for Kids Board of Directors. She has been a passionate supporter 
every since. In 2005, Carolyn’s story was recorded by the TLC net-
work and broadcast nationally. She has also been on the Oprah 
Winfrey show telling her story. Carolyn frequently speaks to busi-
ness and social groups in the community about her involvement 
with New Hope for Kids. She is a frequent donor to New Hope. 
When she speaks there are few dry eyes in the audience. Currently 
her and her daughters Meagan and Mackensey are doing very well.

Charities chosen by chART art buyers
get 20% of the art purchase price 
and publicity in chART magazine.

Invite chART to exhibit and sell at your charity event
or buy art at a chART celebration and support your favorite charity year-round!

Fields BMW in Winter Park hosted The 8th Annual Art of The Vine to benefit New Hope For Kids on Mar. 27. The lively event fea-
tured food from several restaurants, silent and live auction and live music. 
Rusty Olsen of Fields Auto Group, Kimberly Bewley Coombs, Barbara Becker of Fields Auto Group, John Mantione of Fields BMW, 
and Suzanne Tillman

 chART CHARITIES
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LEFT: Maria Gray, Barbara Peckett, Pat Michaels   
MIDDLE: Patti Dorman, Scot Post, Nancy Cameron  
RIGHT: Tara Brevard, Patty Rennie, Jaime Drawdy all 
of Fields BMW

LEFT: Greg Gentile of Antonio’s was one of the participating restaurants. RIGHT: New Hope’s Dave Joswick and Marla Sullivan. 

BOTTOM: Alexis Megahee and Janine Mueller greet guests at The Art of The 
Vine event at Fields BMW. chART charity art collection exhibits art for sale 
to benefit charities year round at the receptionist desk, shown here and also in 
the service lounge area. You can donate to New Hope anytime with your art 
purchase from art hosts sites such as Fields BMW. 

chART CHARITIES
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The Jobs Partnership of Florida
Interview with Marc Stanakis, President
by Kayla Florio, Contributing Writer for chART

What is your organization?
   The Jobs Partnership of Florida offers a faith-based soft skills 
and employability skills training called Life & Work, through a 
partnership of churches, businesses and community organiza-
tions that is transforming the lives of people through the power 
of employment. Their mission is to inspire and equip people for 
success at life and work through a 12-week training and mentoring 
process that prepares class participants with Biblical principles for 
work-readiness and employability skills for finding and keeping 
a job. Students are paired with local business professionals who 
serve as mentors and aid in the learning process, inspiring hope 
for the future.

What is an accomplishment?
   The strategic partnerships they have established with various 
employers and a multitude of community organizations and 
service providers is a huge accomplishment. Through this network 
of dedicated partners, they have successfully introduced Life & 
Work candidates to the resources that have opened doors for 
them to pursue their educational and employment goals. From 
their employer network, Florida Hospital has recruited over 75 of 
the graduates and assisted many of them in going back to school 
through their tuition reimbursement benefit. Several of the 
graduates are now working as nurses and pharmacy techs and lab 
assistants. In terms of community partners, 1-800-Charity Cars 
has provided over 200 reliable used vehicles to their graduates, 
ensuring their retention on the job once they get it!

What is a current challenge?
  The buzz word today is, of course, the economy. The current eco-
nomic situation is affecting everyone, and we’re seeing and feeling 
the challenge every day. Raising money and placing people in jobs 
in this downturn can be a daunting task. Giving is down. When 
people have less disposable income, the first thing they cut back 
on is charitable donations. There are also fewer jobs available for 
people to be placed in, which makes our goal that much harder to 
attain. However, in spite of the challenge, they are finding that do-
nors and employers are more discerning and looking for strategic 
ways to invest that make a difference in the lives of people – and 
they can do that with the Jobs Partnership of Florida. 

Describe a life your organization has touched.    
   William Hunter came to Jobs Partnership as a 35-year-old man, 
a single dad, having never been on a formal job interview. After 
completing his training, he interviewed with one of the business 
partners and was hired as a laborer making $8/hr. He was a hard 
worker and over time he received several promotions. The com-
pany paid for him to go back to school and he became a Journey-
man Fire Sprinkler Fitter. He has recently remarried and is now 
making $75,000/yr with health benefits for him and his children 
and a 401k – all in only 7 years!
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The Virtual Nephrologist
by www.thevirtualnephrologist.com, 
A. O. Rifai, MD, Vice President of Medical Affairs

What is your organization?
   We are an organization focused on the care of Kidney Patients, 
led by a Kidney specialist. We are a local organization with a 
global reach and accessibility, your neighborhood medical and 
personal library for your kidney care. We provide educational 
tools and links that most patients with kidney disease will need. 
As a courtesy to our colleagues who care for kidney patients, we 
have provided scientific access to the most recent guidelines to 
care for the kidney patient. We do not receive any funds from any 
commercial entity for the purpose of advertisement. We welcome 
financial support, that believe in our mission and vision. We con-
tinue to rely on other organizations like the National Kid-
ney Foundation, www.kidney.org, American 
Association of Kidney Patients, www.aakp.org, 
and American Kidney Fund, www.kidneyfund.
org, to provide the most comprehensive resource for the Kidney 
Patient. This is the reason we encourage donations to these chari-
table organizations as well. 

What is an accomplishment?
   Our objective is the outreach and the simplicity. A tool like 
this website at www.thevirtualnephrologist.com is a solid founda-
tion to build upon. We had many challenges moving forward, 
including finances and resource management, but when there is 
a will, there will be a way. The Virtual Library, TVN e-Library, for 
Kidney Patients is one of the great challenges that has become a 
great accomplishment in our project.

What is a current challenge?
  The lack of awareness whether patients have kidney disease or 
not is a challenge not for The Virtual Nephrologist, but for the pa-
tients themselves. The economic downturn and resultant declin-
ing healthcare access will prevent patient from getting frequent 
medical evaluation, but this is also an opportunity to why we can 
be of service. The serious challenge is when patient misunder-
stand our value and rely only on internet resource for their care 
rather than formal medical evaluations by physicians. We are 
only a resource for education, not to be mistaken or treated as a 
substitute for traditional face to face Medical care by an expert. 
Certainly financial support is greatly needed and appreciated, but 
the scope and the size of our operation is dependant on the size of 
our financial base.
Limited resource means smaller operation.

Describe a life your organization has touched.    
   Since we are purely a resource and a library organization, we can 
not directly feel the positive effect of our efforts. Certainly, any in-
teraction with us will definitely lead to advancing medical knowl-
edge. Unless a famous person graduate from a certain school, the 
school will be and remain unknown, yet it will be greatly appreci-
ated by every student in the classroom, enrolled in that school. 
We will be appreciated by every visitor to our web site and we will 
positively impacted their knowledge about kidney disease.

REAdERS wRITE CHART

ADVERTISER
As an advertiser, reader and art collector, I look forward each 
quarter to reading the newest chART publication. Casey does a 
great with the magazine’s design, art selection, story selection, and 
event launch.
-- Megan Cross, Fannie Hillman + Associates

CHARITY
chART really brightened up our silent auction. The colorful art-
work really created a wonderful visual for our event.
-- Michael Slaymaker, La Amistad Foundation 
dba Lakewood Center

CLUB chART VOLUNTEER
I love being involved with chART because it combines what I 
love with what I feel called to do: supporting creative expression, 
reading and writing about our beautiful community, and helping 
others.
-- Laura Lapointe, Club chART volunteer

ARTIST
As one of the original chART artist, it pleases me that even in 
these troubled economic times I can sell paintings and still benefit 
worthy area charities. Also, as the organizer of the Mount Dora 
Art Stroll, I do so appreciate the great art that chART adds to the 
event. chART Magazine is a big hit with the over 2000 strollers.
-- chARTist Susan Guch

chART promotes art and makes it affordable and fun for patrons 
to purchase art. An added benefit is that 20% of the sale goes 
towards the charity of the purchasers choice. 
-- chARTist Lorraine Turner

READER
It’s amazing to see all the different places readers visit on the 
chART travel photo page. But what’s more amazing is that they 
remember to bring their magazine along with them!  Definitely 
some loyal readers.
-- Therese Taylor, Club chART volunteer

Therese is a representative for Golden Girls which gives 
cash for gold jewelry at chART celebrations with a portion 
going to charity. Photographed here with Katelyn Swann 
at Green Spring chART celebration.

 chART CHARITIES
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“SAY chART” PHOTO CONTEST Entry Form (to copy.) 

Photographer’s name: __________________________________      
Phone number and e mail address:             
____________________________________________________
___________________________________________________
Website: ____________________________________________

chART celebration: date / venue: 
____________________________________________________
____________________________________________________

Subject:
____________________________________________________
____________________________________________________

Photography Tip:  
____________________________________________________
____________________________________________________
____________________________________________________
____________________________________________________
____________________________________________________
____________________________________________________
____________________________________________________
____________________________________________________
____________________________________________________
_________________________________________________
____________________________________________________

 MAIL to chART, PO Box 476, Winter Park, FL 32790. 
Do not e-mail photos please. 

“Say chART”
Photo Contest

“Say chART” Photo Contest Announced for chART celebrations 

Official “SAY chART” PHOTO CONTEST Rules:

  To Enter: Attend a chART celebration and photograph guests, 
musicians, food, art, artists ... the event! Pick up to five photos per 
event to submit for the photo contest. Come to as many chART 
celebrations as you like and submit as many times as you like. We 
publish four times annually, so send them as you take them and 
we will keep them on file until publishing times.
  All photos submitted must meet the following requirements or 
will not be judged.
1. Photos must be printed on photo paper or from a computer 
and must be at least 3x5.
2. Printed photo must be accompanied by a CD of the digital 
image.
3. Include properly completed entry forms. 
MAIL to chART, PO Box 476, Winter Park, FL 32790. 
Do not e-mail photos please. 

    Except as otherwise provided in these rules, entries become 
property of chART and will not be returned. By entering, contes-
tants warrant that the photography submitted is original and does 
not infringe the rights of any other person, contestants also con-
sent to publication of the submitted photography if it is selected 
as a winning entry. If your photo includes people, you must have 
their permission to submit the photo; chART is not responsible 
for getting their permission.
    Judging: All entries will be judged by composition, lighting, 
content and written photography tip.
    Winning Entries: will be published in chART Magazine. 
     Cancellation:  chART magazine and sponsor may choose to 
end promotion at any time without notice.

Photographer:  Brion Price     
www.BrionPrice.com

Green Spring chART celebration
at Mercedes Benz in Maitland
March 6, 2009

Subject:  Sarah Dole, feature chARTist 
for the event Melanie Ryan, Stephanie 
Taub, Chelsea Osoling

What is your photography tip?
For shooting events, take several shots 
of the same pose to be sure you get each 
person with their eyes open. Arrange 
people tallest to shortest for a symetrical 
photo. Also, be aware of color so separate 
two black dresses, for example
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INDEPENDENT FILM

Q.  What is the Architecture of Inde-
pendent Film?

A. To make an interesting film I believe 
you must start with a great script (or story 
line), 2) have talented actors, and 3rd)… 
you must try to fill the screen with inter-
esting architecture. 
  For purposes of this article let’s allow 
“Architecture” to be defined as any 3 di-
mensional objects that fill the background 
frame to help make your film look more 
visually appealing. If you are filming in 
Central Florida, the great news is you can 
shoot outdoors almost all year round and 
there are hundreds of beautiful parks with 
lakes that look great on camera as well as a 
wide range of architecture that spans well 
over 100 years. One of the great resources 
Orlando film makers have access to 24/7 
is the Metro Orlando Film Commission’s 
Location Tab on their website. (www.
filmorlando.com). Once you click on 
“Locations”, type in a subcategory such as 
Housing and in seconds you are browsing 
through large selections of different hous-
ing (all types of architecture) throughout 
Central Florida. The architecture is so 
diverse in Central Florida that you can 
shoot a brand new modern country club 
(or mansions inside a club development), 
shoot downtown around Wall Street, 
Orange, or Robinson Streets to capture 
many of the modern skyscrapers, and 
then head out west towards Clermont to 
get old ranch style houses, citrus farms or 
warehouses. Each of these locations offer 
completely different architecture within 5 
to 10 miles of each other. 
  If you choose to shoot indoors, there 
are a few tricks you can to “dirty” up the 
shot to give your film a more interesting 
architecture. These apply if you are a first 
time film maker with your new digital 

video camera, a student trying to get a bet-
ter grade, or a veteran film maker looking 
for some new ideas. First, pull your couch 
away from the wall towards the center 
of the room and behind the couch, try 
dressing up your wall with some architec-
tural posters of large pictures of unique 
buildings or cities that might be visually 
interesting. Plants are another easy way to 
dress your background and if you don’t 
have any plants just go outside and break 
off a palm frond or a branch and have it 
stick into frame so that it looks like part 
of a tree. You can also make it look like 
it is a daytime shot by placing some open 
blinds in front of a light that is shining 
in towards your frame. Another easy idea 
people rarely do is to stick a few people be-
hind the couch (where your main actors) 
might be. If you stick a few of your friends 
behind the couch with drinks and munch-
ies and frame it right, you can make it 
looks like the two actors conversing are in 
the middle of a huge cocktail party. The 
general rule is the stars are the only thing 
in focus, but with a few creative ideas, any 
film maker can change the architecture or 
the background to make your film much 
more interesting than the cliché 2 actors 
sitting on a couch in front of a white wall 
often seen in the film student’s first films.

Ask The Creatives:
Brush Strokes of 
Trends, Trendmakers, 
& Current Thinking on
Creative Expresssion

SCOTT duPONT is an award winning 
actor and producer. duPont was State 
President of the Florida Motion Picture 
& Television Association, served on the 
Board of Film Florida, is the past Chair-
man of the Florida Alliance of Media & 
Entertainment, and served as past Presi-
dent of the Florida Cast & Crew Associa-
tion. Scott received the R. John Hugh 
Award for excellence and professionalism 
in the entertainment industry. Scott works 
in both LA and Florida. 

CREATIVE OUTDOOR 
LIVING AND GARDENING

Q.  Should my landscaping suit the style 
of my house?

 A. It is always interesting to see what 
others do with their yardscapes. A drive 
down suburban streets is an education 
in what not to do as well as what to do. 
Which yards look the best? I think the 
most successful gardens are those that fit 
the style of the house.
   A clean lined modern 50’s or 60’s style 
house looks a little fussy when dressed 
up in rose gardens and perennial beds. 
A better approach might be architectural 
shrubs and expanses of lawn. Wide patio 
areas with clean lined seating would look 
appropriate. The Palm Beach styles of the 
80’s and 90’s just scream for a tropical 
landscape. Palms and ferns and crotons 
and gingers really complement this style.
   Of course, if you have a cottage or a 
farm house style, those rose and perennial 
beds look great. Harry P. Leu Gardens 
in Orlando has a beautiful old Florida 
cottage surrounded by an incredible rose 
collection, camellias, perennial beds, a 
butterfly garden and bamboos and palm 
collections.  It is well worth it to visit the 
Leu House Museum and surrounding 
gardens in Orlando south of Winter Park.

SUSAN GUCH is a chART-ist and Florida 
Master Gardener. She is an active mem-
ber of Lake County’s Master Gardener 
Society, working in the Master Gardener 
Plant Clinic. The Guch garden has been 
featured in the Mount Dora Garden Tour 
and has won Mount Dora’s Garden of 
the Month awards. She is two time past 
president of the Friends of the Hoticul-
tural Learning Center in Tavares and of 
the Lakes and HIlls Garden Club. She has 
served on the landscape committee of 
the Florida Federation of Garden Clubs. 
Susan lectures regularly to garden groups 
across Florida. Susan is a gourmet cook 
and uses the bounty from her garden to 
infuse her dishes with fresh flavors. Her 
oil on canvas paintings reflect her passion 
for both gardening and culinary arts. 
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LIVE AND STUDIO MUSIC

Q.  How do local musicians get interna-
tional tours?

 A. Brock Berryhill picked up the music 
bug in middle school and never looked 
back. At age 12, he learned the drums and 
continued to play through high school 
in addition to being part of the Winter 
Springs High School Chorus. While this 
paints a certain picture of a “band kid” 
Brock is a man of many layers. For start-
ers, he is a fairly unassuming guy. When 
I met him in his studio, he was wearing 
a t-shirt, khaki-military shorts, no shoes, 
and was sporting a just-slightly-too-long 
for mainstream haircut and a pair of black 
rectangular-framed glasses. Under the rock 
star in the making look, he is an incred-
ibly intelligent and articulate guy who is 
driven in everything he does.
  At 24-years-old, Brock plays drums and 
has taught himself how to play both the 
piano and the guitar.  He claims he has 
“really good natural rhythm” and says 
that “drumming has the most hand-eye 
coordination involved; so if you start off 
learning to drum, it helps you learn other 
instruments because of the rhythm.”  His 

favorite instrument is the piano because 
it is “probably the most powerful string 
instrument, due to its dynamic range and 
soft and aggressive tonalities.”  He says 
that “you can make it sound like a baby or 
a train” depending on how you play it.
  All this from a guy who’s first band, 
“Hand to Hand” (he describes it as a ‘post 
hard-core screamo band’) found the magic 
formula that led to a record contract and 
a sponsored tour through Europe. In 
the music business, raw talent is impor-
tant but having friends doesn’t hurt.  In 
Brock’s case, he had a good friend whose 
band was getting bought out of their exist-
ing contract to go work for a larger label.  
Part of that deal was they needed to find 
a local band to take their place. In a rare 
luck-meets-opportunity moment, Brock 
and his band had only just completed 
their first 5-song demo with a noted music 
producer, James Paul Wisner, just a few 
months earlier. Lifeforce Records liked 
what they heard and signed them. 
  The secret to his success is that he was 
“raised to be a hard worker with an honest 
Christian foundation.” Although music 
is clearly in his genes, he still maintains 
a full time job as an Auto CAD engineer 
in addition to playing his own music 

and running his own recording shop, 
“Starlight Studios”.  He performed at the 
spring chART celebration at Mercedes 
Benz Orlando in Maitland this past March 
among other live performances.
  Brock’s advice for future musicians is 
“really focus on one specific goal and not 
overextend yourself.” Of course, right on 
the heels of that statement, he says that 
he’s a walking hypocrite because he does 
all the things he argues against.
  His current band, called “She Can’t 
Breathe” is preparing to record their first 
full length album prior to beginning a 
concert tour in Japan. Brock is the lead 
guitarist, singer and songwriter for the 
group. He says that one of the best things 
about music is that “you can link certain 
songs to points in your life; songs that take 
you back to high school, or remind you 
of your first kiss.”  He says that he loves 
being in the studio and making it happen, 
saying : “this to me has never been a job”.  
A classic multi-tasking type-A personality, 
Brock is planning to “continue producing 
records that will give people the type of 
emotional feeling that will last a lifetime.”

JEFF ROYLE is a Central Florida freelance 
writer.

Brock Berryhill performed at the chART celebration in March at Mercedes Benz of Orlando in Maitland, showcasing popular songs and 
also his original music. 
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FASHION & STYLE

Q.  How do you use the basics to build a 
foundation for a fabulous wardrobe?

 A. 2009 is all about investing and 
spending wisely. Even in the world of 
high fashion where outlandish is the 
norm, there is a back to the basics trend. 
Unlike the stock market, investing in your 
wardrobe won’t keep you up at night. 
Having the right items in your closet can 
make a world of difference in having the 
minimum number of pieces that create 
the maximum number of outfits suitable 
for any occasion. Here are a few tips for 
building a fabulous, versatile wardrobe.
  Design and Follow Your Own Blueprint 
for Style: Be in touch with your own body 
type, coloring, personality and lifestyle 
needs.  Draw up a plan for wardrobe 
necessities according to your calendar, 
career requirements and everyday activi-
ties. Work with your current size, dressing 
the body that you have and enhancing 
your best assets. Know what is already in 
your closet and always shop with this plan 
in mind and list in hand.
  Assemble the Essentials:  Understand 
your image needs and what signals you 
want to send to others. Expressing a clear 
clothing message may be difficult because 
career roles and personalities sometimes 
differ. For example, the tailored, conserva-
tive career person may feel more comfort-
able in frills and ruffles for an afternoon 
gathering with close friends. Having 
versatile pieces in your closet that can be 
worn numerous ways; up, down, day or 
night will give you the freedom to express 
your individuality.
  Build on Classics: Your basic pieces will 
be the heart of your fashion statement. 
They should be classic in structure, cut 
and style, neutral in color and easy to 

alter for a perfect fit.  Choose season-less 
fabrics and buy the best quality you can 
afford. These are your jackets, pants, skirts 
and tailored dresses that look great with 
other pieces from dressy tops and casual 
cardigans to your favorite jeans. 
  Add In Architectural Touches and a Pop 
of Color: Although your basic, neutral 
pieces may look boring and lack luster 
alone; they are great companions for bold 
stripes, graphic prints and soft florals. 
Recharge these “safe” pieces easily with a 
jolt of color.  Best of all, you can adjust 
the shapes and intensity to suit your body 
type, coloring and mood.
  Don’t Forget the Finishing Touches: It’s 
all about the details.  Perfect tailoring can 
make an inexpensive garment look more 
expensive. Accessories can expand your 
basic wardrobe many times over. Metallics 
have become a classic staple for shoes and 
purses. Choose muted shades in gold, 
bronze, and champagne according to your 
hair and eye color. Jewelry can change the 
attitude of your outfit and is a great way 
to express your personality. 
  Once you have a strong foundation for 
your wardrobe in place, update regularly 
and add a few new pieces for a fresh new 
look. 

CANDY JENSEN is a certified image 
consultant recognized by the Association 
of Image Consultants International, with 
over 20 years in the industry. She guides 
her clients to develop and project a 
strong personal image through wardrobe 
management, style assesment, profes-
sional dress coaching and personal shop-
ping. She works with men, women, both 
individual and corporate. 

Jess Torres of Tuni’s on Park Ave. with 
chARTist Melanie Ryan in the chic 
fashionista store which displayed chART 
magazines and Melanie’s art for Winter 
Park Art Festival weekend in March. Mela-
nie did live painting during the art festival 
and attended an artist reception hosted 
bt Tuni’s in May beore the art was taken 
down. Jess and Tuni’s have styled chART 
models and provide a great shopping ex-
perience for that creative look for the next 
chART celebration!

Shannon Herring styled by Downesast on 
Park Ave. and photographed by Christo-
pher Yates shows the perfect balance of 
classic styles with a contemporary flair. 
Longtime Park Ave. store Downeast offers 
a high level of professional assistance in as-
sembling the perfect ensemble for women, 
men and even home!

chART ASK THE CREATIVES
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GuIDE To GooD TASTE
 CULINARY ARTS

Q.  How does creative decor enchance 
creative cuisine?

 A. I despise when hearing about a res-
taurant – “I love the décor!”  What about 
the food? I have an opinion that many 
people look at a restaurant and value 
it based on the atmosphere alone. This 
might be the reason that many restaurants 
start out as the hottest place in town and 
die after opening night.
  How about Central Florida Restaurants 
that have great food … and the atmo-
sphere is also very creative? Let’s start with 
the ceiling at the Ravenous Pig. The black 
and white framed art on the ceiling is 
innovative and creates a warm homey feel-
ing. It helps that the truffled fries and a 
great White Ale or the Lobster Tacos also 
compliment the atmosphere. Try eating in 
the bar, the dark woods add a warmth to 
the scenery.
  Also in Winter Park, Circa has a stun-
ning wall behind the bar. From across the 
formal dining room, you wonder if it real-
ly is a waterfall or moving lights that create 
the effect? They also have several different 
settings with the elegant back room over-
looking the alley and the upstairs lounge 
with a South Beach-style ambiance. 
  I also recently dined at Emeril’s Tchoup 

Chop, named after the famous New 
Orleans’ Tchoupitoulas Street.  It is in the 
Loews Royal Pacific Resort at Universal 
Studios. The casual setting takes you on 
a trip through Polynesia (not Bourbon 
Street) with their bamboo, waterfalls, lush 
gardens and even a pond. The décor actu-
ally helps set the stage for the food and the 
menu is very good with an Asian-fusion 
accent and emphasis on seafood. Try the 

Pan Seared Maine Jumbo Sea Scallops 
with Shrimp & Fire Roasted Sweet Corn 
Risotto accented by a Creamy Yellow Thai 
Curry-Lobster Sauce.
  I love historical settings and we have a 
few in Central Florida. The renovation 
at Dubsdread Country Club brings back 
memories of where I learned to play golf. 
Fiddlers Green showcases an authentic 
Irish pub setting and Cafe de France can 
give you a feeling of déjà vu.
  The next time you sit in a restaurant and 
admire the ambiance, check your plate 
at the end of the meal. It could be one 
indicating factor leading to your next visit 
-- if that is possible.

 

KEVIN RYAN is president and founder of 
Marketing A La Carte, the nation’s only 
marketing firm specializing is chef’s as-
sociaitions. From the World’s Association 
of Cooks Societies, an alliance including 
chefs from 52 nations worldwide, to the 
International Corporate Chefs Associa-
tion, an organization of the nations most 
powerful corporate chefs fromt the op 
200 chains, Kevin has worked with and 
traveled with the best chefs in the world. 

chARTist Janet Tombros’ original acrylic 
on canvas portraits of “Dubsdread” 
(16 x 20 for $250 and 10 x 14 for $160) 
greet guests in the lobby along with black 
and white photos of the orginal members 
at the historic Orlando country club. 
With generations of wedings and other 
family events hosted at Dubscread, Janet’s 
paintings make a thoughtful gift for 
memorable events.

Darren Roberts and Kyle 
Sawyer are fishing here in 
front of the iconic Atlantis 
Resort in Nassau, 
Bahamas. 
Kyle not only catches 
it but also cooks it and 
caters it. If you book a spe-
cial event at the Atlantis 
or much of the Bahama 
islands resorts or victo-
rian homes, likely Kyle’s 
caciqueintl.com will cater 
your event from decora-
tions to delicacies. What 
is Kyle’s favorite dish to 
prepare? “Well, definitely 
grilled fish. Bahamians 
like snapper, dolphin, any 
fish prepared any way, but 
grilled is best.”
To catch your fish, you’ll 
likely visit Darren’s NBC, 
or Nassau Bicycle Co., 
which now also is the 
marine store among other 
things. 
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www.chARTcharityart.com

dINING - ORLANdO, 
dOwNTOwN 
& COLLEGE PARk

BRIX EuRoBISTRo
50 E. CENTRAL BLVD., oRLANDo  
407-839-1707
 TRENDY EURO WINE AND MORE

DuBSDREAD CouNTRY CLuB
THE TAP RooM AT DuBSDREAD,
DuBSDREAD BANQuETS
549 W. PAR ST., oRLANDo  
407-650-0100
www.taproomatdubsdread.com
See our display ad!

INFuSIoN TEA 
oRGANIC TEA & WINE CAFE
625 E. CENTRAL BLVD., oRLANDo  
407-849-5004 www.infusiontea.us

SHARI SuSHI LouNGE
621 E. CENTRAL BLVD., oRLANDo  
407-420-9420
This contemporary urban delight consistently 
serves a creative selection of sushi items made 
from the freshest ingredients as well as seafood, 
chicken, pork and steak entrees. Watch 
as the line of sushi chefs artfully prepares 
each dish in the open kitchen by the bar.  
Stop in for happy hour, sit outside and be 
entertained by the who’s-who people watch-
ing in downtown.  HIP URBAN SUSHI
chART host site

uRBAN FLATS, DoWNToWN 
183 S. oRANGE AVE. 
321-332-6889 www.urbanflats.net
From the moment you step inside Urban 
Flats®, you’ll feel uplifted by the warm smiles 
and authentic aroma of our ancient world style 
flatbreads. Relax in our wine bar, or bring the 
whole family for an evening of food, fun and 
togetherness. We call it refined casual dining 
with a dash of chic energy. You’ll call it a 
completely uplifting experience.
URBAN FRESH CUISINE

DINING -- LAKE MARY &
LoNGWooD &  ALTAMoNTE

SEASoNS 52
S.R. 436 AT THE ALTAMoNTE MALL  
www.seasons52.com
A casually sophisticated fresh grill and wine bar 
offering a seasonally inspired menu of garden 
fresh flavors complimented by an adventur-
ous wine list of more than 100 international 
wines with 60 available by the glass.  Enjoy 
the flavors of fresh foods grilled over open 
wood fires, great wines and live piano music 
nightly in the wine bar.  Open for lunch and 
dinner.  Reservations are welcome.  FRESH

SToNEWooD GRILL & TAVERN
1210 S. INTERNATIoNAL PKWY., 
HEATHRoW  
407-333-3292
www.stonewoodgrill.com
FRIENDLY GRILL

TERRAMIA WINE BAR & TRATToRIA
1185 S. SPRING CENTER BLVD., 
ALTAMoNTE SPRINGS 
407-774-VINo (8466) 
Partners Rosario Spangolo and Massimo 
Nobile created an amazing authentic high 
quality Italian dining experience. Terramia 
features an antipasti table with an array of 
delicacies to start followed by fresh pastas 
and innovative entrees all served with 
impeccable style.  An impressive wine list 
with numerous selections by the glass and 
soft lighting in a casually upscale ambiance 
complete the experience.  Open dinner and 
lunch.  Terramia translates loosely to “my 
land.”   AUTHENTIC ITALIAN CUISINE

dINING -- ORLANdO, wEST 
& RESTAuRANT ROw

ANToNIo’S
7559 W. SAND LAKE RD., 
oRLANDo
IN FouNTAINS PLAZA 
407-363-9191
www.antoniosonline.com
Antonio’s Owner Greg Gentile recreated 
Tuscan villa style dining from his travels. 
Authentic multi-regional Italian-inspired 
dishes are all prepared to order using fresh 
ingredients. Recipes for fresh fish and daily 
specials of steak, pork, veal and lamb keep 
guests returning. Fresh baked bread and a 
selection of over 250 wines and full bar all 
with superb service brings Tuscan charm 
to Orlando.  AUTHENTIC ITALIAN

RoY’S oRLANDo
7760 SAND LAKE RoAD, oRLAN-
Do  407-352-4844
www.roysrestaurant.com
Zagat rated.  FLAVOR, FRESH, HA-
WAIIAN FUSION CUISINE

SEASoNS 52
7700 SAND LAKE RD., oRLANDo  
407-354-5212
www.seasons52.com
A casually sophisticated fresh grill and wine bar 
offering a seasonally inspired menu of garden 
fresh flavors complimented by an adventurous 
wine list of more than 100 international wines 

with 60 available by the glass.  Enjoy the flavors 
of fresh foods grilled over open wood fires, 
great wines and live piano music nightly in the 
wine bar.  Reservations are welcome.  FRESH

SToNEWooD GRILL & TAVERN
5078 DR. PHILLIPS BLVD., 
oRLANDo  407-297-8682
www.stonewoodgrill.com
FRIENDLY GRILL

dINING -- ORLANdO, wEST 
CELEBRATION

CAFE D’ ANToNIo
691 FRoNT ST., CELEBRATIoN
407-566-2233  
www.antoniosonline.com
Antonio’s Owner Greg Gentile recreated 
Tuscan villa style dining from his travels. 
Authentic multi-regional Italian-inspired 
dishes are all prepared to order using fresh 
ingredients. Recipes for fresh fish and daily 
specials of steak, pork, veal and lamb keep 
guests returning. Fresh baked bread and a 
selection of over 250 wines and full bar all 
with superb service brings Tuscan charm to 
Orlando.  AUTHENTIC ITALIAN

dINING -- wINTER PARk 
& MAITLANd     

ANToNIo’S
611 S. oRLANDo AVE., MAITLAND  
407-645-5523 
www.antoniosonline.com
Antonio’s Owner Greg Gentile recreated 
Tuscan villa style dining from his travels. 
Authentic multi-regional Italian-inspired 
dishes are all prepared to order using fresh 
ingredients. Recipes for fresh fish and daily 
specials of steak, pork, veal and lamb keep 
guests returning. Fresh baked bread and a 
selection of over 250 wines and full bar all 
with superb service brings Tuscan charm 
to Orlando.  AUTHENTIC ITALIAN

BRIo TuSCAN GRILLE
480 N. oRLANDo AVE., 
WINTER PARK
IN WINTER PARK VILLAGE
407-622-5611
www.brioitalian.com
Featuring a lively bar and authentic 
Itlalian dishes with generous sidewalk 
seating for people watching.  ITALIAN 

DEL FRISCo’S 
PRIME STEAK & LoBSTER
729 LEE RoAD, oRLANDo, 
2 BLoCKS WEST oF I-4
407-645-4443
www.delfriscosorlando.com
Featuring USDA Prime Steaks, Australian 
cold-water lobster tails, 6500 bottles of select 
wines, extensive collection of single malt 
scotch, private rooms and piano lounge 
entertainment.  PRIME STEAK, LIVE PIANO
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407-650-9558407-650-9558
549 West Par Ave., College Park549 West Par Ave., College Park

The Allure of Old Florida
Tucked Away in Charming College Park

Consider Dubsdread for Wedding Ceremonies,
Rehersal Dinners, Receptions, Catering

On-site Ceremonies Hardwood Floors Stone Fireplaces
Covered Veranda Customized Packages & Menu Items

Banquet Rooms Beautiful Brick Courtyard

w
w

w
.M

ar
yH

ay
es

Ph
o

to
g

ra
p

h
y.

co
m “the best steak at anyrestaurant, in any city,

at any price”

“Open Table” In ternet Reservat ions and Di rect iona l Map

OWNERS CAROLE & DAVID CHRISTNER

ZAGAT SURVEY 2007-08
America’s Top Restaurants

Review

Featuring USDA Prime Steaks, Australian Cold-Water Lobster Tails,
6500 bottles of Select Wines, Extensive collection of Single Malt Scotch,

Private Rooms and Piano Lounge Entertainment.

729 Lee Road, Orlando, 2 blks W. of I-4, Exit 88. Open 5 PM. Dinner Only. Closed Sundays.
Coat and Tie Optional. Major CC’s Accepted. Valet Parking.

RESERVATIONS RECOMMENDED 407.645.4443 www.delfriscosorlando.com

DEXTER’S
558 W. NEW ENGLAND AVE., 
WINTER PARK   407-629-1150
Handcrafted fresh food with monthly changing 
menus served with your choice of 30 red 
and white wines, champagnes, ports by the 
glass, and a wine vault with 200 selections 
and full liquor bar. Live music, wine tastings 
and dinners, and an urban feel gives Dexter’s 
their cool hang status.   CHIC AMERICAN

GouRMET TEMPTATIoNS/
CHoCoLATE CoNNoISSEuR 
513 S. PARK AVE., WINTER PARK  
407-622-1166 gourmettempt.com

HANNIBAL’S oN THE SQuARE
511 W. NEW ENGLAND AVE., 
WINTER PARK  407-629-4865
An elegant lounge at Chez Vincent offers 
the finest wines and spirits, excellent French 
cuisine, all in exquisite surroundings. A large 
selection of martinis, scotches and cognacs 
round out the vast selection of premium 
wines by the glass or bottle. NEW AMERI-
CAN  CUISINE / LIVE PIANO MUSIC

HoT oLIVES
463 W. NEW ENGLAND AVE., 
WINTER PARK  407-629-1030
Simple gourmet and friendly service at 
it’s finest. Hannibal Square’s hot spot 
for cool cocktails & warm nights dining 
alfresco on the patio. Menu changes with 
the seasons and the chef offers daily selec-
tions.   FRIENDLY CASUAL GOURMET

LuMA oN PARK
290 PARK AVE. S., WINTER PARK  
407-599-4111 lumaonpark.com 
MODERN AMERICAN CUISINE

the RAVENouS PIG
1234 N. oRANGE AVE., 
WINTER PARK  407-628-2333
www.TheRavenousPig.com
AMERICAN GASTROPUB

SPICE
326 PARK AVE., WINTER PARK  
407-772-8176
MODERN STEAKHOUSE

PoWER HouSE CAFE
111 E. LYMAN AVE., WINTER PARK  
407-645-3616
Since 1970, Power House has been famous 
for pita pocket sandwiches and wraps, fresh 
soups and salads, middle eastern special-
ties, yogurt shakes, fresh fruit smoothies, 
energy boosters and desserts.  HEALTHY 
smoothies, using only fruits and honey to 
sweeten; never sugar! FRESH FRIENDLY
chART magazines available at Power House!

THE CHEESE SHoP oN PARK,
329 N. PARK AVE., WINTER PARK
407-644-7296
www.thecheeseshoponpark.com
Pick up your chART magazine here and 
have the Nussbaums show you their of-
ferings of fine wines and cheeses!

uRBAN FLATS, WINTER PARK
601 S. NEW YoRK AVE. 
407-539-2220 www.urbanflats.net
From the moment you step inside Urban 
Flats®, you’ll feel uplifted by the warm 
smiles and authentic aroma of our ancient 
world style flatbreads. Relax in our wine bar, 
or bring the whole family for an evening of 
food, fun and togetherness. We call it refined 
casual dining with a dash of chic energy. You’ll 
call it a completely uplifting experience.
URBAN FRESH CUISINE

dINING & SHOPPING
wINE SHOPS &  wINE BARS

WINE WAREHouSE
959 W. FAIRBANKS AVE., 
WINTER PARK  407-647-4744
www.winewarhouses.com
Comfortable shopping environment, 
extraordinary selection of wines. "Never Pay 
Retail Again", from the simplest jug to the 
most esoteric Burgundy, they strive to bring 
you the finest wines at the lowest prices.
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201 W. Canton Ave., Suite 200, Winter Park
a block from the post office on New York Ave.

407-647-2765
www.MagdasSkinCareClinic.com

Gift Certificates Available!

MAGDA GARAMI
& Professional Staff

offering:
European Skin Care
Permanent Makeup
Microdermabrasion

LED light therapy
Massage Therapy

& Much More!

Magda’s Skin Care Clinic
Winter Park’s

Best Kept
Secret!

EURO DAY SPA
& Salon

TRUSTED SINCE 1986

VOTED BEST DAY SPA FOR 7 YEARS

Perfect Gift for the One You Love
Facials / Microdermabrasion

M’lis Cellulite Program
SynergieTM Body Contours

Gift Certificates from $30

800 Formosa Ave., Winter Park
407-740-0444  www.eurodayspa.net

lic. #MM4135

SHOPPING - APPAREL &
ACCESSORIES & PERSONAL

CERISE
Fine Jewelry & Clothing
433 W. NEW ENGLAND AVE.,
WINTER PARK 321-263-0000 
www.CeriseBoutique.net
Orlando’s most comprehensive selection of 
chic trendy couture and accessories. The bou-
tique specializes in original semi-precious stone 
jewelry in price points from $100 to $5,000, 
by five jewelry designers. Find eclectic casual 
and dressy fashions from Hale’ Bob, Trashy 
Diva, Yoana Baraschi, Level 99 and more! 

KATHMANDu -- 2 locations!
352 N. PARK AVE., WINTER PARK
407-647-7071
23 S. CouRT AVE., DoWNToWN 
oRLANDo  407-316-0026
www.tribalasia.com
Kathmandu offers interesting imported 
clothing from exotic locations. Also, find 
unique silver jewelry, exotic arts, and ethnic 
textiles! Gary travels around the world to 
find the most exquisite items available!
chART magazines avaiilable at Kathmandu

REYNoLDS & Co. JEWELERS
232 PARK AVE. N., WINTER PARK
407-645-2278
Celebrating 30 years on Park Avenue!  
Family owned and operated for superb 
service and unparalleled selection of: pre-
cious gems, fine jewelry and watches, estate 
and heirloom jewelry and diamonds.
chART host

SoNRISA JEWELRY
by PRISCILLA GRAHAM  
407-733-7797
Sonrisa means “smile” in Spanish and 
Sonrisa Jewelry means a fresh approach to 
accessorizing for Sonrisa owners. Priscilla 
brings her 25 years of interior design skills to 
designing mostly silver and earthy elements 
wtih a classic bohemian flair. She follows 
current trends while adding innovation to 
create one-of-a-kind works of art you wear. 

STEWART JEWELERS
2212 EDGEWATER DR., oRLANDo
407-425-1496
Serving College Park since 1946, Orlando’s 
oldest family owned and operated jewelry 
store. Stewart offers a fine collection of colored 
stone and diamond jewelry, watches, and 
estate pieces. Let them design and create 
an original piece of jewlry to last a lifetime. 
Repairs and other services available.

SHOPPING - AuTO ACCESSORIES 
ANd SERVICES

MARINo AuTo DETAILING
407-797-7217  
MarinoDetailing7@aol.com
Your vehicle is our canvas. Marino’s margin 
of excellence. Fine automotive detailing and 
concours level expectations. Marino Detailing 
maintains and preserves the integrity of your 
vehicle for the discriminating car enthusiast 
and / or car collector. Award winning concours 
level service for what your vehicle seeks.

SERVICES -- PERSONAL 

NAIRA’S 
1307 EDGEWATER DR., oRLANDo
CoLLEGE PARK
Orlando’s best kept secret: Naira and friends 
serving generations of College Park and 
Orlando families for over 30 years. Featuring 
Guinot Fine French Products, body treatments 
including Endermologie, Brazilian waxing, 
airbrush tanning, make-up, manicures and 
pedicures. Mention chART for 20% off your 
first service!

SHOPPING - HOME, GARdEN, 
PETS & INduLGENCES AT HOME

DeVANES
430 W. NEW ENGLAND AVE.,
WINTER PARK  407-645-1951
Find distinctive home accessories and gifts in 
Hannibal Square’s unique new shop. Many 
items are handcrafted and one-of-a-kinds.
chART host
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PARISIAN CLEANERS
701 VIRGINIA DR., oRLANDo
407-894-2655
“Where Cleaning is an Art.” For over 20 years, 
this locally owned and operated dry cleaner has 
served Central Florida residents. Conveniently 
located between downtown Orlando and 
Winter Park, Parisian Cleaners offers a wide 
range of cleaning services at competitive prices.
SERVICES -- MEdICAL

ASSoCIATES IN PSYCHoLoGY AND 
CouNSELING,
MARY HoLDCoMB, PSY.D.
2101 PARK CENTER DR., SuITE 270 
oRLANDo   407-523-1213
Dr. Holcomb is a licensed Psychologist 
treating adults with depression, anxiety, acute 
stress, and greif / loss. She works extensively 
with individuals managing emotional dif-
ficulties associated with illness or injury.
Mary is also a chART-ist

BEATTIE FAMILY oRTHoDoNTICS
401 N. MILLS AVE.,  oRLANDo
407-894-2901
960 LAKE BALDWIN LN., BALDWIN 
PARK
407-678-6229
595 oAK CoMMoNS BLVD., 
KISSIMMEE  407-870-7555
Board Certified Orthodontist.
Sponsor of the SMILE Children’s Art & 
Writing Contest in chART magazine

RoFFLER CHIRoPRACTIC
DR. REX W. RoFFLER
5502 LAKE HoWELL RD., 
WINTER PARK   407-671-7974
www.rofflerchiro.com
You can achieve optimum health potential. 
You can be active and moving again do-
ing your favorite activity, sport or hobby.  
Increase joint comfort and flexibility. Im-
prove your quality of life. Care for the 
whole family. Specializing in chronic and 
difficult cases. Here’s to your health!
chART magazines available at Roffler!

S. KEITH MAHAN, D.D.S.
1224 Sligh Blvd., orlando
407-841-7241
Smooth Sailing makes this dentist your choice 
for general and cosmetic dentisty. Consider 
bleaching, veneers, braces, laser enhanced pro-
cedures to give your smile a boost. Convenient-
ly located by ORMC in downtown Orlando
Sponsor of the SMILE Children’s Art & 
Writing Contest in chART magazine

SERVICES -- PROFESSIONAL

CoMMERCIAL INSuRANCE
SoLuTIoNS
822 W. CENTRAL BLVD., oRLANDo
407-849-5222 www.cis-ais.com
Insurance Minds for Real Estate 
Matters. Call Gary Talmadge.

EIDSoN  INSuRANCE
2807 EDGEWATER DR., oRLANDo
407-849-0333 eidsoninsurance.com
“We set the standard for service.” For over 60 
years Eidson Insurance has offered profes-
sional advice to Central Florida businesses 
and residents. Our foundation is on Trust, 
Knowledge and Value. Look to Eidson 
Insurance for your business, employee 
benefits and personal insurance needs.

IMAGE & WARDRoBE 
CoNSuLTING, CANDY JENSEN
407-896-1774  candyjensen.com
Candy Jensen is a certified image consultant 
recognized by the Association of Image 
Consultants International, with over 20 
years in the industry. She guides her clients 
to develop and project a strong personal 
image through wardrobe management, style 
assessment, professional dress coaching 
and personal shopping.  She works with 
men, women, individual and corporate.

ALLISoN G. EDWARDS
LAW oFFICE oF CHARLES 
GREENE, P.A.
28 E. WASHINGToN ST., oRLANDo
407-648-1700 mytrialattorneys.com
The firm represents many busi-
nesses and individuals in a broad 
spectrum of commercial matters.
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dINING - PALM BEACH

3955 3 pp at bar ... from last issue

Tommy, Chloe, Bobby of Ta-boo

3979 show whole photo so you see 
mags / bar
from last issue

Michelle Musick at the Taboo piano 
where chART magazines are graciously 
distributed during Palm Beach chART 
celebration weekends.

TA-Boo
WORTH AVE., PALM BEACH
561-835-3500 
www.taboorestaurant.com

chART celebration & 
Palm Beach Art Adventure V

Thurs. oct. 15, 5-7pm
Leopard Lounge at the 
Chesterfield Hotel, Palm Beach

Fri. oct. 16, 6-8pm
BB&T Bank on PGA Blvd.,
Palm Beach Gardens

More activities in Palm Beach 
being added so check
www.chARTcharityart.com!

BB&T Hosts: Nancy Desnoyers, Anna 
Schad, Miriam Wise, Katherine Helm

dINING - PALM BEACH 
GARdENS

BRIo TuSCAN GRILLE
IN THE GARDENS MALL ON PGA BLVD.
561-622-0491   www.brioitalian.com

www.IslayRodriguez.com live at Ocean 
Grille... a must do in Palm Beach.

oCEAN GRILLE & SuSHI BAR
2460 PGA, PALM BEACH GARDENS
561-624-1141  www.oceangrillpga.com

SEASoNS 52
11611 ELLISON WILSON RD., 
AT THE CORNER PGA BLVD.
PALM BEACH GARDENS
561-625-5852  www.seasons52.com

The historic arches on Worth Ave. in posh Palm 
Beach welcome guests to not only world-class 

shopping, but intimate up close
access to art in the numerous galleries of the 

quality found in international museums.

309-1 #4027 bartender w/ cham-
pagne and bar in back 

Jim at Cafe L’Europe with live piano music and 
singing 

CAFE L’ EuRoPE
331 S. COUNTY RD., PALM BEACH
561-655-4020  www.cafeleurope.com

PALM BEACH
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4/8/09
chART CELEBRATIoN & 
MEMBER APPRECIATIoN
at Del Frisco’s in orlando
1  Jan Blake, Pianist David 
Witte, Jeannie Ackman 
2  David Christner, Carole 
Christner, Jim Flanagan, 
the Del Frisco’s hosts
3  David Odahowski, Joan 
Capps

chART Summer Member 
Appreciation at Del Frisco’s 
is Wed., June 24, 6-9pm  

WINE WAREHouSE
of Winter Park Manager Glen 
Mederos shows off his mural 
on the side of his building. 
The creative blend of art and 
archtecture stands out on 
Fairbanks Ave. 
chART will exhibit at Wine 
Warehouse Sept. and Oct. 
and hosts artist receptions. 
Check 
www.chARTcharityart.com 
for dates and times.

MaryStuart Day
407-644-1234 x 201

marystuart@fanniehillman.com

Megan CroSS
407-644-1234 x 202

megan@fanniehillman.com

•	Recognized	as	Top	5	Producers	‘06,	‘07,	‘08
•	REALTOR.com	Online	Marketing	Award	of	

Excellence	‘08,	‘09
•	Named	Regional	Real	Estate	Hot	100	by	

Orlando	Magazine	‘08
•	Awarded	Five	Star	Best	in	Client	Satisfaction	

by	Orlando	Homebuyer	Magazine	‘08
•	Voted	Orlando’s	

Best	Real	Estate	
Office	for	‘05,	
‘06,	‘07,	‘08	by	
Orlando	Business	
Journal

www.fanniehillman.com
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GREEN SPRING 2009 
chART CELEBRATIoN
at Mercedes Benz in 
Maitland
1  Charlotte Dutton, Win 
Adams
2  Whitney and Cheryl Burke
3  Alice Laughlin, Mrs. Win-
ter Park, registering guest for 
a chance to win a C-Class for 
a weekend!
4  Ruth Anne and Dick 
Johns, Serena and Jonathan 
Douglas
5  Vanessa Sain-Dieguez, 
Pam Sain
6  Wayne “Oz” Osley, 
Michelle and Kevin Schloot
7  Guests!

Bring your camera to 
chART celebrations and 
enter the “Say chART” 
photo contest, page 28.

5

 chART 
celebrations
events with chART exhibits / sales
raising funds for charities and awareness for the arts

407-865-0665  
www.chARTcharityart.com   

To schedule a chART exhibit at your charity event ...
There are so many wonderful events but we don’t have space 
for all of them in chART magazine. The events we do promote 
have a chART exhibit / sale of our moveable art gallery  of over 
500 pieces of original fine art created by local artists contracted 
with us. We measure art in “tables” of art so just tell us to bring 
a table or a whole room full of art with staff and artists to sell 
them. Turn-key.  To book a chART exhibit / sale at your big galas 
or even small private parties, just call or e and if we have the date 
available, we will add it to the chART website on this events page, 
set up an hour prior to event, sell the art, give your organization 
20% and publicity in the magazine. We take photos for the social 
pages and if (when) the art sells, it earns space in the charity pages 
for the designated charity.
 Easy. Fun. Win-win.

6

43

21

7

Jeff
 Clark
407-733-0773
j.clark@coldwellbanker.com

3/20/09  chART GALLERY oPEN HouSE FoR WINTER 
PARK ART FESTIVAL
Guests enjoyed wine, food, fun company and chART art!

INTERIORS
Robert Turner

407-644-3435
201 WEST CANTON AVE.,

SUITE 125B
WINTER PARK, FL 32789

 chART CELEBRATIONS
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chARTists
1  Laural DeWild
2  Carolyn Greenberg
3  Susan Guch
4  Toby Hayes
5  Mary Holcomb, Psy.D.
6  Lisa Keating-McEver
7  Jann Massey
8  Patty McNamara
9 Tammy Rejimbal-Siems
10 Tracy Rosof-Petersen
11 Melanie Ryan
12 Janet Tombros
13 Lorraine Turner
14 Toby Unwin

Gallery
chART 
charity art collection 

Summer 2009 Collection!

Art Collector chooses charity 
to get 20% of art purchase.

407-629-6366 or 407-865-0665

Visit www.chARTcharityart.com 
to see art host locations and 
art events. Call for commission art and 
art placement services.

MANY more pieces to choose from! 
Come to chART celebrations to see 
more!

mini

1 2 3 4 5

6 7 8 9 10

11 12 13 14

donates 20% of all art sales 
to the art buyer’s charity of choice.

ARTISTS benefit from a co-op marketing program
with art education and promotion with typical gallery fees.

HoSTS benefit from exhibiting fine art in their business locations,business 
from potential art buyers and goodwill for charities and the arts. 

CHARITIES and non-profits benefit from donations from the art sales and 
added promotional value by including a chART™ exhibit and sale at major 

fundraising events.

See chART™ collection and host locations at chARTcharityart.com

balance
Publisher: Cutting Edge Communications, Inc.

PO Box 476, Winter Park, FL 32790  407-629-6366  
www.chARTcharityart.com

ART   ART PRoMoTIoN & EDuCATIoN   CHARITIES   HoSTS   You
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Toby Hayes, all original oil on gallery wrap canvas 
1  “Temptress” #th0209-20  42 x 36  $1,500
2 “Curious” #th0309-21 27 x 17 $350
3 “Drop In” (surfer) #th0309-22  6 x 9  $75
4 “Sunrise in Red” #th0309-23  26 x 36  $350
5 “Turtle in Turquoise”  #th0309-24  13 x 18  $150
6 “The Perfect Wave”  #th1108-19  26 x 36  $850

Tammy Rejimbal Siems all original acrylic on gallery wrap 
canvas
7   “A Pair For Flare” #tr0808-204 10 x 8  $150
8   “Summer Hot” #tr0508-201 10 x 8  $150
9    “Party Favors” #tr1006-155 10 x 8  $150
10 “Spring Fever” #tr0408-195 10 x 8  $150
11 “Red Light/Green Light” #tr0408-194 10 x 8  $150
12 “Beach Chairs #tr0808-208 10 x 8  $150
13 “Tip Top”  #tr0606-149  8 x 10  $150

 
Lorraine Turner all original acrylic on gallery wrap canvas
14 “Art Scene” #lt0409-17  20 x 16  $200
15 “Artist Alley” #lt0409-18  20 x 16  $200
16 “Baldwin Park” #lt0409-19  20 x 16  $200
17 “Radio City” #lt0409-20  20 x 16  $200
18 “U Pick” #lt0409-21  20 x 16  $200

Each art sale generates 20% donation to the charity of choice of the buyer and articles in chART  
Choose from over 500 pieces of original fine art in inventory  www.chARTcharityart.com
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Susan Guch, all original oil on gallery wrap canvas
1  “Evening Read”  #sg0608-87 18 x 16 framed  $390
2  “Common Perriwinkle”  #sg0207-138  7 x 5  $65
3  “European Razor Clam”  #sg1108-231  7 x 5  $65
4  “Partridge Sundial”  #sg1008-227  7 x 5  $65
5  “Skol”  #sg1108-232  7 x 5  $85
6  “Soave Salud” #sg0608-215  10 x 8  $85
7  “Two Olives” #sg0307-153  10 x 8  $85
8  “Shabby Chic”  #sg0608-203  10 x 8  $85
9  “Bacarat”  #sg0608-204  10 x 8  $85
10 “Colorado Stream Lure” #sg0608-207  7 x 5  $65
11 “Wind River Lure” #sg0608-210  5 x 5  $45
12 “Loch Lure” #sg0608-211  5 x 5  $45

Jann Massey all original oil on gallery wrap canvas 
5 “Tranquility II”  #jm0807-29  36 x 36  $475
Patty McNamara all original acrylic and pen on canvas 
6  “All”  #pm0308-31  30 x 30  $675
Toby unwin all original acrylic on gallery wrap canvas
7  “Glide” #th0308-8  20x16  $250
Mary Holcomb all original oil on gallery wrap canvas
8  “Body and Soul” #mh1008-15  24 x 30  $350
9  “Diver’s Dream” #mh1008-16  24 x 30  $350
10 “Claudette”  #mh0807-13  18 x 12  $175

Lisa Keating McEver all original oil on gallery wrap canvas
1  “The Big Idea” #lk0406-69  40 x 30  $800
Tracy Rosof Petersen all original clay pottery
2  “Collective Souls Females”  tp1008-114  $295
3  “Tall Watering Can” tp0406-35  $96
4  “Collective Play Bowl” #tp1106-70  $395
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Melanie Ryan all original acrylic on gallery wrap 
canvas, some mixed media
1  “Sea Grapes” #mr0209-15  24 x 30  $250 
2  “Blonde with Roots” #mr0908-6  22 x 28  $275
3  “Green Eco Square” #mr0109-11  20 x 20  $175 
4  “Blue Eco Square” #mr0109-12  20 x 20  $175
5  “Red Eco Square” #mr0109-13  20 x 20  $175
6  “Melly Jelly” #mr0209-16  20 x 20  $250
7  “Retro Tech” #mr0209-17  24 x 36  $150
8  “Zen Squared” #mr0908-7  36 x 24  $350
9  “Bluescape”  #mr0908-8  30 x 20  $275
10 “Kobe”  #mr0908-9  30 x 20  $275
11 “Earth, Wind, Fire”  #mr0908-1  36 x 24  $350
12 “Sand Bar” #mr0309-18  48 x 36 $550

Janet Maloney Tombros all original acrylic on 
gallery wrap canvas
13 “Sway” #jt1208-146  20” round  $175
14  “Prada Pup” #jt0209-148  10 x 8  $85
15  “Gucci Poochi” #jt0209-149  10 x 8  $85
16  “Lucky Frog XIII” #jt0209-150  24 x 12  $195
17  “Lucky Frog XIIIA” #jt0209-151  10 x 8  $125
18  “Lucky Frog XIIIB” #jt0209-152  10 x 8  $125
19  “Lucky Frog XIIIC” #jt0209-153  10 x 8  $125
20  “Red Heart II”  #jt0108-86   7 x 5  $65
21  “Lucky Cat 4” #jt0608-117   7 x 5  $40
22  “Buddha 11” #jt1008-139  7 x 5  $40 

Each art sale generates 20% donation to the charity of choice of the buyer and articles in chART  
Choose from over 500 pieces of original fine art in inventory  www.chARTcharityart.com
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  Park Maitland Perspectives, the much anticipated annual show of 
the 6th grade students at Park Maitland School, had their gallery 
opening May 1 at Maitland Art Center.
  The students start out in the fall taking photos of the aesthetic 
campus filled with gardens, lush landscaping and Victorian build-
ings. While nearly every view of the campus is visually interesting 
and full of color and texture, the students follow the rules of 
photography taught in the classroom such as composition, line 
and shadow to get the best possible perspective. 
  “The students learn about photography then take photos of the 
campus. They then spend all year creating an oil painting from 
the photo. The students are all so creative and talented. We have 
incredible talent at Park Maitland,” said 6th Grade Art Teacher 
Sandy Bonus. 
  Also on exhibit, was the collaborative tile mosaic Legacy Gift of 
6th Grade 2008-09. The tiles, each one handcrafted by the stu-
dents, visually depicts their school year with sprinklings of poetry 
created to complement the visual art.
  “Each year the 6th graders leave a Legacy Gift on the campus. 
I’ve done it so many years that this year we made it vertical be-
cause we run out of wall space so it will be easier to find a perfect 
spot for it. We’ve created frames and clocks and sometimes create 
outside sculptures and wind chimes and the most adorable piece 
by the pool and we glued sequins all over it so it shimmers,” said 
Bonus.
  Creativity, innovation and enthusiasm explode as Bonus talks 
about her students and her art projects. While each 6th grade 
graduating class gets the same curriculum, Bonus continues to 
integrate interesting and unique projects specifically designed for 
each group of students, so while learning the essentials of art and 
art appreciation, they get to experience the pride and sense of 
accomplishment that comes from creative expression in a major 
collaborative project.

ART: 1 Abby Jones, 2 Lanie Marie Miliotes, 3 Christina Fuleihan
The 6th Graders exhibited oil paintings of the campus, which 
started from photos, then evolved to these charcoal sketches prior 
to then becoming complete oil paintings.

Park Maitland
Perspectives 

Park Maitland’s 6th Graders Unveiled 
Their Year Long Art Projects 

at Maitland Art Center

park maitland ad this side ... page 45 
last issue ...page 44 this issue ...

We Foster the 
Arts Every Day!

1450 South Orlando Avenue  
Maitland, Florida
407-647-3038  

http://www.parkmaitland.org

Park Maitland is 
proudly celebrating 

our 41st year of 
providing the finest in 
private education for 

children in Pre-K4 
through Grade 6.

Please call
Mrs. Kirsten Telan
in the Admissions
office to arrange
an informational

tour and chat.
Her number is
407-647-3038,

ext. #110
or email her:

ktelan@parkmaitland.org

Oil painting by Zach White, 
Class of 2007
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  At Trinity Preparatory School, we build more than brainpower 
and believe that a well-rounded education includes mind, body, 
and spirit. Trinity Prep enrolls students in grades 6-12. Our total 
enrollment and class size is small and affords our faculty the op-
portunity to know each student and promote his/her talents and 
interests. Forty years of experience as an independent school will 
provide your child with an excellent foundation for the future 
through a curriculum based on a strong liberal arts tradition.  
  Our offerings in fine art include 60 courses in art, chorus, 
theatre, forensics/debate, creative writing, band, strings, photogra-
phy, and multimedia. Many courses are taught by faculty who are 
artists in their own right and are published authors, still perform 
on stage, produce award-winning artwork, and provide workshops 
in their field of interest.  
  Student artwork is regularly represented at the Winter Park Art 
Festival and the downtown Chalk Art Festival. Our strings players 

performed at Carnegie Hall this year with our strings instructors 
Jonathan and Maureen May. Our thespians were invited to the 
Fringe Festival in Edinburgh, Scotland to perform A Funny Thing 
Happened on the Way to the Forum, and a Trinity Prep student 
won the National Shakespeare competition held in New York 
City annually.  Trinity Prep’s forensic team is recognized on the 
national level and takes top awards at all of the national forensics 
tournaments. Top honors have also gone to our forensic coaches. 
  Our multimedia students produce commercials through real-life 
processes, and the school sponsors an annual Film Festival of 
student works. Many students perform outside of school in rock 
bands, as dancers, in local and national theatre productions, and 
in youth orchestras.  Our authors have written for the Orlando 
Sentinel High School Sportswriter’s program and most recently 
have been recognized as top writers within that program. 
  Trinity Prep’s facilities support and promote excellence in the 
fine arts with an 802 seat auditorium, a pottery/sculpture class-
room with wheels and kilns, a dedicated music room with state 
of the art acoustics, private practice rooms, and computer aided 
composition programs.
  At Trinity Prep, every child is touched by the arts. The Trinity 
Prep parents support the school’s fine arts through Patrons of the 
Arts, often bringing visiting artists to the campus who provide 
master classes for student musicians and singers as well as art 
students, authors, and actors.
  Get to know us by scheduling a tour of our campus with the 
Admission Office. Visit our website at www.trinityprep.org to join 
us at one of our fine arts events on campus.   

Trinity Preparatory 
School offers Award 

Winning Arts 
Experiences 

From Visual Arts to Performing Arts, 
Trinity Prep has Expansive Offerings 

by Marti Polaski of Trinity Prep

chART STUDENT ARTS
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S. KEITH MAHAN, D.D.S.
General and Cosmetic Dentistry

1224 Sligh Blvd. conveniently located off I-4 in downtown Orlando by ORMC

407-841-7241

Bleaching – ZOOM®

Veneers – Lumineers®

Braces – Invisaline®

Laser Enhanced 
New Patients Welcome

SPONSORS SMILE® ART & wRITING CONTEST

For over 60 years, FCSports members have positively impacted 
Orlando economically through bowl games and other hosted events 
which ultimately benefit local charities through the Florida Citrus 
Sports Foundation. To us, a logo painted on grass is a symbol to our 
members of helping our community become a better place to live. 
Want to learn more? Join us at

Our canvas is the 
50 yard line.

FCS10193 Chart AD.indd   1 4/8/09   4:42:13 PM

Dental Extractions     Wisdom Teeth     
Dental Implants

Face Trauma Infections Treatment     
TMJ Pathology     Biopsies

IV Sedation     General Anesthesia  

Most dental insurances accepted

Chuck DeWild, DMD, MD
205 Bellagio Circle, Sanford, FL 32771
Conveniently located off I-4 and 417, by 

Seminole Town Center Mall

407-330-3250  
www.flaoralsurgery.com
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chART™ SMILE Art & Writing CONTEST    
Students Making Interesting Life Expressions

Sponsored by Beattie Family Orthodontics, 
 S. Keith Mahan, D.D.S. General and Cosmetic Dentistry, Florida Oral Surgery, 

Liberty Development, Park Maitland School, Trinity Preparatory School
See www.chARTcharityart.com for more details.

Artist’s name: ______________________________________________________      
Artist’s age (check one): ___ages 5-9,   ___ages 10-14,   ___ages 15-19
Artist’s grade and teacher: ___________________________________________
School name address and county:            
___________________________________________________________________
___________________________________________________________________
Art School if any:____________________________________________________
Parent’s name: ____________________
Parent’s signature authorizing artist to enter contest: ______________________
Parent’s full address including zip code: 
___________________________________________________________________
Parent’s daytime and evening phone numbers:
___________________________________________________________________ 

Artist Statement: Why this art makes me smile (1-3 sentences written by the artist) 
____________________________________________________________________
____________________________________________________________________
____________________________________________________________________
____________________________________________________________________
____________________________________________________________________
____________________________________________________________________
____________________________________________________________________
____________________________________________________________________
____________________________________________________________________ 
You may use copies of this form. Official chART SMILE Art & Writing CONTEST Rules can be 
found on www.chARTcharityart.com. 
Deadline for Submitting Entries prior to chART publishing each magazine issue: 
Every three months prior to publishing. Eligibility is limited. See restrictions on website. 
To Enter: Eligible students may enter by submitting one NON-RETURNABLE original piece of 
artwork along with a properly completed and affixed entry form to: 
SMILE Art & Writing Contest – Beattie Family Orthodontics  (three locations to choose)
401 North Mills Ave., Orlando, FL 32803, 407-894-2901;
960 Lake Baldwin Lane, Baldwin Park, FL 32814, 407-678-6229; 
595 Oak Commons Blvd., Kissimmee, FL 34741, 407-870-7555. 

OR the chART gallery at 201 W. Canton Ave., Suite 125, Winter Park, FL 32789

STUDENT ART CONTEST
Q. So while you build beautiful 
smiles with braces, how do you help 
build our arts community?

A. We support children’s art. My 
wife and I took our three and five-
year-olds to the student art section of 
the Winter Park Art Festival, which 
is my favorite part each year. The kids 
participated in art activities and we 
all marveled at the student work. The 
student art is from the heart with kids 
expressing themselves and showing 
unrestricted creative expression. I am 
also impressed with all the entries we 
get here for the SMILE art contest. 
The students submit incredible 
paintings and drawings and deserve 
kudos for their efforts. Also, the art 
teachers who are nurturing these 
young talented people deserve a big 
thank you. I appreciate all the creative 
talent in our young and mature artists 
alike.

Dr. John Beattie is board certified 
in orthodontics and has a master’s 
degree in orthodontics. He has 
presented award-
winning research 
at national dental 
and orthodontic 
meetings and has 
published articles
 n orthodontic 
journals.

AGE 5-9
Artist:  Anna Myers
Park Maitland School
Artist Statement:  My palm tree
picture makes me smile because 
they’re cute.

AGE 10-14
Artist:  Octavia Rose Klausman
Park Maitland School
Artist Statement:  Squirrels are just 
so cute. I love their little faces which 
makes me smile.

AGE 15-19
Artist:  Kerry Gibbons
Trinity Preparatory School
Artist Statement:  Walking around 
campus looking for the perfect scene 
was fun and relaxing.

chART STUDENT ARTS



48 chARTTM     Summer 200948 chARTTM     Spring 2009

  There are some real behind the scenes people at the Winter 
Park Art Festival behind the several hundred thousand guests and 
sprawling tents of art and food vendors ... camping behind the 
Winter Park post office! 
  Boy Scout Troop #246 provided night security of the art by tak-
ing turns patrolling the area from the campsite. The scouts also 
charge $5 per car to park in local office parking lots for the three 
day annual March art event. The troop raised $4,000 this year 
from the two revenue sources to put towards a summer camp. The 
22 member troop meets at Aloma United Methodist Church in 
Winter Park under the leadership of Scout Master Eric Twacht-
man. Other troop leaders are Assistant Troop Master Darda 
Bieberle, Mike Looney, Randy Scott, Rick Brashears and David 
Reynolds. 

David Reynolds, owner of Reynolds & Co. Jewelers on Park Ave., 
divides his time art festival weekends managing his store and 
participating in the Boy Scout security activities. 

Final Touches 
Behind The Scenes People in Arts & Charities
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chART FINAL TOUCHES



 

 

 

Get Your Life Back & Start Living Again! 
◘     ◘     ◘     ◘     ◘     ◘     ◘     ◘     ◘     ◘    

Relief  From Back Pain Can Be Yours  
Without Drugs or Surgery! 

Are you suffering from  
chronic  back pain?  

 Are you afraid surgery is  
the only answer? 

 Don’t know who to trust  
or where to turn?  

  
Non—Surgical Spinal  
Decompression has 
been proven to help  

people with: 

 
 

•  Disc Deterioration 
•  Herniated Disc 
 Spinal Stenosis 
 Facet Arthrosis 
 Disc bulge 
 Sciatica 

The patient or other person responsible for payment has the right to refuse to pay, cancel payment, or be reimbursed for payment for any other service,  
examination or treatment that is preformed as result of and with 72 hours of responding to the advertisement for the Free, discounted fee or reduce fee. 

    As featured         
 on the cover  
of PHYSCIANS 
NEWS UDATE 
 

Call for a  
     FREE copy. 

 
 
 

Call NOW for Your  
FREE Consultation! 

 
 

No interest or low interest  financing 

 

SPECIAL — Save $500 in March 

   www.rofflerspinalaid.com          Winter Park 
              407-671-1256                  Rex W. Roffler, D.C. 
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